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Introduction to Web 2.0 


1 Introduction to Web 2.0 


To some, the term Web 2.0 might suggest a new version of the World Wide Web is running on a vast 
network of powerful computers somewhere. In actuality, this is far from the truth. Web 2.0 is a term 
coined during the 0’Reillỵ Medỉa Web 2.0 Conference in late 2004. Since then it has been used to describe 
applications that allow people to participate in iníòrmation creation, digital resource sharing, webpage 
design, and collaboration on the World Wide Web. Examples of Web 2.0 applications include Facebook, 
YouTube, Linkedln, Flickr, WordPress, Wikimedia, and Blogger. Put simply, Web 2.0 sites allow users to 
collaborate with each other in social settings. Users create and share content in Virtual communities set 
up by soítvvare developers according to the purpose of the site. Since Web 2.0 does not refer to updates 
to technical specihcation but rather in how people use the Web, this term has been publically challenged 
by World Wide Web inventor Tim Berners-Lee. He feels the term is a piece ofjargon because the Web 
is operating in the way he had originally envisioned. He called the Web a collaborative medỉum , a pỉace 
where we all meet and read and write (Laningham, 2006). 

No matter if we call it Web 2.0 or not, the World Wide Web has been changed dramatically. New material 
is being created and posted by people from all across the globe. Not too long ago, websites were created 
by specialists from universities or businesses. Today, everyday people are recreating the Web with their 
posts on Facebook, their photos on Flickr, their videos on YouTube, their blogs on Tumblr, their tweets 
on Twitter, and their sense of what news is important on Digg, Reddit and StumbleUpon. The Web has 
become an extension of our daily lives and that is important to business and the way people will interact 
in the future. 

The following sections will provide a sense of how a social media mindset emerged from the Internet 
and how World Wide Web use has become increasingly sophisticated and important to modern business 
success. 

1.1 The Internet and World Wide Web 

Without a doubt, the Internet has opened the world to vast possibilities of communication, iníòrmation 
creation, data sharing and computing power. The inventions of telegraph, telephone, radio, television, and 
Computer provided a glimpse of the future and a set of capabilities that would eventually be recreated in 
an integrated environment made possible by digital technology. The Internet s humble beginnings can be 
traced to four networked host computers called ARPANET in 1969 to more than 5 billion devices in 2010. 
Expectations are that more than 22 billion devices will be Online by 2020 (Jeffries, 2010). The Internet 
has provided inírastructure for “world-wide broadcasting, a mechanism for iníormation dissemination, 
and a medium for collaboration and interaction between individuals and their computers without regard 
for geographic location (Leiner, et.al. 2011)” 
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The Internet essentially is a vast Computer network formed from numerous smaller, interconnected 
Computer networks (See Figure 1.1). This network ofnetworks establishes a global data Communications 
System over which data has been transmitted using different approaches. For example, email can be sent 
from one server to another using a set of standards or protocol called SMTP (Simple Mail transfer Protocol). 
Files can be moved from one server to another using FTP (File Transfer Protocol). The development and 
acceptance of a variety of technologies and protocols has permitted the Internet to be used in numerous ways. 
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Figure 1.1 Wordle Image Using Wikipedia Definition of Internet 


One of the most signihcant Services using the Internet is a collection of interconnected documents 
organized into human-readable Computer screens called webpages. A collection of webpages forms 
a website. The beneht of websites captured the general publics enthusiastic attention shortly aíter its 
invention (Berners-Lee, et. al., 1994) and all forms of iníormation began to appear in easy-to-access Online 
íòrmats. Initially, websites were informational and static, and comprised little more than a collection of 
linked pages usually containing text and images. Later, videos and digital assets such as ílash animation 
were added to the mix. Websites became more sophisticated and could be hosted on one or more web 
servers. These servers were oíten tied to database management Systems and application servers, and 
were accessible through Internet addresses known as Uniíorm Resource Locators (URLs). The collective 
whole of public websites became known as the World Wide Web (See Figure 1.2). 

Web pages are text-based documents constructed according to specihcations known as Hypertext 
Markup Language (W3C, 2009). These specihcations permit a wide variety of software developers to 
create Systems that work according to the same rules. This means web pages can be created anywhere by 
anyone and then can be loaded into any browser with a connection to the Internet. As long as the page 
coníòrms to the standards, it can be viewed as the developer intended on all compliant browsers and 
Computer Systems. Web pages are distributed and accessed using the Hypertext Trans/er Protocol , also 
known as HTTP. The web browser acts as a Client, requesting a resource a User wishes to view. The pages 
are stored on networked computers running programs that respond to Client requests. These computers 
are called Web servers and may run software such as Apache HTTP Server or Microsoíì; Iníòrmation 
Services (IIS) running in Windows Server. 
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Figure 1.2 Wordle Image Using VVikipedia Definition ofWorld Wide Web 


Altogether, the Computer or computers hosting websites function as web servers. From a technical 
perspective, the Client submits an HTTP request and the server responds by searching through stored 
content and returns a response message which generally contains the requested content. The transmission 
of requested web pages can use encryption in the form oỷHypertext Trans/er Protocol Secure , also called 
HTTPS. This protocol is a combination of HTTP with Transport Layer Security (TLS) and its predecessor, 
Secure Sockets Layer (SSL). This protocol also provides secure identihcation of a web server so the Client 
is assured a connection is made with the desired location. 


The transmitted material is received by the Client application, which could be a web browser, mobile 
device, application program or other software. It will interpret the HTML markup language instructions 
and render the page into the desired form. For Web browsers, this means a human readable version on 
a display terminal. The arriving material may also take the form of other digital artiíacts that result in 
animation, audio or video outputs. 

1.2 Web 2.0 Defined 

The term Web 2.0 is used to describe a íundamental social way of using Internet technologies. As stated 
earlier, Web 2.0 doesn t refer to a technical update of underlying software or hardware but rather changes 
in the way the Web is being used and created by businesses, universities and society. Web 2.0 can be 
viewed as four major, interrelated components: (1) social media, (2) bltering and recommendations, 
(3) content sharing, and (4) Web applications. Most components of Web 2.0 share certain common 
characteristics. Professor Andrew McAfee of Harvard Business School suggests the use of an acronym, 
SLATES, to describe these commonalities (McAfee, 2006) as shown in Table 1.1. 
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SLATES Category 

Description 

Examples 

Search 

Finding intormation through keyvvord 
search. 

Google - Searches keyvvords and other vvebpage 
teatures 

Reddit - Searches tags added by vvebpage users 

Links 

Connects intormation into a meaningtul 
ecosystem using the model of the Web and 
provides low-barrier social tools. 

Adding Friends in Facebook 

Bookmarking websites in brovvsers 

Authoring 

The ability to create and update content 
leads to the collaborative work of multiple 
authors. 

Users create entries, edit and extend existing 
entries.They also undo and redo each other's 
work. Bloggers create posts and comments on 
the work of others 

Tags 

Users categorize content by adding their own 
descriptive tags vvhich are short, one or two 
word descriptions.Tags íacilitate searching 
based on what vvebsite users, rather than 
developers, believe the sites represent. 
Collections of tags created by multiple 
users are called tolksonomies (short for folk 
taxonomies). 

Tagging photos in Facebook with triends' names 

Creating descriptive tags in StumbleUpon to 
alert other users of material on a particular 
vvebpage 

Extensions 

Extension software provides additional 
capabilities to Web brovvsers and allows 
more than just HTML documents to be used. 
Essentially makes the Web an application 
plattorm as well as a document server. 

Adobe Reader, Adobe Flash player, ActiveX, 

Oracle Java, QuickTime are all extensions 

Signals 

Syndication technology enables material 
to be broadcast to multiple vvebsites and 
to notify consumers when new material 
appears. 

RSS feeds on CNN.com notity users of new 
breaking news. 

RSS feed capability built into blogs permits new 
entries to be read in an application like NetVibes 


Table 1.1 SLATES: Common Characteristics ofWeb 2.0 Components 


Linda Stone, a former Microsoíì: executive and visionary thinker, indirectly demonstrates the development 
of Web 2.0 by looking at the evolution of technology in a new way. She suggests that technologies have 
pulled back the shroud on our private lives and moved closer to the individual. She describes how 
computing technologies hrst were available to only large companies and organizations due to cost and 
need for engineering expertise. Personal computers moved iníòrmation Processing to the desktop giving 
power to knowledge workers in their everyday jobs. Mobile devices and the Web moved power to the 
individual and their daily social lives - both in and out of the workplace. This allowed collaboration, 
sharing, and interaction to reshape the World Wide Web into Web 2.0. Finally, Stone suggests that 
technologies will eventually be integrated with our physical being. She says, Intimate Layer computing 
will result in devices that monitor our brain waves, examine our sleep patterns, and clock our heart rates 
and then use that iníòrmation to better our lives. We are already seeing these types of advances in many 
areas. Table 1.2 summarizes (Stone, 2009). 
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Layer 

Era 

Key Characteristics 

Public 

Maintrame Computers (1945-1965) 

Povver of intormation was controlled by a select few individuals 
such as corporate managers. 

Personal 

The Personal Computer (1965-1985) 

Povver of intormation moved to the desktop so knovvledge 
vvorkers could control data, words, and images. 

Private 

Mobile Devices (1985-2005) 

Povver of intormation moved to the individual so anyone with 
a netvvork connection and computing plattorm could control 
data, words, video, and images. 

Intimate 

Self-Technologies (2005-2025?) 

Povver of intormation will be intimately connected to the 
individual's physical presence and integrated with netvvorked 
computing plattorms. 


Table 1.2 Technology Evolution Creating Environment for Web 2.0 


To better understand the concepts behind Web 2.0, the following sections will provide an overview of 
its four major, interrelated components: social media, content sharing, hltering/ recommendations, and 
Web applications. 

1.2.1 Social Media Overvievv 

When many people think of Web 2.0, social media comes to mind. Hundreds of millions of people use 
applications such as Facebook as their primary tools to link with friends, relatives, and increasingly, 
business. Social media and Web 2.0 oíten are considered interchangeable terms and indeed this is the 
largest area within Web 2.0 applications. 

Social media íacilitates the practice of social networking and is based on the premise that people are 
proíòundly communal and have a need to interact using voice, gesture, and written language. Not only 
do people seek social outlets, they rely on social clues in decision making, planning, and communication. 
Social media supports a variety of interaction in digital environments by making it possible for users to 
supply, aggregate, hlter, and consume iníòrmation in various forms (McHaney, 2011, p.79-84). A Web 
2.0 mindset makes it possible to move the inherent social nature of humans onto new digital platíòrms. 

Social media is more than Facebook. Facebook facilitates the creation and use of social networks. Online 
social networks maniíest in the form of Virtual space where a community of people share iníòrmation 
about themselves and their interests. These networks can be public or restricted to a circle of íriends. 
People access their social networks by posting messages asynchronously or using chat tools to talk 
or message in real time. Social media users can leave multimedia messages (images, pictures, songs, 
videos, or animations) on walls. Members create Online prohles with biographical iníòrmation, pictures 
of themselves, current status, hobbies, interests, and other iníòrmation. Examples of social media 
applications include Linkedln (a favorite of business users) and MySpace. 
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Other forms of social media include instant messaging (IM) and texting. Not long ago, the preferred 
Internet-based communication method was email. Today, most business users rely heavily on real time 
communication. IMing and texting allow people to communicate in real-time or if a User is oíĩline, the 
messages queue up and wait until the recipient is available. IM providers have added features such as 
group chats, voice, video, hle transíers, and other capabilities. Examples of IM Systems include Microsoít 
Instant Messenger, Yahoo Messenger, and others. Texting Systems are oíten included with mobile smart 
phone devices and can be used to text or send emails. 

Audio and video conỷerencỉng add a level of richness to the IM interface. Services such as GrapevineTalk 
provide audio messaging and chat tools such as Yahoo Messenger and Microsoíì; Instant Messenger use 
both audio and video to enhance communication capability. Web video conferencing and messaging 
ranges from personal video chats to chat rooms displaying multiple videos. Skype is a popular web 
video coníerencing tool that enables free web conversations as well as connecting to mobile phones and 
landlines. Skype also permits ble transíer and text messaging. In the business world, Ciscos WebEx and 
other similar Products are oíten used for video or audio conference users. 


Metaverses (Stephenson, 1992) and Virtual worlds are another area of social media. The imaginings of 
Science hction writers have become (virtual) reality to millions of users who inhabit Online environments 


such as Second Life, Active Worlds and nearly 200 hundred others. As computing power, network 
capability, and graphic resolution has improved, avatars (representations of users) are able to look and 


act realistically. This permits users to interact and communicate in a wide variety of ways. 
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Virtual worlds are becoming more popular both for social interaction and for business. Researchers 
report a growth rate of 15% per month that does not appear to be slowing (Noor, 2009). The most 
popular Virtual world, Second Life, has an internal economy and its own currency called the Linden 
dollar (L$). L$ can be used for all business transactions in Second Life and has a value that íloats like 
any currency. L$ are used by Second Life residents to buy, sell, or rent land as well as other consumer 
goods and Services. In Second Life, people can buy and sell homes, buildings, vehicles, clothing, skin, 
hair, jewelry, pets, artwork, devices, and capabilities for their avatars. 

Closely related to Virtual worlds are Online gaming worlds or MMORPGs (Aíassively Multiplayer Online 
Role-Playing Games). These enormous Virtual game platíòrms are commercially developed ventures that 
provide adventure and social experiences for the participants. Virtual worlds are a large and growing 
industry. In 2008, subscribers to MMORPGs paid more than 1.4 billion dollars in subscription fees 
(Harding-Rolls, 2009) and the largest game, World of Warcraft, had more than 12 million subscribers 
in 2011 (Blizzard Entertainment, 2011). World of Warcraft (WoW), from Blizzard Entertainment, is the 
most popular MMORPG. Social media-based games such as these have enormous business potential. 

More than ever, businesses are using social media as a means of locating, understanding, connecting to, and 
interacting with their customers. Marketing managers are able to move beyond placing ads in relevant venues 
and can view discussions that either praise or criticize their Products and Services. Posts and conversations 
on social media sites are becoming valuable sources of data. New data analytics tools and techniques are 
emerging to help businesses understand customers and potential customers. New technologies focus on 
identiíying customer sentiment toward particular brands or Products, which helps in business planning. In 
some Industries, analysts are using special data analytics tools to monitor conversations, tweets and posts 
on social media sites such as Facebook, Linkedln and Twitter. These tools sort through massive amounts of 
data using complex algorithms to monitor and decode words, opinions, rants, and even keyboard-generated 
smiley faces. The results can help provide insights into consumer mindsets about both company offerings 
and more general íeelings toward the economy and political environments. 

Social media is multiíaceted and has many overlaps in both form and íunction. A basic premise of social 
media is to enable the posting of content with the intent of encouraging interaction. Social media users 
disseminate and publish text, audio, video, art, cartoons, documents, books and other media using 
Web 2.0 concepts (Kaplan and Haenlein, 2010). Individuals have the ability to publish and distribute 
materials in ways available only to large organizations just a few years ago. Social media promotes sharing 
knowledge, the democratization of iníòrmation, and allows everyone to become content producers rather 
than just consumers. Social media is a vast, growing area and can be viewed in various ways. This book 
will examine some of the newer forms of social media, particularly areas being adopted by businesses 
and organizations. In a sense, social media takes common Services that have been used by businesses for 
a long time - newspapers, magazines, radio, record albums, telephones, and television - and recreates 
them in digital form with an added beneht: a layer of social interaction. 
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Blogging is a social media tool that helped spark the movement from the Web as a place for posting 
static iníòrmation to a dynamic read/write communication venue (Wortham, 2007). Blogs allow users 
to synthesize and mash material from a variety of sources using RSS feed technology and facilitate the 
collection of comments and opinions from Web site visitors. Blogs can give businesses an immediate 
voice which can be heard by anyone, anyvvhere around the world without edits or blters. 

Businesses can collect feedback, comments, and suggestions directly from their clients, customers and 
others. The blogs author can acknowledge, edit, or delete this íeedback depending on what the business 
wants the public to view. Business blogs can have impact and help connect multiple shareholders in 
numerous ways. Blogs have been used to give an organizational CEO a public voice, promote news 
stories, announce new Products, provide product support, aid in marketing, describe organizational 
eíĩorts concerning environmental matters, and in other ways. Many companies use blogs as news release 
Services because this ensures an entire statement, not an edited version, is posted. Chapter 2 of this book 
will cover blogs in detail. 

Podcasting is another form of social media. In some ways, this technology can be compared to radio 
broadcast inírastructure, with a couple of advantages. First, it costs very little to get started and second, it 
is exempt (in the United States) from Federal Communications Commission (FCC) oversight. Podcasters 
have the potential to instantly connect to millions of listeners, provided they have Internet access. Services 
such as iTunes Store and Podcastalley.com list thousands of regularly produced digital audio feeds. Some 
of these are produced proíessionally by large corporations and others are created by individuals providing 
music, political discourse, news stories, comedy, specialty iníòrmation, or commentary on a variety of 
topics. Some broadcasts come across as amateur but others are very well done and professional. 

Podcasts can be created and syndicated without requiring much cost or expertise. From a conceptual 
viewpoint, podcasts can be regarded as audio blogs. To create a podcast, digital audio bles (generally 
in MP3 íormat) are recorded and uploaded to a server where Internet users are able to access the 
material on their audio player, mobile phone, or Computer. Tbese bles can be syndicated which means 
their presence is listed and indexed on podcasting websites that make it easier for listeners to bnd and 
subscribe to the broadcasts. 

In spite of its potential, the majority of podcasts still are released by small broadcasters and individuals. 
Corporations and big media organizations are beginning to produce podcasts more írequently and 
recently, the Business Insider published a list of 10 Top Business Podcasts (Love, 2011). Table 1.3 
illustrates. Still, podcast listeners typically comprise niches and the podcasts cater to the Web’s long tail, 
which we will discuss later. Customization and specihc audience targeting tends to keep listeners loyal 
and Corning back for more. 


15 


Dovvnload free eBooks at bookboon.com 


Web 2.0 and Social Media for Business 


Introduction to Web 2.0 


Podcast Name 

Broadcaster / VVebsite 

Topics and lnfo 

Marketplace 

National Public Radio (USA) 
http://www.marketplace.orq/podcasts 

Focuses on business, economy, and 

events 

Managing the Gray 

c.c. Chapman 

http://www.manaqinqtheqray.com/ 

Focuses on marketing in new media 
and publicizing Products using the 
Internet 

DH Unplugged 

John Dvorak and Andrew Horowitz 

http://www.dhunpluqqed.com/ 

Candid discussion on markets, tinance, 
and economy related issues 

Sales Guy's Quick and 
Dirty Tips for Getting 
the Deal Done 

Jeb Blount 

http://sales.quickanddirtytips.com/ 

Pointers on how to close more 

business deals and advance a sales 

career 

Mad Money 

Jim Cramer on CNBC 

http://www.cnbc.com/id/23257000/ 

Each episode of Mad Money is remade 
into a podcast covering investment 
advice 

Econtalk 

Russ Roberts, Protessor of Economics at George 

Mason University 

http://www.econtalk.orq/ 

Role economics plays in daily life with 
topics in areas such as free trade, 
tinance, health care and others 

The Public Speaker's 
Quick and DirtyTips 
for Improving Your 
Communication Skills 

Lisa Marshall 

http://publicspeaker.quickanddirtytips.com 

Promotes skills in public speaking 
and giving business presentations - 
also covers social situations in one's 
personal life including poise, eye 
contact, and how to be a better 
speaker in general 

Sound Investing 

Paul Merriman 

http://www.merriman.com/learn/sound-investinq/ 

Provides intormation and ideas on 
how to successtully grow investments 
and understand deep market analysis 

Planet Money 

Alex Blumberg on NPR 

http://www.npr.orq/rss/podcast/podcast detail. 

php?siteld=94411890 

Blumberg directs correspondents to 
interview thinkers and the players that 
intluence national economies 

Marketing Edge 

Albert Maruggi 

http://www.providentpartners.net/bloq/ 

Advice and insight on new social 
media with an eye toward PR and 
marketing - topics often cover 

Facebook and Twitter 


Table 1.3 Business lnsider'sTen Terriík Business Podcasts (Love, 2011) 


Frequently, podcasts are supplemented with a video component. Video podcast producers include artists, 
educators, hobbyists, small businesses and corporations that use inexpensive digital video technology 
to create high-quality visual media with cameras, various editing software and an internet connection. 
From the User s perspective, a video podcast works the same as an audio one except that a video file type 
is used (McHaney, 2011, 106-7). 
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Microblogging can also be classihed as social media. Twitter is a primary example of this technology. 
Twitter íacilitates social networking with a combination of instant messaging and blogging. From a general 
perspective, microbloggers send out brief messages that interested people can view on a Webpage, app 
or mobile device. Wikipedia describes Twitter as: “an Online socỉal networking Service and microblogging 
Service that enables ỉts users to send and read text-based posts ofup to 140 characters, known as tweets. It 
was created in March 2006 by Jack Dorseỵ and launched that Julỵ. The Service rapỉdỉy gained worldwide 
popularity ; with over 300 million users as of2011, generating over 300 million tweets and handling over 1.6 
billion search queries per day. It has been described as the SMS ofthe Internet (Wikipedia, 2012).” Tweets 
are displayed on a User s prohle page and delivered to other subscribed users, known as followers. By 
deíault, Tweets are public, but a sender can restrict delivery to his or her circle of friends. Users also 
can receive updates via the Twitter website, instant messaging, SMS, RSS, email or through a third party 
application such as Twitterrific, TinyChat or Facebook. 

Microblogging offers a variety of benehts from a business perspective. It can provide a real-time 
communication medium for a manager to contact her team. It offers a channel for a business to send 
important iníormation to its clients. Tweets can be used to generate mini press releases. A student can 
shadow the tweets of a corporate CEO to gain a better understanding of business. The list goes on and 
on. Figure 1.3 provides an example business Twitter feed from Zappos.com CEO, Tony Hsieh. 
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Zappos 


Hi! !’m Tony Hsieh the CEO 
of Zappos.com. 


Have 3 question? Here's how 
to get the tastest response: 

Customer Service: 

Help finding a product 

c5-@zappes.com 

1-800-927-7671 


Zappos Zappos.com CEO -Tony 

CEO ©rappos Las Vegas 

deỉìveringhappiness, com www.zappos.com 
http://www.deli veri n ghappi ness .com/ 


o Follow ®) Text foUơw lappos lo your caíTieTs shGrtcode 


Tweets Pavorites Following Folowers Lists 

zappos Zappos.com CEO -Tony 

^PR 05 . Breathtaking video of birds tlocking - (same principie can be used 
c EO to scale cu Itu re): brt . ]y/vubsC V 

8 Nov 

zappos Zappos.com CEO -Tony 

^PR 05 , Our team came up w/ a riddíe (correct answers get Zappos VIp 
CEO status) Too corny? Heresthe riddle: bĩt.ly/osaaqVV 

14 Aug 


Interview5, PR: 

Speakirg ĩiequests 

pr@zappQsxom 

Marketino! Sponsorshtps 
Donation & Charity Requests: 


Mercharrdising: 

steve Hiil, VP Merchandising 

shi1l@zappos.com 


zappos Zappos.com CEO-Tony 

Want happiness? Don't buy moĩe stuff - go on vacation! Time 
CEO Magazi n e a rtic I e: ti . m e/oJTbC R 

24 JjI 

zappos Zappos.com CEO -Tony 

Scientiĩic study on how to get kĩds to eat more vegetables 
CEO (perceived control): bit.ly/qMre38 


Figure 1.3 Example Tvvitter Feed from Zappos CEO - Tony Hsieh 


Wikis are another popular form of social media. While blogs and microblogs are essentially one-to-many 
technologies in which a primary User communicates to a group (with feedback capabilities), Wikis go one 
step further and promote the collaborative power of the web by allowing a community of people to develop 
content. Essentially, wikis are group-blogs or collaborative Websites filled with iníormative content. Wikis 
become a many-to-many technology where multiple users create and edit Web pages from their browsers. 

Like most social media, Wikis support hyperlinks, images, audio, video, and most other íeatures found on 
websites. Wikis can be open or limited to specibc users. Business uses of wikis include creating repositories 
of business knowledge, creating group-maintained policy documents, documenting procedures and solved 
problems, and developing other collaborative documents. Wikis work best in business settings when those 
using the wiki share in the long term beneíìt of having tacit knowledge maintained. In other words, why 
reinvent the wheel for each software development project when certain lessons could be captured (Bishop, 
2004)? A later chapter will provide more detail on business uses and development of wikis. 

1.2.2 Content Sharing Overvievv 

Content sharing using Web 2.0 ideas has grown in importance and acceptance in the business world. 
Businesses are getting their message out into the world by sharing their material. At the same time they 
are hnding innovative ways to leverage existing content that has been developed by others and licensed 
with Creative Commons attribution (Creative Commons, 2012). 
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Content sharing has a great deal of overlap and integration with social media and some Websites like 
YouTube can be classihed as social media primarily íòcused on video sharing. Other forms of content 
sharing important to business include sites that promote text, photos, videos, multimedia, e-books, business 
presentations and all sorts of other artifacts that are created then made íreely available. Sometimes the 
material is posted as a means of gaining recognition in particular areas. Consultants and business Services 
may take this approach when trying to connect with potential clients. Other times the material is posted 
simply because the developer wants to períorm a Service to their particular area of interest. Occasionally, 
material such as videos and photos, are posted because people want to share their experiences with íriends 
and Online social communities. In any case, the vast abundance of shared, free iníòrmation is staggering 
and can have a proíòund impact on business operations. This section will provide an overview of several 
popular content sharing websites and brieíly discuss their potential business uses. 

Probably the best known content sharing site is YouTube. YouTube started as a place on the Web where 
people could post their videos and receive comments from viewers. In addition, statistics like total number 
of views are tracked to provide the contributors with a sense of whether or not their eíĩòrts were being 
appreciated by others. YouTube now oíĩers more sophisticated User analytics data on every uploaded video 
(Evans, 2009). By pressing YouTubếs “Insight” button, free iníòrmation on views statistics, demographics, 
community, and discoverỵ data (how users found the video, including links followed to get there) can be seen. 
Businesses can also use YouTube (and other sites like it) to demonstrate expertise, share knowledge, market 
Products and hnd/connect to customers, potential customers, peers, and other stakeholders (Elliot, 2010). 
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Another popular content sharing site is Flickr.com. Flickr is owned by Yahoo and oíĩers photo sharing 
and related Services for a variety of users. Much of Flickr s success stems from its strong and active User 
community. Users upload photos into a personal album and then add them to groups that help categorize 
both content and anticipated use. Group members provide feedback and help provide exposure. In 
Table 1.4, Matt McGee suggests ways to incorporate Flickr into business practice. 


Business Idea 

Comments 

Match your vvebsite address with ỵour Flickr screen 

name 

This means your vvebsite address will be attached to 
everything you do in Flickr - uploaded photos, discussion 
entries, and every group you join. Your screen name 
becomes an advertisement for your business vvebsite. 

Upload high qualitỵ photos related to your business 

If you upload high quality images of your business, and 
permit others to use the photos with attribution, this will 
give you positive exposure. 

Flickr protìles can be used to advertise your company 
and its Products or Services 

Flickr asks for a profile description and this can become a 
place to mention your vvebsite address. It is best to provide 
a description here vvithout getting into marketing. Also, an 
icon representing your business can be uploaded. 

Add appropriate text for each of your photos vvithout 
becoming self- promoting 

Describe your photos and tags to accurately depict your 
work. Company name or product can be added to the tags. It 
might be advantageous to add your City name or location as 
a tag as well. 

Join groups relevant to your business and share your 
photos there 

Flickr groups can also be started if your business does not 
have a natural fit to an existing one.There may be groups 
related to a geographic region. 

Provide links from your web site to your Flickr 
photostream and vice-versa 

People will be able to move from your vvebsite to find your 
photos. Likevvise, people in Flickr can fìnd your vvebsite from 
photos. Web search engines can fìnd your material more 
easily this way. 

Participate in community discussions and other 
activities 

By commenting on photos, developing a great tavorites list 
and being prominent in discussions, your screen name (and 
hence vvebsite name) will get publicity. 

Be Creative 

You can link with other high quality photographers and 
develop a reputation. If a high quality picture is being 
vievved trequently, put a relevant, meaningtul comment 
there so your voice is heard and more people see your 

screen name. 


Table 1.4 Business Ideas Using Flickr (McGee, 2012) 
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Many photo sharing sites offer photo hosting. This means a photo on their site can be displayed on your 
blog or website without needing to move the photo to your server. This will reduce the storage space 
required for your site and in many cases it can serve the photo to the User more eíĩectively Flickr is 
just one of thousands of content sharing communities that have been appearing on the Web. Table 1.5 
provides a glimpse at others - several of which we will explore in more detail in later chapters. In 
addition to video and photo sharing sites, many sites have emerged that specialize in other forms of 
media sharing. Among the types of media are: articles, presentations, PowerPoint slide shows, eBooks, 
magazines, and many others. 


Photo Sharing Sites 

Video Sharing and Search Sites 

Other Media Sharing Sites 

Flickr - 

www.flickr.com 

YouTube - 

www.youtube.com 

BigThink- 

www.biqthink.com 

(ideas, articles, blogs, and videos) 

Photobucket - 

www.photobucket.com 

Daily Motion - 
www.dailymotion.com 

Scribd - 

www.scribd.com 



(media related to reading and publishing - articles, 
books, magazines, and more) 

Zooomr.com - 

www.zooomr.com 

MetaCafe - 

www.metacafe.com 

SlideShare - 

www.slideshare.net 

(slideshows and presentation material) 

VVebshots - 

www.webshots.com 

Blinkx - 

www.blinkx.com 

Slideshow - 

www.slideshow.com 

(slideshows and presentation material) 

PictureTrail - 

www.picturetrail.com 

Vidmeup - 

vidmeup.com 

AuthorStream - 

www.authorstream.com 

(slideshows and presentation material) 

Shutteríly - 
www.shutterfly.com 

BrightCove - 
www.briqhtcove.com 

DocStoc - 

www.docstoc.com 

(documents, templates, and forms for sharing with 
a business focus) 

SmugMug - 

www.smuqmuq.com 

Vimeo - 

vimeo.com 

SourceForge - 

sourceforqe.net 

(open source software sharing) 

Snaptish - 
www.snapfish.com 

Viddler - 

www.viddler.com 

issuu - 

issuu.com 

(material relevant to publishing and magazines) 

jAlbum - 

jalbum.net 

Break - 

www.break.com 

Openzine 

www.openzine.com 

(creates magazines from custom material for 

Online or printed use) 


Table 1.5 Media Sharing Sites Useful to Businesses 
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Video, photo, and other media sharing Services are among the most popular sites on the Web and have 
quickly gained large audiences of both business and individual users. From a business perspective, 
many advantages can be gained from sharing material and using free, existing material. Businesses can 
save time, money and resources by using existing images, templates, and training material. By sharing 
internally developed material, publicity and name recognition can be increased. Of course, the use of 
material from sharing sites must be carefully reviewed to ensure quality and suitability for use. 

Most sites provide settings that enable media to be used according to rules regulating privacy and 
ownership. In most cases, an item is made public or remains private so only invited guests possessing a 
password may view the material. Some sharing sites stipulate all images are public domain and may be 
used in any way. Others are strict about usage. It is important for the business to determine their level 
of comíòrt with sharing and the potential for an organization to harvest the picture for their commercial 
use beíòre agreeing to the terms of Service (McHaney, 2011, p. 118-119). 

In addition to the sites displayed in Table 1.4, a great deal of media is shared using Facebook, MySpace, 
and other social media. Content on those sites is uploaded by users, tagged with descriptive iníòrmation 
and made available to íriends or the general public. 


"I studied 
English for 16 
years but... 

...I finally 
learned to 
speak it in just 
six lessons" 

Jane, Chinese architect 


4 




ENGLISH 


QUTTHERE 




Click to hear me talking 
before and after my 
unique course dovvnload 


Click on the ad to read more 
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Other social publishing sites, such as Scribd and DocStoc, target the exchange of the written word. These 
sites provide Online books, articles, presentations, PDF hles, textbooks, and other documents. Scribd 
has been called the YouTube of the written word and reports more than 1 billion pages of material 
have been uploaded to its website. Over 60 million people visit Scribd each month and form an active 
community of social publishers and readers. Scribd has a Vision of a turn[ing] everyone into a publisher 
and creat[ing] the best possible reading experience on the web and mobile platíòrms (Scribd, 2012).” It 
has released an app called íloat “that aims to one-up diíĩerent apps by oíĩering many of the same íeatures 
in one unihed reading experience (Mangalindan, 2011)” This app permits reading a variety of diíĩerent 
material from various sources with a common interface. Scribd also sells commercial works of hction 
and nonhction for Web and mobile platíorms. Readers’ ratings help ensure the best items are the easiest 
to hnd (See Figure 1.4). 



Figure 1.4 Scribd Provides Business Documents 

DocStoc specihcally is íòcused on business document sharing and provides Services to the small business 
owner. According to its Website, DocStoc aims “for the best quality and widest selection of documents 
used to start, grow, and manage [a] professional life and small business. Docstoc provides the platíòrm 
to upload and share documents with the world, and serves as a vast repository of free and for purchase 
legal, business, hnancial, technical, and educational documents that can be easily searched, previewed 
and downloaded. (DocStoc, 2012)” Figure 1.5 provides a look at DocStocs homepage. 
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.docstcbc ■ ^ ocumen * 1 & Resources tor Small Buiineues & Proteiiionals D lo 9 Ìn si 9" ln Re <J Ìster V 

NEW! 

Home Uocuments Resources Hremium UocStore Upload 


Upload Your Documents IMPỊỊVMPPVPbỊSỊịỊSSĨịSKpỊỊiSỊn^^EpPỊỊIPỊIBH do arrh 


Document Categorìes 


‘íp| DocStore 
Legal 

sa Business 

Personal Finance 
Technology 
'**' Education 

Jobs & Careers 
^ Tax 

RealEstate 



Docstoc Videos - Expert Advice for Small Businesses 


ặ Current Events 

Show more cateoories 

start Using Docstoc 


-p Login with Facebook 


or Crcatc a Docstoc Account 


JL 

Search Engine 
Optímiĩatìon 
with NO 


Á 

Startups Hire the Right 

Uncensored #23 Employee: 

with Michael Questions to 




The 21 Golden 
Rules of 
Entrepreneurshi 


Fỉgure 1.5 DocStoc Focuses on Small Business Needs 


In general, content sharing has redebned the way individuals and businesses look at iníòrmation creation 
and use. A number of new business models are emerging and these models are enhancing the way that 
businesses can reach out to existing and new customers. Businesses can provide free content with links 
back to their websites or they can use high quality documents and media that have been developed by 
others and made available Online. Sites such as Mozy.com and Box.net are also providing mechanisms 
for business content sharing. 


New forms of Copyright protection and management are emerging. We will look into Creative Commons 
in a subsequent chapter and explore specihc examples of sharing content. 

1 .2.3 Filtering/Recommendations 

The Web 2.0 concepts of interacting, sharing and collaborating have made it possible for individuals 
to develop recommendations and provide their opinions on almost all Online content. This grassroots 5 
bltering process has an enormous impact on consumer behavior in many ways. First, it creates a new 
level of iníòrmation that replaces expert opinions once limited to powerful individuals with access to 
the press. For instance, not long ago, newspaper editors decided which stories would become their 
headliners and which stories would be given low priority or not even run. That still happens to some 
extent but social news websites such as Google News, Digg Top News, Reddit, Delicious and others 
promote the stories rated the highest by viewers who also discover and suggest stories. Online Stores 
hnd that product reviews written by customers are oíten given more credibility than reviews created by 
marketing specialists. ‘Likes 5 on Facebook and other social networks drive incredible amounts of Online 
traíbc to particular Websites (Volpe, 2007). See Figure 1.6. 
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ẵreddỉt 


NEWS what's hot ncw controvcrsial top savcd 


t hn jrún? Ingin nr rpgict«r in I Fngli«K 


reddít is a source for what's new and popular Online, vote on links that you like or dislike and help decide what's 
popular, or submit your own! 


The 5th oldcst trcc in thc world, thc tallcst Cyprus in thc us, and a fond mcmory for FloridianG, is gonc today. RIP The 
Senator. (cfnewsl3.com: 

submitted s hours ago by meeshl37 


2 comments share 


lwltter boss slams Wlklpedia's 'sllly' Sopa protest (guardian.co.uk) 

submĩtted 6 hours aao by CG10277 

11 comments share 

To head ott medical contlicts ot interest, the Obama administration is poised to require drug companies to disclose the 
paymcnts thcy makc to doctors for rcscarch, Consulting, spcaking, travcl and cntcrtainmcnt. (n r u„«. LU ,M) 

submitted 12 hours ago by AyeMatey ÍỊJÍ 
4 comments share 

Why Is NBCUnlversal Threatenlng To Report Commenters They Dlsagree Wlth To Thelr Employers? (techdirt.com) 

submitted 7 hours ago by AtmanRising 

comment share 

Facebook Gives Politico Deep Access to Users' Political Sentỉments (vvhether your status is set to Public or private). 


search reddit 


VVikipedia will shut down for 24 hours Wednesday to protest the stop Online Piracy Act, íounder Jimmy Wales 
annõunced on Monday. reuters.com) 

submitted 13 hours ago by CG10277 

124 comments share 

With Tuesday's deadline fast approaching, The New York Times reports that Wisconsin's activists are prepared to submit 
about 720,000 pctition signaturcs, far surpassing the 540,000 nccdcd to triggcr a rccall clcction latcr this ycar. 

(rawstory.com) 

50 commenb sliare 


I I 


118,547 readers 


Please post news items. 

Your post may be deleted if: 

» it is an editorial or opiníon artide. 

> it an editnrialised títte. 

* it links to a payvvall site. 

. _If it’s not news, consider: 

/r/politics fòr shouting about politics. 
/r/moderatepolitics similar, but less shouting. 
/r/poliUuíldiscussiuri. 

/r/internationalpollõcs. 

/r/opinion fòr editorials. 

/r/misc tor none of the above. 


You may also be interested in: 
/r/wor1dnews - news trom outside the USA 


The toolish and wicked practice of protane 
cursing and svvearing is a vice so mean and low 
that ẹvery person of sense and character detests 
and desbises it.” - George VVashinaton 


Figure 1.6 Reddit News Allows Users to Determine Top Stories 


The collected wisdom of multiple people oíten provides unanticipated social structures. This means 
new ways of viewing and using information becomes possible. Social bookmarking and tagging are two 
important tools that permit the culture of “bltering and recommending” to thrive within Web 2.0 websites. 

Social bookmarking relies on a User community to create a self-organizing reference System based on 
the perceptions of the group. The idea works this way: (1) a community member locates a website they 
wish to remember; (2) they bookmark the page so returning is easier; (3) software adds the individual 
bookmark to a database; (4) the database shares the collected bookmarks with the entire group. A System 
such as this allows a User community to share and categorize large numbers of bookmarks and create an 
index of helpíul websites. Instead of sites being grouped according to Computer algorithms developed by 
Google, Yahoo, Microsoít, and others, these sites reílect the collective wisdom of people using the web. 
Sites can be ranked based on the number of bookmarks, by the latest activity or other criteria. Users 
contribute their knowledge but have no idea what overall pattern will result. 

From an individual perspective, social bookmarking is valuable because it provides a way to store 
collections of bookmarks that are not tied to a specibc Computer. By logging into the social bookmarking 
website, users can access their favorite pages from any Computer with an Internet connection. 

From a group perspective, social bookmarking provides a way to democratize the Web and shift power 
from computing organizations to individual users. Helpful pages are selected by people that need to use 
the pages and thereíòre the bookmarks should represent higher quality content (See Table 1.6). 
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Site 



Web Address 


http://diqq.com/ 


Description 


Digg allovvs people to discover and share content from 
anyvvhere on the web. Users can bookmark sites from the 
biggest Online destinations to the most obscure blog. Digg 
ranks the results as voted on by our community. 


«1 StumbìeUpon 

w ũỉooiỉrreìsilỉỉ 


http://www.stumbleupon.com 


Based on User interest prohles, StumbleUpon suggests web 
pages, videos, photos and more. Users provide'Like'or'Dislike' 
recommendations to drive future content choices. 


nreddỉt 


http://www.reddit.com/ 


Reddit tracks what's new and popular on the web using votes 
from users. Users can bump up or down deciding what's good 
( ) and what's junk ( ). 



http://www.buzzfeed.com 


BuzzFeed is essentially social bookmarking for pop culture 
items.They suggest marking an outrageous video about to 
go viral, obscure subculture breaking into the mainstream, 
Hollywood gossip and so íorth.This site íocuses on movies, 
music, and Products that are on the rise. 


/ 


del.icio.us 

social bũũkmarkin: 


http://www.delicious.com/ 


One of the original social bookmarking sites, Delicious helps 
users find material on the Web and collect it for easy sharing. 


Ilclipmarks 


http://www.clipmarks.com/ 


Clipmarks.com is a variant of social bookmarking that enables 
users to see clips of text, images or video related to topics 
people find while suríing the web. 




http://www.diiqo.com/ 


Diigo started as a popular social bookmarking site but now 
offers web annotation and collaborative research Services 
together with collecting capability for screenshots, pictures, 
notes, and more. Also offers mobile platíorm support. 


chimẹ.in 

BEĩÃ 


http://chime.in/ 


Chime.ln is an ỉnterest network where users share, connect, 
and build communities around their favorite topics. 


Table 1.6 Popular Social Bookmarking and Related Sites 


Tags are closely related to social bookmarking and are oíten used as a key component of these sites. Tags 
are essentially descriptive keywords assigned by people to help identiíy the content of a resource on the 
web. This resource can be a webpage, image, blog entry, video, or anything else. These keywords are 
meant to make it easier to hnd a resource again or to better describe a page for future searches. Tags are 
iníòrmally assigned by a viewer or item owner’. As more users contribute their tags, a collection grows. 
This collection is known as a íòlksonomy. 
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Tagging is one of the mạjor underlying tools that have enabled Web 2.0 to become driven by individuals and 
their collaborative perspectives. Figures 1.1 and 1.2 in this chapter both illustrate the use of tag clouds generated 
by how oíten words occur. The more oíten a tag set developed by a User contains common words, the larger 
that word becomes in the cloud. Cloud tags can be generated on the Website called Wordle.net (see Figure 1.7). 


STOP CENSORSHIP > 


Home Create Gallery Credits News Forum FAQ 


Advanced 


Y/\/ordle is a toy for generating "word clouds" from text that you 
provide. The clouds give greater prominence to words that appear 
more frequently in the source text. You can tvveak your clouds with 
different fonts, layouts, and color schemes. The images you create with 
Wordle are yours to use hovvever you like. You can print them out, or 
save them to the VVordle gallery to share with your friends. 

Create vour own. 

View some examples created by others... 



English notebook cover 

by Ace Acedemic! 

2 years, 5 months ago 


Period G 
by Meredith 
2 years, 4 months ago 


us Constitution 

byJonathan 
2 years, 1 month ago 


Most Common Crossword 

Ansvvers 
byJonathan 
3 years, 1 month ago 


Fỉgure 1.7 Wordle.net Homepage 
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Tagging is not limited to just Virtual applications. In fact, tagging is now used by owners of mobile 
devices to describe real world geographic locations, features, and other objects. Sekai Camera of Japan 
oíĩers technology that uses the iPhone camera to overlay tags and iníormation onto any object in the 
real world. Other users can look through their camera and see icons pop up that contain iníòrmation 
on buildings, Stores, sightseeing spots or objects (Toto, 2009). Although in its iníancy, this technology 
(or others like it) promises to create an augmented reality that provides a vast number of new business 
opportunities. Marketing, advertising, iníòrmation Services, and other applications will thrive in this 
augmented reality environment. 

The underlying technology driving this use of tagging results when mobile devices take pictures and 
read bar codes that are linked to geospatial databases. GPS coordinates are attached to a database of tags 
that describe the real world objects. Museums, coníerence halls, parks, businesses and other entities are 
exploring these ideas to virtualize the real world. Some believe this could eventually form the basis for 
recreating the physical world in cyberspace and in metaverses (McHaney, 2011, p. 87). Several technical 
issues remain. For instance, cameras don t have embedded compasses so the device doesrí t know which 
direction it is being pointed when tags are retrieved. Users need to intervene and select from a number 
of diíĩerent tag sets to rectiíy this problem. 

Social bookmarking and tagging provide a basic technology that helps hlter and classiíy some of the vast 
iníòrmation on the Web. Drawbacks do exist. Sometimes tags are misspelled or inaccurate. Iníòrmation 
can be wrongly classihed. There are no tagging standards and language issues can be a barrier. Tags can 
have diíĩerent structures with some being plural and others singular, and so forth. However, even with 
these problems, Web 2.0 is being built by people for people. 

1.2.4 Web Applications 

Another aspect of Web 2.0 is the amazing proliíeration of easy-to-use, low-cost tools called apps. Whether 
for business, pleasure, or individual productivity, hundreds of thousands of cross-platform applications 
are readily available for nearly every imaginable use. Business users can visit the Apple or Android App 
store and hnd tools to help accomplish tasks using mobile devices. The general premise is that these web 
applications are conveniently available over networks and can be easily discovered and downloaded by 
users. The Apple App Store and the Android Store provide a mechanism to accomplish this for mobile 
devices. Their inírastructure helps drive down distribution and maintenance costs. Apps are also available 
from other sources (typically websites) and may not always be íòcused on mobile devices. 

Common business applications include: Virtual office tools, database Systems, webmail, graphics 
manipulation soíhvare, video and audio editors, accounting soítvvare, customer relationship management 
(CRM), sales force management, human resources, project management, and countless others. This 
aspect of Web 2.0 will be described in subsequent chapters. Table 1.7 provides a list of top business apps 
recommended by PC Magazine and others. 
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App 

lcon 

Description 1 

Dragon Diction 


g 

1 

Voice transcription software with the ability to share 
messages Via e-mail, Facebook, and Twitter. 

Dropbox for iPad 


L 2 


Free app enables offline fìle sharing betvveen desktops, 
laptops, and mobile devices. 

FileMaker Go 


iỊgo) 


Allovvs users to access databases on the go vvithout 
needing a laptop or PC. 

iVVork 


lữ 

V p 


This is really three apps: Keynote for presentations, 
Numbers for spreadsheets and Pages for word 

Processing. These three apps give a User the ability to 
transíorm a mobile device into a personal productivity 
too. 

Line2 



Ị 

Transíorms a mobile device into a call center with fully- 
íeatured phone Systems that can send and receive calls 
and text messages over Wi-Fi or 3G connections. Permits 
caller ID, multiple calls, visual and email based voicemail, 
call vvaiting, coníerencing, call forwarding. 

LogMeln Ignition 

1 


1 

Provides anytime or place remote access to all of a user's 
computers. 

Quickoffìce Pro 




Allows users to create, edit, access and share MS-Office 
files. 
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App 

lcon 

Description 1 

Tvvitter 


This mobile microblogging tool allovvs a User to receive 
tvvitter updates and to send tvveets to followers. 

Power.ME 

1 HD ■ 

1 1 

This is a project management app that also organizes all 
tasks, notes, calendar dates, and Computer files. 

SpringPad 

[ã] 

This free app allows users to quickly save the ideas, 
notes, thoughts, messages, websites and other 
important iníormation using the web, phone or mobile 
device 


Table 1.7 Sample of Useful Apps for Business 


ioicareers.slb.com 


'Based on Fortune 5ŨŨ ranking 2011. Copyright ©2015 Schlumberger. All rights reserved. 


In the past four years we have drilled 


89,000 km 


Thats more than twice around the world. 


Who are we? 

We are the world's largest oiltield Services company 1 . 

VVorking globally—oíten in remote and challenging locations- 
we invent, design, engineer, and apply technology to help our 
customers find and produce oil and gas sately. 


Who are we looking for? 

Every year, we need thousands of graduates to begin 
dynamic careers in the tollovving domains: 

■ Engineering, Research and Operations 

■ Geoscience and Petrotechnical 

■ Commercial and Business 


What will you be? 


Schlumbergep 
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1.3 Conclusions 

Business practices are being transíormed by emerging capabilities enabled by the Internet and Web 
technologies. The most recent changes are related to Web 2.0 and the use of mobile smart devices. We 
introduced the components of Web 2.0 including: (1) social media, (2) hltering and recommendations, 
(3) content sharing, and (4) Web applications. All these technologies are causing organizations to rethink 
the way they do business and connect with their customers, employees and other stakeholders. 

Chapter 1 only provided an overview of the technologies we will explore in more detail throughout this 
book. As you will see, the business opportunities available to today s students are really unprecedented. 
You are in a position to be part of a movement to redehne the future of business. It is an exciting time to 
be preparing to enter the work force. The next chapter continues the discussion of Web 2.0 technologies 
looking specihcally at blogging and related technologies. 
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► paỵin 10installments/2ỵears 

► Interactive Online education 
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2 Blogging for Business 

Blogs were among the hrst applications to become associated with the transition from static web pages 
to social media. In early forms, blogs were most commonly used as Online journals and had evolved 
from Usenet, bulletin board Systems, and moderated newsgroups. In the mid-1990 s more Online journals 
began to appear. These journals were soon known as weblogs. This word eventually was shortened to 
‘blog’ by Jorn Barger (Wortham, 2007). 

In their original form, weblogs were not collaborative technologies. Instead, they gave an individual 
voice to a person wishing to place their thoughts and opinions into an unedited public space. This 
one-to-many communication tool soon was updated to allow readers to post comments and provide 
íeedback. Since that time, the blog has become a place where material can be synthesized, mashed, and 
then opened to comments. Likes and dislikes can be noted. Video, audio, images and other media can 
be incorporated into blog entries. A variety of blogging tools, websites, and Services have emerged in 
support. As of Feb. 2011, the Nielsen Company reported that over 156 million blogs existed on the web 
(Nielsen Company, 201 la) and that next to Facebook, more minutes were spent by web users on the 
website Blogger.com than any other site (Nielsen Company, 201 lb). 

Why should business pay attention to the blog? The widespread use of blogging technology alone is reason 
enough to consider the implications for connecting with potential customers, promoting Products and 
developing a recognized business presence. A business blog can give an organization the opportunity 
to get its message out into the world in the way it desires. Business blogs can come from many sources 
within an organization including the CEO, a marketing executive, product development department, 
product support specialist, and others. 

When reading a business blog, it is important to realize it has been developed to achieve a particular 
organizational goal. For instance, the General Motors Fastlane Blog has entries written by a team and 
oíten íeatures executives talking about exciting new developments and issues that promote the company s 
image as environmentally conscious and socially responsible (See Figure 2.1). Walmart Corporation blogs 
about its corporate giving and support of community activities (See Figure 2.2). Both of these examples 
are typical of larger corporations. They get their message out into the world without external editors, 
reviewers, or perspectives being interjected. They can control which reader comments are posted and 
which are not displayed. 
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G JỊ FastLaneBlog 


Home Auto Shows Business Cars&Tmcks ConceptCars Design FYI Photo of ttie Day Volt Webchats 


General Motors Makes Sustainability Progress; Commits to the Future 

January 13, 2012 at 7:42 pm 


WasteReduction GreenerVehicles 




63000 w 


1*379 

í 2 5 Billion ẨQk ^~ ,5 '- 5S ' 

^ 6MHon g^ 


nergyEfficiency ResourcePreservanon 


EnergyEfficiency 

25 Million 


30^ 


RECENT POSTS 

General Motors Makes Sustainability 
Progress; Commits to the Future 
Enhancing me Volt 
Ten Facts About GMC 
Happy Hotidays 

VIDEO: Getting to Know the Verano 


RECENT COMMENTS 


teebiro on A Better Rotor 
getallteagain on Happy Holidays 
Danĩel Siboni on Volt Web Chat Today 
steve Degroote on Dld You Know? GM 
Dealers Provide Superior Customer 
Service 

Mike on A Better Rotor 


► About This Site 

► Chevy SxSW Road Trip 
Challenge 


Figure 2.1 GM Fastlane Blog 


I ; -: I 


VValmart 'ịCcorporate 

Home About Us Press Room Health & VVellness Careers Community & Gĩving Diversity Sustaĩnabĩlĩty Investors Suppliers 


Home > Community & Givĩng 


ShopWalmart.com I StoreRnder I FAQs I ContactUs 


The Walmart 
Foundation 


Community & Giving Connectwith Walmart 

H Like 11.2m 

At Walmart, we belleve in a phllosophy of operating globally and giving back locally. We know we can 

make the greatest impact on our communities by supportíng causes that are important to our Foik)w @waimart 

customers rỉght in their own nelghborhoods. We’re proud to be a "store of the community’' for all of the 

communrties we serve by helping to provide hnancĩal and volunteer support to more than 100,000 

charitable and community-tocused organizations, and by using our locations to provlde opportunĩties 

for our customers and associates to give back. 

Hunger Reliet 

M Walmart and the Walmart Foundatỉon have committed $2 blllion cash and in-kind, 

f ightlng stepping up ettorts to help end hunger in America. 

hunger 

togetner 



Military Support 

At Walmart, we recognize the ỉmportant role the military, veterans and their 
íamilies play in our nation. As one of the nation's largest private employers of 
veterans and ơìose on active duty, we value military experience. 


Recent Community & Giving News 

From the Press Room Section 

Dec. 23,201 1 - Walmart Gives $200,000 to 10 Nonprotits on the 12th Day of Holiday Facebook 
Campaign 


Figure 2.2 Walmart Corporate Blog 
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Small businesses can also use blogs to further their organizational missions. Many times startup 
companies use blogs as low cost advertising. They also may be hoping to become better known through 
social media, social networking connections, and viral marketing. For instance, the Goodman Jones 
Chartered Accountants blog from London provides advice and iníòrmation about trends of interest to 
individuals or companies that might require their Services. This blog seeks to enhance the reputation 
and give a public voice to the hrm (See Figure 2.3). 



Figure 2.3 Small Business Blog from Goodman Jones 


2.1 Voice and Personalitỵ 

Eííective use of blogs in a business setting requires understanding several key attributes. Among these 
are: voice, írequency, style, íeatures and passion. Each attribute represents a component of an overall 
personality for the blog and will determine the types of audience that will hnd the blog useful or 
interesting. 

Blogs can be written from many diíĩerent perspectives. A blogs voice reíers to the way the entries are 
presented and worded. For most blogs, this means a departure from a journalism type voice where facts 
and events are described and instead aiming to create an everyday conversation that makes the messages 
sound personal to the readers. Most blogs are not a collection of articles. Instead, readers expect to hnd 
specihc opinions and a representation of the person doing the writing. When comparing blog entries to 
newspaper writing, it is helpíul to think of the blogs being more similar to opinion columns and editorials 
than to headline articles. A blogs voice will embody the approach the writer takes for communication. 
Blogs oíten use humor, sarcasm, self-deprecation, irony, over-the-top seriousness, or other approaches 
to create a voice that captures the readers 5 attention. 
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A second attribute of a blogs personality is the frequency with which articles are published. Remember, 
blogs are a form of technology that allow the writer s material to be instantly available to the public. 
Timely material can be published and a sense of immediacy may be expected of the blog. So, when a 
signihcant event occurs, it is helpful to update the blog right away. It is also helpful for the readers if 
the writer of the blog never allows more than a predetermined time to pass without adding an article. 
Depending on the audience and the goals for a blog, this might be a day, a week, or some other time 
frame. Most people subscribe to blogs so your updates will automatically become available to them when 
you publish an entry. It can be a hne balance between too many entries and not enough. By monitoring 
your blogs traíhc statistics, you can eventually determine a good entry írequency approach. 

Blog style can also be important to success and readership. A blog that looks amateurish will reílect 
on readers’ perceptions of your business. Most blog hosting sites offer themes which are preíormatted 
conhgurations. Themes may be free or they may be premium and cost money. Figure 2.4 shows example 
WordPress blog themes from the many thousands available. 



A cate -Lucent 


www.alcatel-lucent.com/careers 


What if 
you could 
build your 
íuture and 


create the 


future? 






One generation’s transtormatỉon is the next’s status quo 
In the near íuture, people may soon think it’s strange that 
devices ever had to be “plugged in." To obtain that status, there 

needs to be “The Shitt". 
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m Manage Themes Install Themes 

Search 1 Search Results I Upload I Featured 1 Newest I Recently Updated 

Search for themes by keyworơ, author or tag. 

Term [▼ Search 



íFeature 

Install I Prevjẹw 

iFeature 3 is a FREE Proíessional 
WordPress Theme desỉgned by 
CyberChimps.com. iFeature 3features an 
elegant Apple-like design with supportíor 
HTML5 and CSS3, IFeature Slider, intuitive 
theme options, postíormats support, 
per-page options with drag & drop page 
elements (Twitterfor WordPress support), 
custom logo support. social icons, a 
widgetizeđ sidebar and tooter, and 
typography options. 

Details 


Líght Clean Blue 

Install I Preview 

Light, stylish, simple and readable with 
modem menu. SEO-friendlytheme 
structure. 

Details 


Desk Mess Mírrored 

Install I Preview 

Marble desktop covered with a mix of old 
and new ỉtems, such as some vintage 
papers, a stainless Steel pen, and. a hot 
cup of coffee! Nowwith more 
documentation and post-formatsupportfor 
the following types: asides, quotes and 
status! Please readthe included 
changelog.txt, readme.txt, and supporttxt 
íiles for details of the latest changes and 
importantnotices. Please note WordPress 
3.1.0 is required for some tunctionality; also 
note the latestversion oíthe Multi 
Child-Theme is available for dovvnload at 
http://buynowshop.com/themes/desk- 
mess-mlrrored/multỉ too! 


Figure 2.4 Example WordPress Blog Themes 


In order to be successíul, more than the appearance of the blog is important. Other íeatures must be in 
place to ensure social and traditional web searches can easily hnd the content being published and to 
share it via syndication (covered in the RSS Feeds section 4.1). In general, business blogs can be htted 
with mechanisms which enable search engine optimization (SEO), social media optimization (SMO), and, 
if desired, monetization. Monetization can be direct through advertising revenue or indirect through the 
capture of potential customer leads. Blogs are oíten a key component of marketing campaigns and must 
consider the broader picture. Table 2.1 illustrates other features that should be considered (Pollitt, 2011). 
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Blog Feature 


Explanation 


Example 



Name or Title The name of a business blog is very 
of Blog important. It becomes both a brand 

and a recognizable entity attached to 
the business. Having a good title will 
enable a blog to stand out in a list of 
subscriptions and will provide a sense 
of purpose for the blog's goals. 



Southvvest airlines say:"Our goal with the new Nuts 
About Southvvest remains to give our visitors the 
opportunity to take a look inside Southvvest Airlines and 
to interact with us."The name conveys fun and vvhimsy 
and they achieve their goal with this site. 
http://www.bloqsouthwest.com/ 


Share Buttons 


Social media and bookmarking are 
among the best mechanisms for 
blogs to gain recognition and fìnd an 
audience. Adding share buttons makes 
it easy for existing readers to promote 
the site. 



The Nuts About Southwest blog provides a number of 
access buttons for sharing entries.Twitter, Facebook, 
Flickr, Linkedln, YouTube, Gowalla and Foursquare are all 
included near the top of the blog. 


Ọluvu 9 


Tvveet ® 


f Share 


248 


Q ShareThis 


Each entry ends with a Luv,Tweet and Facebook button 
for sharing a particular entry.The ShareThis button 
brings up another set of potential sites for social media 
and bookmarkỉng (See Figure 2.5). 


Subscriptions 


Blogs need to have subscrỉption 
capability. Subscriptions automatically 
send new blog entries to the reader in 
their email or use RSS capability to load 
new entries into a blog reader. Potential 
subscribers need both options. 


J0IN0URC0MMUN!Ty 1 Kv 


The Southwest blog invites readers to join the 
community which will create an email subscription and 
give the reader the ability to post comments under a 
pseudonym. It also provides an RSS button (the orange 
one above) that allows a subscription to be entered into 
blog aggregator software such as Gator or a portal such 
as NetVibes. 


Call to Action 


In order to keep the interest of readers, 
blogs need to be more than just 
reporting content.This is particularly 
true for business blogs. Blogs need a call 
to action or at least need to be sure they 
are presenting actions being taken by 
the company to forward moral agenda. 
Customers can be invited to participate 
in a call to action graphic or text. 



This is an example graphic that can be added to a blog 
to promote a íavored charity. Southwest often promotes 
charities this way. 


Partnering 
with Social 
Media 


Certain readers will prefer to use the 
blog Via their social media accounts. It 
is important to give them this option. 



In the Southwest Blog, a Facebook Connect button has 
been added to allow the blog to be engaged through 
social media. 
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Blog Feature 


Explanation 


Example 


Blog 

Categories 
and Tags 


Be sure to tag blog entries and 
categorize them appropriately. Good 
tagging can serve multiple purposes: 
With appropriate categories, visitors can 
look for particular topics on the blog 
site. Also, using tags and categories 
helps get more of your content into 
search engine indexes ỉn relevant and 
accurate ways as each tag and category 
will have its own URL indexed by 
Google. 


Categories 

AJI Categories Most Usec 

□ Everyday Lite 

□ Students 
n Technology 
n Uncategorized 

n Web 2.0 in Classroom 



Tags 


Add 

Separate tags Wfth commas 


Chmse ĩroíri the most used taos 


End of Post 
Actions 


WordPress facilitates adding tags and categories to blog 
entries as shovvn above. 


At the end of a blog post, readers 
should be given options regarding what 
to do next.This might entail leaving a 
comment, sharing the post, or reading 
additional, related material. 


ỌLUVit 27 0 3 26 B Sharethĩs Q9 

Trackback URL: http://www.blogsouthwe3t.com/trackback/8733 

Slmllar Posts 

Q Totally Indy! Celebrating Two Q Colicchio Is Fun To Say 

Decades óf... 


Q Colicchio Is run To Say Q You Make Me reel Like 

Sundaiiún'... 


p 


Comments 


□ Post a Comment 


Comments 


Southwest's blog provides a blog post reader with several 
options upon completion. They invite the reader to share 
the post Via several choices.They allovvthe reader tolike' 
the post. They provide a trackback URL for the reader's 
use. They also list similar posts that might be of interest. 
Finally, they provide a quick way to leave a comment and 
allovv the reader to view existing comments on the article. 


Blogs can use comments to ignite 
discussions and drive traffic to their 
vvebsite. It also can be used as a metric 
to determine the interest in a blog. 




Comments 


□ Post a Comment 


Just wondering if you guys were planning on adding any PVD or MHT to IND Aights. As 
yuu may knuw. Paliiuls fans aie íium all uvtíi New Enylaiid and rm suie yuu cuuld lill 
a plane or 2 from both cities! 


Justin c (not vcrihcd) 01 23 2012 at 11:45 AM 


Why not Providence (PVD)? Thats the airport the patriots use and thats the airport 
clusesl lu the sladium and ían base. Il'd make rinue seribe lu have llie ílighlb num 
there! 


Rick (not veritied) — 01-23-2012 at 02:18 PM 


Southwest's blog has an active set of comments and 
discussions following most posts. 


Table 2.1 Desirable Blog Features 
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Share this to: 
'íl 7Live7 

^ Allvoices 
Baidu 

3 

Q Blogger 
EữAdd to BX 
Sfef chic: 

Bi Ccrkboard 
J Delicious 
^ net Shoutout 


o AI VVebmarks 
a Amazon VVishlist 

0 Bebũ 

É Blogmarks 

E3 Brainitý 

^ Care2 
■ c - Connotea 
D c urrent 
Digg 

cte DZone 


Back tũ deíault víew 

13 Adfty 

Arto 
Blinklist 
Ễ5 Blogged 
** BuddyMarks 
E CiteULike 
ắằ coRank 
4* DealspLus 
Gỉ Biigo 


m Edmodũ 


Do nottrack 


Fỉgure 2.5 Additional Social Media Site Southwest Lists for Its Blog 


Kv . LeW^5 / ià .Ị 

Maastricht University 


Join the best at 
the Maastricht Unỉversity 
School of Business and 
Economics! 

iiBll 

• 33 rd place Financial Times worldwide ranking: MSc 
International Business 

• 1 st place: MSc International Business 

• 1 st place: MSc Financial Economics 

• 2 nd place: MSc Management of Learning 

• 2 nd place: MSc Economics 

• 2 nd place: MSc Econometrics and Operations Research 

• 2 nd place: MSc Global Supply Chain Management and 

Change 

Sources: Keuzegids Master ranking 2013; Elsevier 'Beste Studies' ranking 2012; 

Financial Times Global Masters in Management ranking 2012 


Maastrỉcht 

University ỉs 
the best specialist 

Nethèrìlnds 

Master's Open Day: 22 February 2014 

www.mastersopenday.nl 
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Finally, blogs need to exhibit passion for the subject covered. They work best as direct-to-the-point 
entries that don t get too wordy or long. The following suggestions can help a writer ensure their material 
conveys passion: 

Read Fresh and Thought-Provoking Material: Dont limit your reading to current news and the same blog 
entries that everyone else reads. It will be reílected in your blog. It will lack íreshness and fail to have a 
unique voice. Writing output directly relates to reading input. Absorb new and fresh ideas by observing 
the world, talking to people working in related areas, reading old and unusual books, and spending time 
reílecting and thinking. Attempt to discover useful subject matter not related to your blog that will add 
value because of the author s style or way of approaching topics. Seek to hnd unexpected inspiration and 
new ways of viewing your topics from these alternative sources. 

Blogs Dont Need to be Balanced : Blogs are useíul in conveying an opinion. Remember, people reading 
blogs will read more than just your company blog. For a specihc blog entry, it is better to choose a 
direction and make a strong case for it. Reader comments can provide alternative points of view and 
perhaps build a case for the opposing set of arguments. This is a good way to create a discussion Online. 
If an entry is meant to iníluence readers, provide them with the best arguments for your opinion. This 
will convey passion. 

Passion becomes the elusive but essential component to powerful and compelling writing. A blog entry 
with passion will unleash the opinions of others and encourage them to reply and provide their thoughts 
to the community a business blog seeks to build. Passion will ensure a blogs message is carried beyond 
the website. Good writing may challenge opinions, offer alternatives to traditional views, and even oíĩend 
or scare some readers. A passionate entry may be proven wrong and perhaps ruffle íeathers but it will 
change minds and help build a reader base. 

2.2 Blog Environments 

A variety of environments exist for the implementation of blogs. A primary decision for businesses is 
whether to host their blog internally or use a hosting Service. The second option is oíten associated with 
cloud computing Solutions. 
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2.2.1 Internally Hosted Blogs 

Hosting a blog internally has advantages and disadvantages. Internally hosted blogs means that the 
organization will need to have the computing hardware and software in-house. For small businesses just 
starting out, this might represent a challenge. For businesses that already have an IT department and a 
computing inírastructure, this will not pose a big challenge because blog hosting software is relatively 
stable and easy to install and use. Internally hosting a blog provides a business with more ílexibility and 
íreedom. It also ensures that the organization possesses and holds the data and iníòrmation associated 
with the Website. It can be more easily integrated with the business Website and it allows the organization 
to develop an internal expertise with the administration of a blog. Table 2.2 provides examples of software 
that can be acquired for internally hosted blog sites. 


Software 

Website 

Comments 

Word Press 

http://wordpress.orq/ 

(^1 WordPress.com 

A better way 
to blog. 

This is the most popular open source blogging 
plattorm on the web. Millions of blogs and 
general websites use it because it offers so many 
teatures and has many add-ins, plugins, themes, 
and extensions available. In addition, to being 
self-hosted, blogs can use hosting Services with it 
directly or through third-party websites such as 
iPage.com. VVordPress uses PHP and is available 
in numerous languages. Many experts believe 
this is the best blogging software available. It also 
supported by a large number of Online communities. 

MovableType 


MCWABLE TYPE 

' PLUGINS FORUMS 

Movable Type is a proíessional publishing plattorm. 


MovableType is open source blogging software with 
a long history. It was released in 2001 by a company 
called Six Apart. Many business blogs use this plattorm 
which can also host multiple weblogs, standalone 
content pages, and standalone websites. It also has 
file management teatures, User roles, templates, tags, 
categories, and trackback links. Movable has a large 
and active User community as well. 

TextPattern 

http://textpattern.com/ 

TEXTPATTERN 

Textpattern was developed as a content 
management System. It is open source but was 
intended to be more of a general-purpose website 
tool. It is PHP and relies on a MySQL database.The 
current stable version isTextpattern. Many blog 
sites use this software because of its tlexibility and 
browser-based intertace in over 40 languages. It is 
tavored by many developers with IT skills. 
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Software 


Drupal 


Website 


Comments 



Drupal is another general purpose web publishing 
environment and content management System. It is 
free and open source and currently is used by about 
1.5% of all VVebsites operating. More than just a 
blogging tool, it is used for corporate, government, 
and personal vvebsites, knovvledge management, 
and collaboration.The Drupal Core contains account 
management tools, menu Systems, RSS-feeds, layout 
customization tools, and System administration 
components. Drupal is highly supported by 
communities of users. More than 11,000 free add- 
ons for the software have been developed. 


Joomla 


http://www.ioomla.org/ 


Joomlaf 


Joomla is a very popular open source content 
management System reporting more than 21 
million downloads between March, 2007 and 
February, 2011. It is used primarily as a website 
development tool but has found favor with 
many bloggers. Joomla is relatively easy-to-use. 

It is written in PHP and has built-in íeatures that 
enable blog development and implementation of 
related íeatures such as RSS feeds, news ílashes, 
polls, searches, and other tools. Joomla has active 
user communities. There are over 8600 free and 
commercial extensions available from the official 
Joomla Extension Directory and even more from 
other third-party sources. 


BlogEngine 


http://www.dotnetbloqenqine.net/ 


blogenginẽnei 


This blogging platíorm ỉs open source and is used 
primarily by IT Developers that work with the ASP. 
NET platíorm available from Microsoít. BlogEngine 
provides a number of modern and attractive 
themes. It also provides extensions developed by a 
community of users. It has a much smaller User base. 


ExpressionEngine 


http://expressionenqine.com/ 


(?) ExpressionEỉigine 


ExpressionEngine is a high end, commercỉal 
blogging tool widely used by bloggers, particularly 
those in businesses needing a very polished image. 
ExpressionEngine is well supported by its internal 
staff and provides a User community on its website. 
ExpressionEngine provides a number of demos and 
sales support tools on its website. 


Table 2.2 Self-Hosted Blog Plattorms 


2.2.2 Blog Hosting Services 

Many businesses decide to host their blogs on third-party websites. This makes particularly good sense 
for startup businesses attempting to control their initial costs and for small businesses that have limited 
internal IT inírastructure. Many individual bloggers also take this approach. 
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Among the advantages (in addition to not needing to maintain a hosting platíòrm) are that software 
upgrades are done either automatically or with minimal effort, help support lines and customer Service 
are usually available, the blog may be automatically submitted to search engines, and much of the 
installation and Setup process may be automated. This means it is easier to get a blog started and noticed. 

Some disadvantages also exist. For instance, business data is residing on another organizatiorìs hosting 
platíòrm. If the hosting company went out of business or changed cost structure, a small business might 
have a diíbcult time recovering its data. However, many of the bigger blog hosts have been in business 
for a number of years and are more likely to be bought by larger brms rather than just close their doors. 

Hosted blogs can be placed on free websites or on sites that cost a fee. Generally, fee structures are not 
high and provide benebts that far outweigh the costs. Blogs started in completely free Services generally 
do not offer unique domain names. This means the blog will have a name that contains part of the Service 
name. For instance, RogerMcHaneyblogger.com might be the result. Table 2.3 provides examples of free 
blogging Services. 



> Apply now 


REDERNE YOUR FUTURE 

AXA GLOBAL GRADUATE 
PROGRAM 2015 


redefining/standards 
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Software 


Websỉte 


Comments 



L VEJ0URNAL 


http://www.livejournal.com/ 



WordPress.com 


http://wordpress.com/ 


This blog site in some waỵ predates the idea 
of blogging and offers an Online journal motif. 
LiveJournal has existed since 1999 and has a very large 
active community of writers and bloggers. Not many 
businesses use this as a blogging platíorm. 

VVordPress provides hosting on their VVebsite for those 
who do not wish to install and host the free software 
themselves. WordPress.com is powerful and has all the 
advantages of self-hosted blogs. By deíault a User gets 
a domain name like this: 


roqermchaney.wordpress.com 


Later a business can opt to purchase a custom domain 
name.This is a good approach for a free, startup 
business blog. 


0 BLogger 


https://www.bloqqer.com/start 


Blogger is an easy-to-use, excellent fìrst blog tool. 

Blogs can be created using wizards and templates. 

New entries are easy to create, update and use. Google 
owns Blogger. Many of their sites are branded with 
Blogspot.com which is a blogging company purchased 
by Google and combined with blogger. Blogger offers 
tools for monetizing a blog. 


tumbỉr. 


http://www.tumblr.com/ 


Tumblr is a wildly popular blog site that has grown 
into one of the top destinations on the web. Tumblr 
combines social media íeatures with rich media 
(e.g. video, audio, photography) and supports the 
development of individual blogs. Many users view 
Tumblr as a replacement for Facebook. 


■■■■■ 

xanga 


http://www.xanqa.com/ 


Xanga combines social media and blogging. Similar 
in approach to Tumblr, it íocuses on personal 
interests and the íormation of communities around 
interest areas. It has a variety of blogging íeatures 
and offers themes, ideas, and other support for blog 
construction. 




http://www.weebly.com/ 


Weebly is both a website and blog builder. It offers free 
hosting and provides mechanisms to easily change 
themes and designs. Weebly is great for starters and is 
somewhat limited in its overall ílexibility. 


Table 2.3 FreeThird-Party Hosted Blog Plattorms 
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2.2.3 Other Blog Hosting Options 

Another option used by many small businesses and startup companies is to find a general hosting company 
that oíĩers instant blogging installations for a low cost. These companies oíten bundle the domain name 
registration into a package so an organization can get its desired name as a URL together with a set of 
blog development tools and support for a set yearly fee. These types of Systems provide fast support and 
make it possible for new companies to establish a blog with very little eíĩòrt. Oíten, WordPress, Weebly 
or other blog platíorms are incorporated into the host s website. Table 2.4 provides several examples of 
companies oíĩering these low cost Services. 


Software 


Website 


Comments 


^ SQUARESPACE 


http://squarespace.com/ 


Squarespace offers blogging software but also supports 
general vvebsite development. It is often used bỵ 
businesses vvishing to offer sites and blogs teaturing high- 
end photography and artistic expressions. Blogs can be 
constructed easily with exỉsting themes and other teatures. 
Squarespace offers social media integration, migration 
tools to bring blog content from Blogger, WordPress, 
MovableType, and TypePad. It also supports data forms and 
other business teatures. 


H TypePad 


http://www.typepad.com/ 


TypePad offers free blogging space but positions that as a 
'trial blog'. It provides a cost structure that increases with 
the addition of teatures.TypePad tocuses on business blogs 
and offers monetization tools together with protessional 
themes and other tools specitic to business. 



DreamHost 

Imagine the Web, Your Way 


http://dreamhost.com 


This web hosting company has a reputation as being 
very customer triendly and offers top levels of support. 
Dreamhost is more than a blog host.They also provide 
general hosting Services and can provide Solutions to host 
all aspects of an organizations web presence. They focus on 
businesses. 


?G»Da<í<Ị)£™ 

Domains, weteite5 & 

in betweeni É 


http://www.qodaddy.com 


GoDaddy, known for its racy television advertisements 
in the U.S., offers an economy VVordPress hosting plan 
for a low price.This combined with their domain name 
registration strengths make them worth reviewing for a 
potential blog host. 


iPage 

HOSTING SINCE 1998 


http://www.ipaqe.com 


I use iPage'sWord Press installation and easy-to-use control 
panel to manage my blog themes and blog content. iPage 
offers full website editing tools, VVeebly, and WordPress 
with easy-to-use installation wizards. 


Table 2.4 Other Blog Hosting Options 
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2.3 Building a Blog 

Building a blog can be relatively straight forward. In order to illustrate the process, two blogging 
implementations will be described. The hrst is based on Blogger from Google and the second on 
WordPress. 

2.3.1 Blogger Example 

Blogger was launched in 1999 by Pyra Labs as one of the hrst free blog websites (Blogger, 2012). Many 
of today s blogging conventions were developed, popularized and standardized by Pyra Labs. In 2003, 
Google bought Blogger and began adding íeatures. Among these was integration with Picasa to enable 
users to post photos. Additional improvements have given Blogger a wide range of widgets that provide 
easy ways to post multimedia material and import RSS feeds from other sites. Innovative improvements 
that were originally unique to Blogger are now standards in all blogging Systems (McHaney, 2011, 
p. 102-3). Blogger can be found at http://www.blogger.com (see Figure 2.6). 



Bi Norvvegìan Business School ìsoneot Europe's 
largest business schools welcoming mo re than 20,000 
students. Our programmes pnovide a stimulatmg 
and muỉthcultural learning environment with an 
intematiomal Outlook ultimately prơvìdíng students 
with prc>fessiional 5kì II 5 to rmeet the increasing needs 
of busìnesses. 

BI offers four different two-yea i; full-time Master of 
Science (MSc) programmes that are taught en ti re ly in 
English and have been designed to provide protessional 
skiIIs to meet the increasing need of businesses.The 
MSc programmes provide a stimulating and muỉti- 
cultural leamíng envìronment to gi ve you the best 
plattorm to launcb into your careec 

■ MSc ìn Business 

* MSc in Pinandal Economics 

■ MSc in strategic Marketỉng Management 

* MSc in Leadership and Organisational Psychology 


Empowering People. 
Improving Business. 


0 NORWEGIAN 
BUSINESS S( 


SCHOOL 



£í?ílíí5 www.bi.edu/master 
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Google 


r* BLogger 

Create a blog. It's free. 


Lữrem Ipâtim 


Beautiful. customizable templates and layouts. Try the template 
designer 





Q □ 


Up to the minute stats Make money with Adsense Explore Blogs ũf Note 


Want to learn mo re? Ta ke a quicktour, watch a video tutorial or read Blogger Buzz. 


Figure 2.6 Blogger VVebsite 


Creating a blog with Blogger is fun and easy. In order to start, a User needs a Google ID. If you already 
have one (e.g. a Gmail account), you dont need to take this step and can just use your existing Google 
UserlD. Otherwise, go to gmail.com and press on the sign up for Gmail’ link (See Figure 2.7). Follow the 
instructions to obtain your account. Your Google ID can be used for any Google Services including Blogger. 



49 


Dovvnload free eBooks at bookboon.com 






Web 2.0 and Social Media for Business 


Blogging for Business 


Visit Blogger.com. Use your Gmail User ID to login. The first time, you will enter a wizard that will 
prompt you for information (See Figure 2.8). 


B Blogger 


Sign up for Blogger 

GooQỈe 

AccountsC? 

Once you complete this process, you'U be able to log in to Blogger using your Google account email 
and passvvord. 

Email address 

RWMcHaney@gmail.com 

Use a dtfferent account 

Your na me 

Roger McHaney 


Display na me 

ProfRogerMc| 

The name used to sign your 
blog posts. 

Emaỉl notitications 

0 Send me teature announcements, advice, and other 
iníormation to help me get the most out of my blog. 


Gender 

- 


Acceptance of Terms 

0 1 accept the Terms of Service 

Inđicate that you ha ve read 
and understand Blogger s 

Terms of Service 


Figure 2.8 Wizard Visible During First Blogger VVebsite Visit 

Aíter supplying the requested iníòrmation and in future visits, you will arrive at the Blogger Dashboard 
which lists blogs associated with your ID and provides Controls for customizing these blogs. Initially 
you will not have any blogs listed. You will see two categories: blogs you owrí and blog subscriptions in 
your reading list (See Figure 2.9). 


■iĩiìiTMM 

w K Statt '.Vcbmail: lnbo« B24) o National Rail Enquinu toumc- ' □ Btoggcr. Bloggcr D«hbo.rd 

Aỉiignmcnt Settmgs K State 0- * 

□AddVEkatpBloggcrBtoy EL 

te w — 

4- □ 

Woggw.com w_ 


C *!l * 

p * 

*: MwtVlWt«d 

1 Oattmg ỉtartad iW Lếtot Hudlints 



D Bookmarics 


Blogger 


Create your blog now 

You are not an author on any blogs ytt. cr.au or 


to start posting' Canì lind your blog? 


I Readlng Iist All blogs 


Enoli.b (UK> - ộ 


View in Google Readec ộ 1 


Add blogs to follow in your Reading List 

You ai* irat curr.ntty tollottvig any Uoyv Um tha 'Add* butlon to antai blggs that you’d kht to Mow »1 youi Kaading u 


The latest from Blogger Bu 22 

6 « a pulse for The posrs your readers IIke most wtrh rhe +1 eounter 

1 wwK agu by A (5ooglcf 


ỵ 

m KnriK 


Figure 2.9 Blogger User VVebsite 
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Pressing the ‘New Blog’ button will start a wizard that takes you through the blog creation process. Figure 
2.10 provides a look at the wizard that will prompt you through the process. The hrst steps include naming 
your blog and speciíying a template for its layout. Templates are prebuilt looks and feels for your blog. 


Blogs List > Create a new blog 


Title 


Proĩessor Roger McHaney Blog 


Address 


ProĩRogerỉvlc blogspot.com 
This blog address is available. 


Template 



Awesome Inc. VVatermark Ethereal 

Yũu can browse many more templates and customise your blog later. 


X 



Figure 2.10 New Blog Wizard 


The new blog will be visible in your Blogger account under the name just created (See Figure 2.11). 


Q BLogger 

n ProfRogerMc's blogs 

- a Professor Roger McHaney Blog |S T viewbiog 

Your Blog has been createdí Start pữsting I Dismiss 


Figure 2.11 New Blog Wizard 
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You will see several options now available. These include ‘Start Posting’ which will allow the addition 
of written content. A nearby pencil icon also will permit new blog posts to be added. Changes can be 
made to the blogs íòrmat, layout and content icons using the drop down box shown in Figure 2.12. 


Proĩessor Roger McHaney Blog 

[5 w View blog 

No posts. Start blogging! 

0verview 


Posts 

All blogs 

Pages 


Comments 

Add blogs to follow in your Reading List 

You are not currently following any blogs Use the "Add" button to enter blogs that you'd like 1 

Stats , 

<eading List. 

Learn more 

Earnings 

The latest from Blogger Buzz 

Layout 


Template 

Get a pulse for the posts your readers like most with the +1 count 

Settings 

1 weeK ago Dy M<ooogier 


Figure 2.12 Options for Updates, Layout, Templates and More 


You already have a basic blog constructed at this point. However, unless you added a post, there will be 
no articles in your blog yet. To transíòrm your blog from a website into a dynamic community for your 
business, several more additions should be made. The easiest way to get to these is by pressing ‘Layout’ 
from the dropdown menu shown in Figure 2.12. Figure 2.13 shows the next screen you will see. 
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Favicon 

Edit 


Navbar 

Edit 



Proíessor Roger McHaney Blo... 


Edit 



Add a Gadget 




Blog Posts 


Add a Gadget 





Followers 

Edit 




Blog Archive 

Edit 




About Me 

Edít 



Edit 





Add a Gadget 




Add a Gadget 

Attri bution 

Add a Gadget 

Edít 


Figure 2.13 Blogger Layout Screen 


Each area on the layout provides a variety of customization choices. For instance, by selecting ‘edit’ under 
Navbar, a User can choose from a set of choices displayed in Figure 2.14. 



Fỉgure 2.14 Navbar Configuration Choices 
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If blogger is being used as a business website, other options should be customized. Table 2.5 provides a 
summary of several important areas to consider. 


Area 


□ 


Pavicon 


Fũllowers 


Blog Archive 


About Me 


Customization Comments 


Favicon stands for tavorites icon and is used as small graphic representation 
Edit for a website. Businesses can create custom tavicons that will display in their 
visitors'browser URL bar.The graphic orange'B'shown in conjunction with 
Blogger's website is their tavicon. Websites such as: http://www.favicon.co.uk/ 
help with the creation of custom tavicons. 

Thefollowers option is on by detault.This item permits users to'join'the blog 
and become members with Google Friend Connect.These options are limited 
in this portion of Blogger because many users might prefer to interact with a 
blog through Facebook or in other ways. If you 'uncheck'followers, this block 
will not be displayed on the blog. 


Followers 

m Join this site 

wíth GDDgle Friend Cũnnect 

£1 

There are no members yet. 


Be the first! 


Already a member? Sian in 



Blog archive provides options for displaying previous posts and how you want 
Edít these to be listed. 


The 'About Me' and 'Bio' options provide space for intormation about yourselt 
Edit or your business to be posted. 


McHaney Blũ... 


Attribution 

Edít 


Edít 


Attribution allows the User to specity whether the blog contents are 
copyrighted or licensed in other ways for republication and reuse. Many blogs 
use the Creative Commons Copyright System to specity reuse rules for original 
material. See http://CreativeCommons.org for more intormation. 
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Area 


Blog Posts 


Edit 


Customization Comments 


The blog posts option gives the blog creator the ability to customize how the 
posts are presented and to specity other options. Among these are: 


Post 

m 

12 ] 

m 

m 

m 

m 

m 

m 

m 

m 

m 

o 


Page Optioms 

Friday. 3 February 2012 
Posted by ProtRogerMc 


at 


0128 


□ 


5 comments 
Links to this post 

Labels: photos, hoLidays 

Show Quick Editing ^ 

Reactions: funny interesting cool 


Edỉt 


Show Email Post Links Éĩá 
Show Share Buttons |~M D □igli 
Location: New York, New York, USA 

Show Ãds Between Posts Learn more 


You must set up an ÀdSense account betore you can contigure inLine ads. 

These items can be arranged on the blog and other post iníormation is 
managed in this area. 


Add a G a dget 


Blogger provides the ability to insert gadgets in various locations on a blog. 
Gadgets are items that enable interaction with the vievvers and other íeatures. 
Many blog environments call these 'vvidgets' instead of gadgets. VVidgets and 
gadgets are also similar to 'apps' on mobile devices or Facebook. 


Table 2.5 Areas in the Blogger Conhguration Process 


Step 5: Add Gadgets 

A Blogger-based business blog can become a truly powerful tool for communicating with customers, 
prospects, and the general public if an appropriate set of gadgets’ are conhgured. Gadgets provide a set 
of tools that allow a blog to achieve its goals. Blogger continues to add gadgets and to enable third-party 
developers to create gadgets. At the time that this textbook was written, Blogger oíĩered 1175 third-party 
gadgets to supplement the primary 25 or so it supports. Table 2.6 provides a sample of several gadgets 
that should be considered for a business blog. Remember, each business blog will be unique and it is 
important to select the gadgets best suited to meet the goals for a specihc business. eHow (2012) provides 
iníòrmation about adding RSS Feeds to Blogger at: http://www.ehow.com/how 2050575 add-rss-feed- 
blogger.html . 
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Gadget 


My Event 



Friend5 Hsming 

£ 

V ’ 

iiã 


Purpose 


Provides a venue for posting events sponsored by a business or that might be 
important to your readers 



Provides a link to a set of photos posted on Flickr. Section 1.2.3 of this book 
describes how content sharing tools like Flickr can be used by a business to 
create stronger ties to its customers and the public. 


AI 


tacet) 


'Share lt'allows users to share your business blog posts with social netvvorks 
and a variety of popular vvebsites. 



Provides a method forTwitter messages (Tvveets) sent out by your business 
to be shared on the blog. Section 7.1 describes the importance and povver of 
using a tool like Tvvitter for business. 



Similar to 'Share lt', AddThis allovvs blog content to be shared with a variety of 
social media. Depending on your business goals and the target area for your 
blog, this might be a better choice. 



'Polls'is a tool that enables a blog to ask its customers questions and creates 
an Interactive opinion collection process. 


I áp-ậaiử 

ISláỂP. 


Community answers can become an important business tool that allovvs 
customers to submit, discuss, and vote on íeedback for a product or 
organization. 



Social Networker provides links to social media and vvebsites that can provide 
value to a business. 


Table 2.6 Sample Gadgets to Helpful to Business Blogs 


Prior to conhguring and customizing a blog, the site will look similar to what is shown in Figure 2.15. 
Aíter just a short amount of time, the Blogger site can be transíormed into a business blog such as Rick 
Sammons Digital Imaging Diaries shown in Figure 2.16. 
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Proíessor Roger McHaney Blog 


No posts 


Home 


FOLLOWERS 


1E0 Joỉn this site 


with Google Friend Connect 


£} 


Subscribe to: Posts (Atom) 


There are no members yet. 
Be the first! 


Alreađy a member? Sicn in 


ABOUT ME 

ProtRogerMc 

View my complete protile 


u 


u 


Simple template. Povvered by Đlogger. 


K 


Figure 2.15 Blog Prior to Configuration 



Brain povver 


V 

X 


By 2020, wind could provide one-tenth of our planets 
eíectricity needs. Already today, 5KF’s innovative know- 
how is crucial to running a íarge proportion of the 
vvorlds wind turbines. 
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deanSbdneaper energy out of thin air. 
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Therefore we need the best employees who can 
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ĩơdrìe* 



Home 

About/Contact 

iPad and iPhone Apps 

Semỉnars 

Croton Creative 

My Gear 

Photo 

Tours 

and 

Works 

hops 










Florida Events 

Save on Creative Plug-ins 

SmugMug Gallery 


Frỉday, February 3, 2012 


Specỉal All-Day Seminar! 



Figure 2.16 Rick Sammon's Contigured Blogger-based Business Blog 
From: http://www.ricksannnnon.info/ 


While Blogger offers a number of powerful íeatures and enables syndication through RSS feeds, it does 
have several limitations. Among these are: 

1) Limits on post and page sizes. It can become diíhcult to produce large posts, particularly if 
posted on the front page. 

2) Only 20 labels per post can be used. 

3) Blogger permits a capacity of 1 GB for images. However, images can be posted on other sites 
(e.g. Flickr) and linked into the posts. 

4) Blogger does offer a large number of Gadgets but these are limited in comparison to WordPress. 
Many of the Blogger Widgets are targeted at individual hobbyists and not business users. 

5) Blogger s general structure is limited and requires certain íòrmats. The blog description allows 
only up to a maximum of 500 characters. The number and look/feel of themes are limited. 

6) The number of standalone pages per blog is limited to ten (This does not mean 10 posts!). 

For these and other reasons, businesses may want to use a more powerful and versatile tool such as 
WordPress for their blogs. 
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2.3.2 WordPress Example 

WordPress is one of the most powerful and widely used blogging tools available (WordPress, 2012). It 
was brst released in 2003 by Matt Mullenweg and has grown from simple website enhancement code to 
a powerful content management System (Mullenweg, 2003). WordPress has been downloaded over 65 
million times and is believed to power approximately 15% of the top 1 million websites worldwide. In 
addition to use as a blogging platíòrm, WordPress has become the most popular content management 
System on the web (Roa, 2011). 

WordPress is a free, open source platíòrm based on PHP and MySQL. A large community of supporters 
and users develop enhancements, íìx bugs, and contribute ideas for new releases. It offers easy-to-use 
themes and templates that provide Solutions for less technical users while at the same time providing 
a framework for technical users to create custom and unique Solutions. Among WordPresss features 
are its template System and a plug-in architecture. WordPress is truly an example of Web 2.0 in action 
since it relies on the eíĩorts of many to maintain and enhance its platíòrm. It abides by the Free Software 
Foundatiorís principles shown in Figure 2.17. 



GNU Operating System 


"Free software" is a matter of liberty, not price. Free software is a matter of the users'freedom to run, copỵ, distribute, 
study, change and improve the software. More precisely, it means that the prograrrTs users have the four essential 
treedoms: 

• The treedom to run the program, for any purpose (treedom 0). 

• The treedom to study how the program vvorks and change it so it does your computing as you wish 
(treedom 1). Access to the source code is a precondition for this. 

• The treedom to redistribute copies so you can help your neighbor (treedom 2). 

• The treedom to distribute copies of your modified versions to others (treedom 3). By doing this you 
can give the vvhole community a chance to benetìt from your changes. Access to the source code is a 
precondition for this. 

From: http://www.qnu.org/licenses/ _ 


Fỉgure 2.17 Open Source Philosophy Used by VVordPress 

WordPress is more than a blogging platíorm. As stated earlier, it is also a content management System 
(CMS) that enables an organization to create, manage, and update a website and all its components such 
as images, posted documents, and widgets. WordPress offers the following immediate advantages when 
used as business blog (See Table 2.8). 
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Advantage 

Description 1 

Search Engine 

Optimization 

(SEO) 

VVordPress is so large and vvidely used that its tags, keyvvords, and categories have been integrated 
with many search engine Systems. VVordPress is designed to make it easy for search engines to locate 
and categorize content created with its platíorm.The business ovvner only needs to use the provided 
tools and hooks into search engines that are in place and ready to go. This is a huge advantage over 
custom developed vvebsites that need to be syndicated through a Service such as LibSyn. 

Content 

Update 

Postings and other content can be easily entered using the VVordPress dashboard. A business 
ovvner does not need to know HTML, XML and other scripting tools. A very rích set of editing and 
íormatting tools exist. 

Communities 

VVordPress has active and helpíul User communities. VVordPress communities include those for 
technical support, development support, end-user support and everything in betvveen. In addition, 
numerous books, manuals, and vvebsites exist to provide advice and iníormation about getting the 
most out of VVordPress business applications. 

Installation 

Wizards 

VVordPress installations are available from WordPress.com and from a wide variety of hosting 

Services such as iPage, Bluehost, GoDaddy and others. 

Extensions 

A large number of third-party developers have added a richness to WordPress that includes free 
themes, plug-ins, proíessional tools, integration with social media Systems, and other íeatures. 
Businesses can beneht from free expertise and the ability to extend and expand a vvebsite with polls, 
forms, contact pages, ratings plug-ins, comment tools,Twitter tools, Facebook integration, and more. 


Table 2.8 Business Blogging Advantages Offered by WordPress 



What do you want to do? 


No matter what you want out of your future 
career, an emiptoyer wỉth a broad range of 
operatĩons in a load of counírỉes will aỉways 
le ticket. VVorking wỉthin the Volvo Group 
means more than 100,000 ữiends and 
agues in mofe than 18 5 countries aít 
over the wor!d. We otíer graduates great 
career opportunities - check QUỈ the Gareer 
sectiion at ourweb srte www.volvogroup.com, 
iook forward to getting to know you! 


AE3 Volvo ípub[j 


Volvo lĩnuc-KS I Rehault ĩmkkè I Hack Tduchs I Vữwa Suees I VũLV D Cc-HS ĨPIÌCTIDH Eouipueht I Vdlvd PEhTA I Vdlvũ A EHC I VữiiTữ IT 
Vđivđ Pmaihchl Seuvic E5 I Vou/o 3P I Volvo PovEnmMH I Volvo Pmts [ Volvo ĨKHMaLOLiv I Volvo Loseiks ỉ Busikse Apea Ash 


Download free eBooks at bookboon.com 

















Web 2.0 and Social Media for Business 


Blogging for Business 


Setting up a WordPress blog is relatively straightforward and can be done in a number of ways. As 
mentioned in Table 2.8, many hosting Services provide installation wizards and features that will enable 
a subscriber to Setup and use WordPress. It is also possible to develop a blog directly on the WordPress 
website. This example installation will take that approach. Using the WordPress.com website provides 
only a subset of the features oíĩered to those that host their own application or that subscribe to a hosting 
Service that provides WordPress. But for illustrative purposes, WordPress.com will work well. To start, 
visit the WordPress website at: http://wordpress.com/ as shown in Figure 2.18. 


rỹl WordPress.com — Get a Free Blog Here 


± 


. 



WordPress.com 


Forgot password? Sign Up 


A better way 
to blog. 


Get started here 


Learn more or slgn up now 


Freshly 

Presséd: 

The best of 470,540 :ioggers, 
782,962 new posts, 958,119 
comments, & 155,463,478 

posted today on WordPress.com. 



Grocery Shopping With Kids 

Ray 101 

Posts about Parenting -» 



Do You Ever Wonder? The VaDey of Deaứi 

Girl on the Contrary Stories from home 

Posts about Humor -* Posts about Photography -> 


Fỉgure 2.18 WordPress.com Website for Starting a New Blog 


Press the ‘Get Started Herế button to begin the process. You will be prompted to provide iníòrmation 
about your new blog including its name, whether you want a free site using a WordPress domain name 
or are willing to pay for extra to acquire a custom domain name and other features. Figure 2.19 provides 
a partial view of the registration form. 


Get your own WordPress.com account in seconds 

Fill out this one-step form and you’ll be blogging seconds later! 


Blog Address 


Choose an address for your blog. Don't worry, you 
can change this later. 

.wordpress.com lf you don’t want a blog you can signupfor just a 

usemame. 


Username 


Your usemame should be a minimum of four 
characters and can only include lowercase letters 
and numbers. 


Figure 2.19 Registration for WordPress Blog 
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Aíter hlling out the required iníòrmation, you will have the choice of getting a basic site for free or 
paying for added features. See Figure 2.20. 


Thinking about upgrading? 

Grab the WordPress Value Bundle and save some cash. 


Free Blog 

✓ 


Domain Na me & Mapping 

ự- 

X 

1ŨGB Space Upgrade 

ự 

X 

Nữ Ads 


X 

Custom Design 

+ 

X 

VideoPress 


X 


$99 

Free 


peryear 


You agree to the ĩascinating terms 
of Service by submitting this form. 

Upgrade —► 

Create Btog -» 

Sa ve 40 %! 




Fỉgure 2.20 Choose Blog Features and Create 
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WordPress will veriíy the account email address and collect additional iníòrmation as shown in Figures 
2.21 and 2.22. 



WordPress.com 


Home Sign Up Features News Support Themes Stats About Us 


Check Your E-mail to Complete Registration 

An e-mail has been sent to Ịmchaneỵlondon@gmail.con| to activate your account. Check your inbox and click the link in 
the message. It should arrỉve vvithỉn 30 minutes. If you do not actỉvate your account vvithin two days, you will have to 
sign up again. 

Update Your Protile! 

If you haven't got your activation e-mail why not update your proĩile while you wait? 

First Name: 



Last Name: 


McHaney 


About Yourseit: Proíessor of Iníormation Systems at Kansas 

State University 


Figure 2.21 Email Verihcation and Additional lnformation 
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CiMail 

Mail - 


Inbox (3) 
Starred 
Important 
Sent Mail 
Drafts 


Soudal Fix Alt - www.fix8.co.uk - Low Prices, All Colours Order Today. Delivered Next Day 

[WordPress] Activate web20forbusiness.wordpress.com Inbox X õ |B 

WordPress.com donotreply@wordpress.com 10:17 AM (0 minutes ago) ^ ▼ 

to me 0 

H Images are not displayed. Display images below - Always display images from donotreply@wordpress.com 


Personal 

Chat 0 

Search people 

• Roger McHaney 

Set status here ▼ 

V, Call phone 


Thank you for signing up with WordPress.com [@~ 

You are one step away from activating web20forbusiness.wordpress.com . 


Activate Blog 


Trouble clicking? Copy and paste this URL into your browser: 
https://siQnup.wordpress.com/activate/e5dc55dd1e71ffd1 


Thanks for ílying with WordPress.com 


Figure 2.22 Activate from Email Account 


The blog is now ready for customization and for posts to be added. Figure 2.23 provides a view of the 
screen you will see. 


Your account is now active! 


Your blog at web20forbusiness.wordpress.com is active. You may now logỉn to your blog using your chosen username 
of "web20forbusiness". Please check your emaỉl inbox for your password and login instructions. If you do not receỉve an 
email, please check your junk or spam ĩolder. If you stỉll do not receive an email within an hour, you can reset your 
password. 


ON WORDPRESS.COM 

ALSO COOL 



FROM OUR BLOG Read more. 

Support & Forums 

WordPress Apps 



Comment Notiíications! 

Free Features 

WordPress.org 

vjuUU slliir 

ì V \ 

New Themes: Splendio and Suburbia 

Premium Add-Ons 

WordPress.tv 


mi • l i 

Post Videos ffom Your iPhone or iPad 

Theme Showcase 

VIP Services: Support & Hosting 


Xiiơ 

New Themes: Currents and Debut 

PopularTags 

Embed Videos on WordPress 



Import from Tumblr in 3 Easy Steps 

[ 

Advanced Services 

Online Surveys by Surveydaddy Learn ýỊỊ/ WORDPreSS.COM 

Developer Resources 

Matt Mullenweg 




About Us • Terms of Service • Privacy « 

* Follow us on Facebook • @wordpressdotcom on Twitter 



An AUTOMATTIC Ruckus 


Figure 2.23 Blog Account is Active and Ready for Customization 


Aíter activation, a theme can be selected for the blog. WordPress and its support communities offer 
numerous themes. Press the ‘Themes’ tab to explore the variety of pre-developed WordPress themes 
that are available (Figure 2.24). 
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WordPress.COM 


Home Features News Support Themes Stats About Us Forums 


Theme Showcase 

Welcome to the wonderful worid of themes. Here you can brovvse and search all themes available Explore the Themes 

on WordPress.com and discover the one that is just right for your blog. 




The entire header area in the Fjords theme is now a link that points to your homepage. — Michelle Langston 



Liíestyle 


Premium 


Got lots of magaàne-style content and need a stylish írame? 
Lifestyle's a great choice for sites that have a lot to say Choose from 
ten content-íríendly soít color schemes, and widgets that support 
everythỉng from vỉdeo to in-depth articles to great photography. 
Thanks to the power of the Genesis Framework ... 


Check out Lifesty!e 


Figure 2.24 Blog Account is Active and Ready for Customization 


Pressing the ‘Explore the Themes’ button will bring up a selection of nearly 200 themes. Some themes 
are free and others must be purchased. Figures 2.25 and 2.26 show the adoption of the INove theme. 





RMBHH 



Newsy 

ũuick Details 


iMeLitra 


Neutra 

Quick Details 



INove [ Read more abữut INove Ị 

Quick Details 


Figure 2.25 INove Theme in 'Explore Themes' 
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INove 

Subject: Blog 

style: Corporate, Light, Modern, Tech 



A simple yet very stylish, widget supported, and teature rich theme. 


Love This Theme? 

Activate this theme for your site on WordPress.com 
and startusing itnow! 



Features 

Two Columns 
Theme Options 
RightSidebar 
Theme Options 
Custom Background 


Fixed Wiđth 
Custom Menu 
sticky Post 
Full Wiđth Template 



Theme Stats 

• Our16 r mostpopulartheme 

• 239,958 blogs use the INove theme 

• Launched on August 13,2009 


Figure 2.26 Press Activate to Adopt the INoveTheme 
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The theme is activated and this provides a look and feel for the blog. Figure 2.27 provides a view of the 
blog prior to adding custom widgets, titles, or posts. 


web20forbusiness 

Just another WordPress.com site 




Q 


Helo world! 

“ February 13, 2012 & web20forbusiness 


^ 1 comment Edit 


Welcome to WordPress.com. After you read this, you should delete and write your own post, 
with a new title above. Or hit Add New on the left (of the admin dashboard) to start a fresh 
post. 

Here are some suggestions for your first post. 

1. You can find new ideas for what to blog about by reading the Daily Post. 

2. Add PressThis to your browser. It creates a new blog post for you about any 
interesting page you read on the web. 

3. Make some changes to thls page, and then hít preview on the right. You can always 
preview any post or edit it beíore you share it to the world. 

Ẽi Uncategorized 


0 


RSS feed 


RecentPosts 

® Hello world! 

Archlves 

* February 2012 

Categories 

* Uncategorized 


Search 


Meta 

® site Admin 
® Log out 
® Entries RSS 
® Comments RSS 
® WordPress.com 


m 


Blog at WordPress.com. Theme: INove by NeoEase. 


Figure 2.27 Detault Blog Appearance after Adopting Theme 

Blog customization can be managed from the WordPress dashboard. A link to the dashboard can be 
found by locating a link either from the panel on the left side or from a dropdown menu attached to 
the blog name. See Figure 2.28 for examples. 


□□ - 'v) Manage Themes < web... K (2 web20forbusiness 


§§ - Manaq^hemes<web20f... web20forbusiness 


web20forbusii,'ss 


Manage Themes 

Nevvtheme activated. Visit site 



INo 

A simp 

Cus 


OR 


Browse Themes 



1 o Follow 





web20forbusines! 


Just another WordPress.com site 


Helo world! 

“ February 13, 2012 Ạ web20f< 

Welcome to WordPress.com. Afte 
with a new title above. Or hít Adc 
post. 

Here are some suggestlons for y< 

1. You can find new ideas for 

2. Add PressThis to your bro\ 
interesting page you read on 

3. Make some changes to thi 
previevv any post or edit it bef 

Uncategorized 


Figure 2.28 Navigate to Dashboard to Manage Blog and Add Posts 
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The WordPress blog can be customized from the dashboard. New posts can be added, settings can be 
changed, Widgets can be activated, and the appearance can be modihed (see Figure 2.29). 



Figure 2.29 Dashboard for Managing a WordPress Blog 

A blog can be a fundamental component of any business and can provide a mechanism for developing 
a public, identifying face. Chapter 3 of this book will get into more details regarding the creation and 
maintenance of a business blog using WordPress. 

2.4 Conclusions 

This chapter has introduced a class of applications that were among the hrst to become associated with 
the transition from static web pages to social media and Web 2.0. Blogs have transitioned from Online 
journals and bulletin board Systems to interactive venues for facilitating communication and messages. 

In recent years businesses increasingly have become aware of these powerful tools and how they can be 
used to create a community of customers, potential clients, and employees. As a result, blogs are now 
Standard practice in nearly all Fortune 500 hrrns as well as many small and medium sized businesses. 

Chapter 2 provided an overview of blogs and gave examples of getting started with Blogger and WordPress. 
Chapter 3 will continue the discussion and provide a detailed look at many íeatures in WordPress that 
can be used in the development and maintenance of a business blog. 
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3 More Blogging: WordPress 
Options 

WordPress is a powerful tool that can provide a mechanism for a business to get its message out into 
the world (WordPress, 2012). The posts in blogs are comparable to press releases and allow a business to 
provide news to its stakeholders. The advantage to using blogs over a traditional press release System is 
that the material is accessible to everyone immediately and remains in the original words of the writer. 
Some organizations use their blogs to communicate press releases. Others use them to give a voice to 
various internal entities such as marketing, research and development, production, or the CEO. 

The wide variety of uses for blogs has resulted in the deployment of numerous options and tools. The 
community of users at WordPress has provided many ways of customizing and organizing blogs according 
to a blog producer s goals. Additionally, because of parallels to traditional press releases and a desire to 
promote a wider content distribution, a System for blog syndication has been developed. 

This chapter provides a look at customization options in WordPress and provides details about connecting 
with search engines and readers. The website Which.co.uk provides additional iníòrmation about this 
process (Which, 2012). 

3.1 Customizing a VVordPress Blog 

In Chapter 2 we covered the basics for obtaining a WordPress blog account, starting a blog, and selecting 
a theme. The blog can be further customized with options and features specihc to the needs of a business. 
Figure 3.1 provides a view of the ‘My Blogs’ page visible by deíault upon logging into WordPress.com. 
This is a ‘behind the scenes’ page visible only to the blog owner. Other tabs on this page provide tools 
for reading posts written by other WordPress bloggers (e.g. Read Blogs , Freshlỵ Pressed , and Topics). 
Also, a tab for New Post provides links to iníòrmation about WordPress and its community of users. 
The default tab provides a list of all blogs associated with the current account. Clicking on the desired 
blog provides a view of the website similar to what will be publically visible on a web browser. Figure 3.2 
shows our Web20forBusiness blog example in its current State. We have added a theme but have not yet 
added widgets, pages, posts or any other customization. 
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WordPress.com 

New Post Reađ Blogs Freshly Pressed Topic s M' 

My Blogs 

Here's an overview of the blogs you are 
part of. Don’t forget that you can create 
another blog at any time. 


English 
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Create Another Blog 

Start posting to a new blog in seconds. 
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Theme Showcase 
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Developer Resources 
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WordPress.org 
WordPress.tv 

VIP Services: Support & Hosting 
Embed Videos on WordPress 
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Matt Mullenvveg 



WordPress for iOS 


FROM OUR BLOG Read more. 

NewTheme: Retro-litted 
Comment Notiíications! 
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Post Videos from Your iPhone or iPad 
New Themes: Currents and Debut 


About Us • Terms of Service • Privacy • Follow us on Facebook« @wordpressdotcom on Twitter 


An AUTOM ATTIC Creation 


Figure 3.1 Default My Blogs Page 





Đ 


Helío worid! 

“ February 13, 2012 & web20forbusiness 


Welcome to WordPress.com. After you read this, you should delete and vvrite your own post, 
with a new title above. Or hít Add New on the left (of the admin dashboard) to start a fresh 
post. 

Here are some suggestions for your íirst post. 

1. You can find new ideas for what to blog about by reading the Daily Post. 

2. Add PressThis to your brovvser. It creates a new blog post for you about any 
interesting page you read on the vveb. 

3. Make some changes to this page, and then hít previevv on the right. You can alvvays 
previevv any post or edit it before you share it to the world. 

ta Uncategorized 


m 


Blog at WordPress.com. Theme: INove by NeoEase. 


§5 RSS 


1 comment Edit 


Ị Search I 


RecentPosts 

® Hello world! 


Archives 

® February2012 


Categories 

® Uncategorized 


Meta 

® Site Admin 
® Log out 
® Entries RSS 
® Comments RSS 
® WordPress.com 


Figure 3.2 Web20forBusiness Blog Prior to Customization 


3.1.1 Customizing a Theme 

The theme is a good place to begin customization of a WordPress blog. Most themes provide options 
for customization including selection of a header image, font and style choices, and diíĩerent ways of 
arranging the widgets. Figure 3.3 uses the drop down menu under the current blog name (located in 
the upper leít corner of the screen) to move into the dashboard where various customization options 
can be found. 
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^ ) © web2Dforbu5ine55.wordpres5.com 
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Figure 3.3 Navigating to the Dashboard 
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Prior to starting customization, I visited ‘Themes’ and selected ‘Connections 5 because it contains more 
options, including the ability to add a custom header image. Aíter activating it, the new theme is in 
place. See Figure 3.4. 


SI 

I Manage Themes 



Connections bv Patricia Mũller 


■ ,„:r. 

A super classy twũ-column theme with widgets and a customizable header 



Custom Design Header Background 

Browse Themes 


Random 1 À-Z 1 Popular 1 Newest 1 Premium 1 Frienđs ofWP.com 


Figure 3.4 Selected Connections Theme for Customization 

To customize the theme, the ‘Theme Options selection can be found under appearance on the dashboard 
menu (Figure 3.5) or by using the buttons under ‘managing themes’ as shown in Figure 3.4. Depending on 
your current WordPress screen, your menu choices might vary and something more similar to Figure 3.5 
might be visible (notice how the Header choice becomes available when using the Connections theme). 



Themes 


^ Users 

Widgets 

Menus 


TỄ Too|s 

Background 


[ỊỹỊ Settings 

^ Cũllapse menu 

CTheme Optiũns^ 
CusĩomTẽsigri 

Mobile 

iPad 



Theme ÍHove with 5 Widgets 


Figure 3.4 Navigating toTheme Options Under Appearance 
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ĩ 

Themes 

^ Users 

Widgets 

TỄ Tool 5 

CT^Header 

ÍT¥| Setíìngs 

Background t 


Custom Design 


Mobỉle 


iPađ 


Figure 3.5 Nav3igating to Theme Header under Appearance 


Customizing a theme has the direct beneht of making a business site unique. Each theme available to 
WordPress users may have thousands of adopters so adding features that further the business goals of 
a business site is crucial in creating a sense of identity. 

The Connections theme allows a User to customize the blog header image and style. Some themes permit 
this and others do not. Additional theme customization options (depending on the one selected) may 
include: background image, background color, header text, font color, and other style choices. Changing 
the header image is a good way to help create a business identity. In order to create a custom header, select 
the Header page under Appearance as shown in Figure 3.5. Your theme may have pre-installed images. 
If so, one of these can be selected and saved. However, to ensure a truly custom appearance, uploading 
a custom image is a better idea. A custom image can be obtained from a site of open content images 
(such as CreativeCommons.org or from appropriately licensed images at Flickr.com - see section 1.2.2) 
or can be photos taken with a digital camera. 


For instance, Figure 3.6 provides an example of downloading a Creative commons licensed photo that 
is available for download and commercial use. It was discovered using the advanced search’ option in 
Flickr and the settings shown in Figure 3.7. 


flickr 


fn T "VaeIoo! 

Home The Tour Sign Up Explare 

Photo / All sizes 


Upload 


License 

Download 

Sizes 


) Some rights reserved t>y mikiane 


Dovựnloadthe Large SÍZJ& ũĩthỉs photữ 


[Allsizes ữf this phũtữ are available forífownlữad under a Creative Cữmmữns license) 


Square 
(75 X 75} 


Thumbnaỉl 
(1 ữữ X 75) 


Small 
(240 X ISO) 


Me di um bũũ 
(500 X 375} 


Medỉum 640 
(640 X 430} 


Large 

(1024 X 763} 



Figure 3.6 cc Licensed Flickr Photo for Commercial Dovvnload 
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^Creative 

^còmmohs 


0 Only search within Creative Commopis-licensed content 


Tip: FjfJ7d conteot wittì a 
Creative Gũmmorỉs iỉcense. 
Leam ĩĩĩore... 


0 Find contenttũ use commercially 
0 Find contenttũ modity, adapt. or build upon 


Figure 3.7 Settings used Advanced Flickr Search for Commercial Download 


A photo can be added to the blog to create a custom header. Figure 3.8 shows a file upload control. It 
was used to hnd the downloaded image on the local Computer and then add it as the blog header image. 



Upload Image 


You can upload a custom header imageto be shown atthetop oíyoursite instead oĩthe detaultone. Onthe next screen you will be ableto cropthe image. 
Images of exactly 741 * 142 pixels wil! be used as-is. 


Choose an image from your Computer: 

|C:'.Users'',mchaneý.Do’ Browse... I Upload 


Figure 3.8 Uploading a Photo for a Custom Header 


SIMPLY CLEVER SKODA 



Do you lỉke cars? VVould you like to be a part of a successful brand? 
We will appreciate and revvard both your enthusiasm and talent. 
Send us your cv. You will be surprised vvhere it can take you. 
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Since the uploaded image is larger than the header size, WordPress provides a tool to crop it directly in 
the web interface page. After selecting the desired portion, clicking Crop Header will ensure that the 
selected part is displayed on the blog (See Figure 3.9). 



Fỉgure 3.9 Cropping the Photo to Fit the Header Size 


Aíter cropping the image, the blog will use the image as the header. See Figure 3.10. 


Custom Header 


Header updated. Visit your site to see how it looks. 


Preview 


Upload Image 



You can upload a custom header image to be shovvn atthe top of your site instead of the detault one. On the next screen you will be able to crop the image. 
Images of exactly 741 X 142 pixels will be used as-is. 

Choose an image from your Computer: 

I Browse... I Upioad 


Uploadedlmages 


You can choose one of your previously uploaded headers, or show a random one. 



Figure 3.10 Custom Header Selected 
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Notice that the title of the blog is barely readable in the upper right corner of the header. The default, 
free version of WordPress does not provide many tools for hxing this problem. Headers can be edited 
in more ways if your business is using a premium tool set or using third-party installations. Alternately, 
if the image being used is one shade of color, a complementary font color can be selected to make the 
title more visible (see Figure 3.11). However, if the image is multicolored, it may be diíhcult to select a 
single font color that works. In this case, it may be better to edit the image outside of WordPress prior to 
loading it. Figure 3.12 demonstrates using MS-Paint (a deíault accessory with MS-Windows) for adding 
text to the photo. Any photo editor can be used to do this. In order to get the title looking as desired, 
several attempts might be necessary. Figure 3.13 provides a view of the edited image. 



Figure 3.11 Choose the Header Image Color 



I joined MITAS because 
I wanted real responsibility 


The Graduate Programme 
for Engineers and Geoscientists 

www.discovermitas.com 




Real work 
International opportunities 
Three work placements 


B 


sa 


a 


I was a construction 
supervisor in 
the North Sea 
advising and 
helping toremen 
solve problems 


MAERSK 
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Figure 3.12 Editing Image Outside of WordPress Prior to Reloading 

Aíter getting the header loaded, the ‘Display Text’ option is disabled. This will stop WordPress from 
overlaying text and will only show the text that was added in the image editor. The ‘Display Text’ option 
can be seen in Figure 3.11. 

Figure 3.13 shows the newly edited header displayed on the blog. 
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Figure 3.13 New Image as Header 


3.1.2 Customizing Background 

Customizing the blogs background is another method that can be used to individualize its appearance. 
Navigating to Background under Appearance in the Dashboard provides a couple options. First, an image 
can be uploaded and used as the background. The image has a variety of settings that permit it to be either 
tiled or displayed according to particular criteria. A second way to customize page background is by selecting 
a hex color value for a solid background. The color can be selected by navigating to Select a Color which 
opens a color wheel with a large number of choices. Be sure to click on ‘Save Changes’ when complete. 
Figure 3.14 shows the selection of a background image and Figure 3.15 shows a background color choice. 
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in Custom Background 

Background updated visityoursite to see howitlooks 

Background Image 



























Preview 

— - VI MU b. e — Vf — l_ •- & 

— VI 

UM 


e 

m 

VI 

MU 

m 

■ » 

e 

— 


«, 

m 



— 


MU m 


e 

— 


MU m 


4m HI “ 

ầ& 


H* 

4m 


ầ& 

— 


*t < 




— 


*»• 

4« 



*— 

ÍM K * 

4» 


se 

— 

IM. K < 


=3 nga '••<* *'*' ms ngu DE 

= 

190 

** 

— 

mĩ 

= 


190 

** 

— 

as 

= 


190 

V 

— 

□s 

= 


190 

— 

as 

= 


190 ■ 


• <- MU Ju4 «*■ • MU 4-a r— 



M* 

MA 

<— 


— 



MA 

™ 




M 

MA 




<s^ M* 

MA 




<S5> MU 


EJ *■■■ ỉ - — “ ra Q a - 

ra«- 

03 


—- 

— 0 

a 

«— 

ra 

9 

—* 

“ 0 

a 


ra 

9 

— • 


n 

t— 

ra 9 

—* 

— o 

n 

*■- 

ra 9 


— - ^ Ur M ■ — — ~~ 1 *. »Me ms 

— — 


IM 


ms 

— 

•— 


IM 

4de 


— 



IM 

Mc 

■9 

•— 

— 

““ IM 


aa 

— 

•— 

“■** IU 


mm —— mmm* - — mm — mmm* *— 

mm - 

mu 

MM 

-- 

•— 

MU 

— 

*4* 

—* 

—. 

— 

MU 

— 



—. 

•— 

MU 

— 


—. 

•— 

■M 

— 

** —u 


— Vế — m* •- «2, — VI _ •- ± 

— yi 

*- 

■ 



— 


— 

■ 

■ — 

0 

*— 


— 

■ 

■ — 

0 

— 



■ u. 

0 

— 


MU BI 



SÈ 



Ìm 


SÈ 

“ 

r—. 


4_ 



— 

** 

**« 

4— 



“ 

4-U M. 

4_ 


•JÈ 

— 

4* M. 


=> I®5 -em = (@a 3S 

=- 

m 

se* 

— 

3= 

= 

— 

190 


— 

3= 

= 

— 

®0 



3= 

= 

— 

ũ@s 

*•» 

em 

= 

— 

(®3 


’ - 1« MU OM «. MU v-iLV CM1 

>— 

<9* 

MU 

Ma. 



•— 

«9? 


MA 

— 



IU 

MU 





«. MU 

Jn A 



I— 

» MU 


n ESI 9 - ° ra * - E3 9 - - 

ra * - 

Eza 

9 

— 

—> 

EJ 

*- 

ra 

9 

— 

— “ 

a 

*— 

ra 

9 

— 

— “ 

n 

*— 


— 

— 

d 

*— 

ra 9 


— — —• IM Mt. M IM M-mt 

■— — 

— 

IM 

** 

■BS 

— 

— 


IM 



— 

— 


IM 



— 

— 

- IM 



— 

— 

— IM 





























MU- vu UM H am — vu M ■ •— « 

•— \%é 

— 




— 

\u 

... 





\w 






\u 

UM — 


* 


VU 

— “ 

Remove Image 

Remove Background Image 



























Tms wtn remove tne DacKground image. YOU W1II not oe aDie to restore any customizat)ons 



















Upload Image 

Choose ao image trom your Computer 



























Drovvse Upload 


























Dispiay options 



























Posĩtion 

# Lell o Cerilei © Rigtil 


























Repeat 

0 No Repeat ệ' TBe © Tile Hnri70ntally © Tile Vertiralty 

























Attachment 

# ScroH © Pixed 


























bacKqrouna coior 

#eddd49 Select a Color íCleart 


























ẩ?ĩếĩS!ĩl _ 




























Figure 3.14 Selecting an Image for Blog Page Background 



Because achieving your dreams ìs your greatest challenge. IE Business School’s Master in Management taught in English, 
Spanish or bilingually, trains young high performance professionals at the beginning of their career through an innovative 
and stimulating program that will help them reach their full potential. 


Choose your area of specialization. 

Customize your master through the different options offered. 

Global Immersion Weeks in locations such as London, Silicon Valley or Shanghai. 

Because you change, ive change ivith you . 

www.ie.edu/master-management mim.admissions@ie.edu # ¥ in YMĩube ũ 
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y Custom Background 


Help * 


Backaround updated. Vlslt your s ite to see how it looks. 

Background Imago 

Preview 

Upload Imagc Choooc an imagc from your Computer 

Browee... Upload 

Display Optionc 

Background Color #44UtìO/ aeiẹg a Coior (Uiean 



Figure 3.15 Selecting a Color as a Blog Page Background 


3.2 General Settings 

WordPress blogs allow a number of general settings to be changed including site title, tag line (the 
subheading found under the title), language, time zone, date format and so on. To access these settings, 
navigate from the Dashboard to ‘Settings 5 and ‘General 5 as shown on Figure 3.16. 


Ratings 

z General 3 

(H) Appearance 

Writing 

Users 

Ti Tools 

Reading 

Discussion 

Media 

m Settings 

Privacy 


Sharing 

Polls s Ratings 

Domains 

Ema.il Post Changes 

Text Messaging 

QpenlD 

Webhooks 


Figure 3.16 WordPress General Settings 


For the example blog, changes were made to the title and tag line. Figure 3.17 illustrates. 
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W\ General Settings 


Site Title 


Web 2.0 for Business 


Tagline 

E-mail Àdđress 

Timezone 


Learning Blogs 


ỉn a few words, explain what this Siĩe is about. 


mchaneylondon@gmail.com This aơơress is useơ ỉor aờmin purposes. lĩyou change this we wtlí 

s enơ you an e-mati atyour rrei-v aơơre ss to conítrm it. The new aổơress wịỉỉ not become active untíl C0fífirmeđ. 


UTC-HŨ 


T Ư7C time is 2012-82-19 18 : 82:31 


Choose a City in the same tỉmeione as you. 


Figure 3.17 Changes to Site Title and Tagline 


Another useful feature on this page is the blog picture/icon setting. An image that represents a blog can 
be uploaded here to provide an identity Online. WordPress permits a User to upload an image that will 
be cropped and resized for future use. Figure 3.18 provides an example of the process. WordPress reíers 
to the created image as a blavatar (blog avatar). 


Blog Pỉcture / lcon 


Upload a picture Upeg or png}tũ be used as your 
blog image across WũrdPress.com. We will letyou 
crop it aAeryou upload. 


C:\Usefs\m chan sỷ.D Qfi 


Browse... 


Upload Image 3 


Crop uploaded image 

Choose the part of the image you wanttũ use as your avatar. 



Crop Image s 
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All done! 


Web 2.0 

Your blavatar image has been uploaded and you should start seeing it appear aroundWordPress.com soon! 

Figure 3.18 Creating a Blavatar 

3.3 UsingVVidgets 

The power of WordPress for blogging becomes more apparent when widgets are incorporated into a 
business website. Widgets are small add-ons that can be used to interact with other applications and 
provide features that help build an audience for a blog. Widgets can be used to show recent Tweets, 
provide Flickr pictures, show Facebook wall entries, link to articles, and for many other things. Widgets 
are oíten provided by third-party developers. To select Widgets for a business blog, navigate to Widgets 
under Appearance on the Dashboard. 

A wide variety of Widgets will be available in the page that appears (See Figure 3.19). The desired Widgets 
can be added to the blog by dragging it to the area of your choice, generally displayed on the right side of 
the screen. Diíĩerent areas are available for Widgets depending on the current theme. Typically, Widgets 
can be placed on a sidebar or íòoter area. 




Q Widgets 




Screen Options ▼ Help T 

Available Widgets 



Sidebar 

- 

Drag wiơgets from here to a siơebar on the right to activate them. Drag wiơgets back here to ơeactivate them and ơelete their settings. 






Search 

▼ 

Akismet 

Archives 

AuthorGrid 



Akismet 

Amonthly archỉve of your site's posts 

Show a grid of author avatar images. 

Recent Posts 

* 

Authors 

Blog Stats 

Box.net tile sharing 

Archives 


Authors 

Blog Stats 

Box.net fỉle sharing 

Categories 






Calendar 

Categories 

Category Cloud 



Acalendar of your site s posts 

Alist or dropdown of categories 

Category Cloud 






Meta 


Custom Menu 

del.icio.us 

Facebook Like Box 



Use this vvidget to add one of your custom 

del.jdo.us 

Display a Facebook Like Boxto connect 



menus as a widget. 


visitors to your Facebook Page 



FMckr 

Follow Blog 

Gữữdreads 



Rickr 

Add an email signup form to allow people 

Display your books ừom Goodreads 




to followyour blog 






G ra va ta r 





Insert a Gravatar image 



Image 

Ltnks 

Meebo 



Display an image in your sidebar 

Your blogroll 

Meebo 




Figure 3.19 Available Widgets 
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A selected Widget usually will require conhguration. Clicking the down arrow beside the Widgets 
name will cause a conhguration dialog box to appear. Figure 3.20 shows a Twitter Widget that has been 
dragged into the sidebar area. Its down arrow reveals settings that enable its conbguration. Be sure to 
click Save aíter customization. 


Sidebar 


T 


Twitter 


Title: 

Roger McHaney 

Twitter username: í? ) 
mchaney@ksu.edu 

Maximum number ofTweets to show: 
5 0 

|ợ| Hide replies 

[V Hide Tweets pushed by Publicize 

□ Include re1weets 

0 Display Follow Button 

Textto display be1ween Tweet and 
timestamp: 


Delete I Close 



Search 


Recent Posts 


Figure 3.20 Contiguring Twitter VVidget in Sidebar Area 


The current theme being used already had several Widgets in place including Search , Archive , and Recent 
Posts. A tag cỉoud Widget was also added by dragging it to the sidebar. Since no posts have been added to 
the blog, nothing will be visible here yet. Figure 3.21 shows the blogs current appearance. The Widgets 
bring the blog to life and add a dynamic, interesting interface for the readers. Additional Widgets can 
also be added depending on the goals for the blog. 
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Figure 3.21 Blog Current Appearance 



STUDY AT A TOP RANKED 
INTERNATIONAL BUSINESS SCHOOL 


Reach your full potential at the Stockholm School of Economics, 
in one of the most innovative cities in the world. The School 
is ranked by the Financial Times as the number one business 
school in the Nordic and Baltic countries. 


Visit us at www.hhs.se 
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3.4 Blog Posts 

In order to get a better feel for the blogs overall look, it is time to add a couple posts. To do this, navigate 
to ‘New’ and ‘Post’ as shown in Figure 3.22. 


Web 2.0 for Business 


□ashbũard 


New 

Post 

Comments 

Page 

Menus 

Media 

VVidgets 

Link 



Shortlink: http://wp.me/2dnHx 
Random Post 
Report as mature 
Theme: Connections 



Hello world! 

Posted by web2.ũfarbusiness under Uncategorized (editthis) 
1 Comment 


WeIcome to : rdPre.EE ,ccm. Aíter you reađ this, you should delete and write yc 
post, with a new title above. Or hit Add Xev.- on the left (of the admỉn da&hboar- 


Figure 3.22 Adding a Post to the Blog 


The text for a new blog entry is added as shown in Figure 3.23. Notice that media such as images or 
video, polls, or forms can be added to the entry. The circled selections show where these can be added. 
This image will make the entry more interesting (Figure 3.24). 


Add New Post 

What Are Blogs 

Permalink: http://web20forbusiness.wordpress.com/2012/02/20/what-are-blogs/ Edit 



Blogs were among the first applications to become associated \\ith the ưansition ứom static web pages to social media. In early forms, blogs were 
most commonly used as Onlinejournals and had evolved from Usenet, bulletin board Systems, and moderated newsgroups. In the mid-i 990 ? s more 
Online journals began to appear. These journals \vere soon knows as weblogs. Eventually, this word eventually was shortened to ‘blog : by Jorn Barger. 


In their original form, weblogs were not collaborative technologies. Instead, they gave an individual voice to a person \\ishing to place their thoughts 
and opinions into an unedited public space. This one-to-many communication tool soon was updated to allow readers to post comments and provide 
íeedback. Since that tdme, the blog has become a place where material can be synthesừed, mashed, and commented upon. Likes and dislikes can be 
noted. Video, audio, images and other media can be incorporated into blog entries. A variety of blogging tools, websites, and ser\ices have emerged 
in support. As of Feb- 2011 , the Nielsen Company reported that over 156 mỉỉỉỉon blogs existed on the \veb|and that next to Facebook, more minutes 
were spend by User \veb users on the website Blogger.com than any other site. 


Figure 3.23 Entering Blog Text 
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Figure 3.24 Adding an Image to Blog Post Additional editing was done to the post to make the appearance 
more proíessional. Then a category and several tags were added to make the post easier for readers to 
hnd and to help index the material. The tag cloud widget also will have content now. Figure 3.25 illustrates 
adding a category and tags. Upon completing, the ‘Previe^vv’ button was pressed. After inspecting and 
making any needed changes, the blog post can be ‘Published’ (see Figure 3.26). 
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Categories 

All Gategories Most Usetí 
□ Uncategorized 


+ Add N&wCat&Qorv 

Business 

— Parent Category — i Tj 

Add New Category 



Figure 3.25 Adding a Category and Tags 


Pubiish 

Sa ve Dratt Preview 

Status: Draft Edỉt 
Visibility: Public Edit 

Publish immediatelv Edỉt 


Mo ve to Trash 



Figure 3.26 Preview and then Publish the Entry when Complete 
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A second post was also added together with a category and tags. The sample post that is loaded by 
WordPress to all blogs (called ‘Hello World’) should be removed from the blog. To do this, navigate to 
‘Posts’ and ‘Air and select the sample post (See Figure 3.27). Select ‘Move to Trash’ and it will be deleted. 
The blog begins to take shape as shown in Figure 3.28. 


^ Web 2.0 for Business o Follow 
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Figure 3.27 Delete the Sample 'Hello World' Post 
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Fỉgure 3.28 Blog Appearance with 2 Posts Added 


3.5 Adding Mobile and iPad Options 

WordPress.com provides tools for customizing a blog to run on both mobile devices and iPads. The blog 
owner can speciíy a mobile theme to display when visitors bring up the site using a mobile device or 
an iPad. Figures 3.29 and 3.30 provide examples of conhguring the blog to display diíĩerent images that 
are better suited to small screens. The mobile and iPad versions of the blog can be disabled if desired. 
They can be found under Appearance on the WordPress Dashboard. 


The iPad conhguration permits the addition of a cover screen that can be added to provide a front 
screen. A checkbox under the t onswip’ option must be checked and then an image from a blog post can 
be used or a special image can be uploaded to the site. The onswip image is similar to a book cover and 
provides an identity for the blog. 
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Mobỉle Options 

Mobỉle Theme 

Enable mobile theme ® Yes 0 No 

Enable excerpts on tront page and @ Yes ■ ĩ) No 

on archive pages (select "No" to 
showfull posts) 



Mobile Apps 

Take VYordPress with you. 

□ □ũDB 

We have apps for iOS íiPhũne. iPad. iPod Touch ) . Android . BlackBerrv . Windows Fhone . an di more ! 


Figure 3.29 Configuring WordPress Blog for Mobile Apps 


"I studied 
English for 16 
years but... 
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Jane, Chinese architect 
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Click to hear me talking 
before and after my 
unique course dovvnload 
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Onswipe iPad Setíings 

Onswipe displays a beautiĩul app-like experieiice tũ visitơrs browsing with an iPad 
Ị7Ị Display a special theme for iPad users 


GoverDisplay Use the launch screen image ; ▼' 


Cover Logo 

For best results use a 
2ữữjt2ữQpx transparent PNG 


Browse... 


Launch Screen Image 

Readers can add your site to 
their iPad’5 ho me screen for 
quick access from an 
app-like icon. 

The la un ch screen image is 
briefly displayed atteryour 
site is ơpened from an iPad 
hũ me screen icon, before 
the cover image appears. 

Use a PNG exactíy 
76Sx1ũũ4px 


Ị C:\Us ers\m ch 3 n eý.D C 1 


Browse... 


DisplayFont Baskerville 

SampleText 

The quick brown fox jumps 
over the lazy dog 

Accent Cũlor Ã A A A 


Fỉgure 3.30 Conhguring WordPress Blog for an iPad 


3.6 Managing Pages 

In addition to posts, WordPress permits a blog to have multiple pages. Pages are diíĩerent sections of the 
blog website and may contain iníòrmation about the business, its location, its mission and so forth. The 
blog posts reside on a page as well (although this page is not listed under pages!). From the Wordpress. 
com Dashboard, the ‘Pages’ link brings up a list of the websites current pages. By default, WordPress 
creates an ‘About’ page. A list of all pages is shown between two ‘titlế bars (See Figure 3.31). Pages can 
be used to create a more traditional website using WordPress.com as a content management System. 
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@ IU Web2.0 for Bus 

ness o Fũllow 1 

ínỉ Dashboard 


Pages AddNevv 

"M Store 


ỷ Posts 

All 1 Published (1 : 

Media 


BulkActions Ịt Apply Shũvvalldates Ịt Filter 

<$' { Links 

□ Title 

Li Pages 

► 

ỊrỊ About 

Edit 1 Quick Edit 1 Trash 1 View 

All Pages 


Add New 


□ Title 

^ Comments 

_ 


BulkActions T Apply 

ỊỀP Feedbacks 



Figure 3.31 Pages on Blog VVebsite 


The About page should be edited because it currently contains default text. Click on Edit and then change 
the content to represent the current business blog. Figure 3.32 illustrates. 


PnhKsh 

PreviewChanges 

Status: Published Edit 
VÌGibilitv: Public Edit 

0 Published on: Feb 13,2012 e 10:22 Edịt 
MovetoTrash 


Edit Page 


About 

permannk: nnp7/web20Torbusiness.worapress-Com/about/ tdit view page uet snortlinK 


Upload/lnsert 1^ © Ễ1 
B / * :EịE « í@i 


R xy o M 


This blog \vas developed to illustrate the use of blogíor businesses. Itis meant to accompany the Web 2.0 for Business textbookby Roger 
McHaney published by Ventus Publishing and BookBoon. 

wmm Vế hu,u mm ẫ. 

ỹgg “ +** Vmint 

E33 rr?n 

lcu« ncn picnik c&âầp EE23 

roi »— ặ 

iLike slide CQ 

■■■ hlin tv 


Page Attributes 
Order 


Need help? Use the Help tab in the upper right 
oíyourscreen. 


Figure 3.32 Editing a Page on WordPress.com 


Additional pages can be added to the blog website as needed by pressing on Add New under Pages on 
the Dashboard. Oíten, business blogs provide contact iníòrmation and other details to help customers 
and potential clients connect more easily. 
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3.7 Connecting with Search Engines 

Ultimately, in order for a business blog to become successíul, potential customers, clients, and others 
must discover it and continue to return as regular readers. Having social media, news Services, and other 
re-broadcasters pick up your blog feeds is also desirable. 

Many methods for publicizing a blog exist. The first step for a business blog is to make the site discoverable 
on search engines and social media websites. Open the Privacỵ page on the Dashboard under Settings. 
By default it is set to permit indexing by search engines and be viewable to the general public. In certain 
cases, a business may wish to make their blog private and use it internally with invited viewers only or 
keep it private until the blog has been fully developed. Figure 3.33 shows the privacy settings. 


1 ? Privacy Settings 


Site Visibility @ ÀllQW search engines to indexthis site. 

0 Àsk search engines nottữ indexthis slte. 

Note: Neither oĩthese options biocks access to your E ite — it is up to search engĩnes to honoryour request 


0 I would like mysite to be private, visible onlyto users I choose 




Figure 3.33 Privacy Settings on WordPress.com 

Excellent Economics and Business programmes 


universityof 

groningen 


Á 


www.mg.nl/feb/education 


^AC CREDIT ED^ 

“The períect start 
of a successíul, 
international career.” 


CLICK HERE 

to discover why both socially 
and academically the University 
of Groningen is one of the best 
places for a student to be 
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Aíter ensuring the blog is publically visible, it is important to register with WordPresss webmaster 
tools. Tbese tools help ensure the posts are indexed by major search engines such as Google, Bing, and 
Yahoo. To register with the search engines navigate to ‘Tools’ on the Dashboard and scroll midway down 
the page. Figure 3.34 illustrates. 



Webmaster Tools Verifìcation (?) 

Enter your meta key 'content" value to verity your blog with GooQle Webmasterĩools . Yahoo! Site Explorer . and Binọ VVebmaster Center 
Google VVebmasterTools 

Example: <meta name= , google-site-verification' content= 1 dBwscvburAxi537Rp9qi5uG2i74Vb63wHwiRwPSLiK8*> 

Yahoo! Site Explorer 

Example: <meta name^iHcey' content=‘3236dee82aabee64 , > 

Bing Webmaster Center 

Example: cmeta ^alne=•lĩ1svalidate.0l , content= , i2Ci203B5086AECE94EB3A3O9830B2E’> 


Figure 3.34 VVebmasterTools 


Notice the three links provided under the AVebsite Tools Verihcatiorí header. The hrst one links to 
Googles Webmaster tools. As an example, we will register the current blog with this site. Bing and Yahoo! 
Site Explorer work much the same. In order to register a site on each of these, the blog owner will need 
to have an account with a UserlD and Password for the Service. Since we created a Google ID with the 
Blogger example in Chapter 2, we will use this ID to access the Google Webmaster Tools. 

Aíter clicking on the ‘Google Webmaster Tools’ and logging in with a GooglelD and password, the 
screen shown in Figure 3.35 is visible. Press the red Add a Sitế button then copy your Blog Address 
(the example one is http://web20forbusiness.wordpress.com ) into the textbox prompt. This tells Googlếs 
search engine to index your site. 


i 

1 

■Ịị 

Apps 

rwmchaney@gmail.com /Account 1 Help 1 s»gn out 

Google 



VVebmaster Tools 



Home 

Sort: Oy site health 1 Alphabetically 


Alt Messages 



Piefeiem;es 

profrogermc.blogspot.com 


Labs 

No new messages Of recern critical issues. 


Other Resources 




Add Q site 


Help YVÍth: 

Enter the URL of a site yoiTd like to manage 


Site verrlication 

Site Health 

Automatically adding 
sites 

VVebmaster FAQ 

1 lelp center 

Gearch help 1 Go 1 

http://wcb20torbu5ino5s.wordpro5G.coml 

Example www.google.coin 

Conbnue Cancel 




Figure 3.35 Registering with Google Webmaster Tools 


95 


Dovvnload free eBooks at bookboon.com 














Web 2.0 and Social Media for Business 


More Blogging: WordPress Options 


In order to prove that you are the site owner, Google requires that you veriíy ownership by adding a 
small piece of code to your website. The Google Webmaster Central site will provide several methods for 
accomplishing this. Either a small HTML ble can be uploaded to your blogs webserver (See Figure 3.36) 
or by pressing the Alternate Method’ tab, a code can be viewed, copied and added to the WordPress 
site (Figure 3.37). 


Google webmaster Central 


Verity ownership 


There are several ways to prove to Google that you own http://web20forbusiness.wordpress.com/ Select the option that is easiest for you. (More iníormation about site veritication.) 


Recommended method 


Alternate methods 


Recommended: Upload an HTML file to your server 

You can use this option if you are able to upload new tiles to your site. 


Instructions: 

1. Download this HTML veritication file. [google8fa9b4138c0a387d.html] 

2. Upload the file to http://web20forbusiness.wordpress.com/ 

3. Coníìrm successíul upload by visiting http://web20forbusiness.wordpress.com/google8fa9b4138c0a387d.html in your browser. 

4. Click Veritý below. 

To stay veritied, don’t remove the HTML file. even after veritication succeeds 

Ị Verify I I Not now I 


Figure 3.36 Google Webmaster Central with Options for Registering Website 


Verity ownership 

riĩAlù »1» ậ *v*Ml HdyS. la pbv4 I® ộọogl* ihãfi ygu ■ErM’ hnp JfWdb?Stũfta4ciln«d.Wũ4đprAU.CjCinii * l Ẹritci llM epiiârt EhỊC If ỉùị firỉ I -.1 !■:■■■■ i:oự w . ■ ■ ■ . jJn>ri Ị 

iĨK&n-mírỊded mcihỏd 4llt«r«al* mrthodi 

■*> Ằdd a rrwli» la'Ị lữ your hom® p 

YủU ỈM bdi Ihil ọpbon ỉ you OJỦ ati4 lo 4đfl ytu iầ.*i HTML 

K*n*riỊW»J 

1. Copy Iho rrola lag bifM a™ 3 ừ Ji1ủ I rto your iầiii hoíT* ĩdgo h slK-Jd gti n stciiỉVi btttMử (hử ẳrst MclKHi 

J-J ■ VIP-NT-^M M-l. /> 

& Shpw mt ir- <:umfí4 
iakkVMtfb*n* 

To Itay ™níwl donl rarTHn- Ư"H r*>4U I>J 4Wfi rfL4T V4ÍTÍÍ JlKT siiCDHdx 

Um -ị OI I r GrH.KjH' An-plyliirs-ocíouní 

Y*v vị* UH* i ị<t Ífc|f4y 4 Gwflf* AA*fyiiỉ| EIK^AỈ Ih* v*t( ih* 4&!r*4Ju*rt0ụí Yộụ f*nì b* *■' ộ* lh* AmtyHỉt KtộụV 

Adil NHÍ. rũLiH il hj d*Tini#fi í-ínirigũiAriiìrt 

Yộu vỉ* Ihdi O^Km é n ứh ÌApi n ĩtf díTMin ■ gr iratdtr «íd 3 IMS «*íOrâ 

VonỊV j [_Ngl nww 


Figure 3.37 Code to Copy into WordPress (See Blue Highlighted Area) 


Aíter copying the code highlighted in Figure 3.37. Paste it into the appropriate textbox shown in Figure 
3.38. This will ensure that Google recognizes the business blog and will give you the ability to review 
statistics related to the Website on the Google site. Figure 3.39 shows the process completed. 
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Webmaster Tools Veritìcatioii (?) 

Enteryour meta key "content"value to verify your blog with Gooale VVebmasterTools . Yahoo! Site Explorer . and Bin ạ VVebmaster Center 
Google Webmaster Tũũls _LHaLPZDW2jcRsow04SpPKZfSa1Q7pM0r-bJAVm| 

Example: <meta naine= 'gt}ogle-site-verification a content= ■ đBw5CvburAxL337Rp9qi.3uG2l74Vb6:jưfulRwPSLIKS ’> 

Yahoo! Site Explorer 

Example: <flieta name='y_key a cDntent=’3Z3&dees.2,aabe0S4 , > 

Bing Webmaster Oenter 

Example: <meta name= '[ĩisvalidate.01" content= l i2Cize3B5tìB6AECEg4EB3A3M33tìBZE , > 



Figure 3.38 Pasting Google Code Snippet Back into VVordPress 


ioicareers.slb.com 


'Based on Fortune 5ŨŨ ranking 2011. Copyright ©2015 Schlumberger. All rights reserved. 


In the past four years we have drilled 


89,000 km 


Thats more than twice around the world. 


Who are we? 

We are the world's largest oiltield Services company 1 . 

Working globally—oíten in remote and challenging locations- 
we invent, design, engineer, and apply technology to help our 
customers find and produce oi! and gas sately. 


Who are we looking for? 

Every year, we need thousands of graduates to begin 
dynamic careers in the tollovving domains: 

■ Engineering, Research and Operations 

■ Geoscience and Petrotechnical 

■ Commercial and Business 


What will you be? 
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Googỉe webmaster Central 


Veriíication successíul 



Congratulations. you have successĩully veritied your ownership ũf http://web20forbusines5.wordpress.com/. 
Continue 


Figure 3.39 After Saving, Blog is Registered with Google 


In the same way the Blog was registered with Google, keys can be entered from Bing, and Yahoo. This 
will ensure your business blog is discovered and indexed. Remember, you will have to obtain UserlDs 
and passwords from these other two Services beíòre registering. WordPress’s signup links provide a way 
to get to the correct pages. 

3.8 Connecting with Customers 

Publicity for a blog should extend beyond search engines. Social media has become an important venue 
for businesses to meet, connect with, and retain customers. WordPress provides a set of tools for exposing 
its blogs to social media. From the Dashboard, navigate to Tools’ and ‘Settings’. A screen similar to 
Figure 3.40 should appear. 


y? Sharỉng Settings 


Publicize 

Connect your blog to popular social networking sites and automatically share new posts with your triends. 


tacebook 


& 



Linked EJ 


Connect to Facebook 


ConnecttoTwitter 


Connect to Yahoo! Ụpdates Connect to Messenoer Connect 


Connectto Linkedln 


Sharing Buttons 

Add sharing buttons to yourblog and allowyourvisitors to share posts with their ttiends. 


Avaílable Services 

Drag and drop the Services you'd like 
to enable into the box below. 

Add a new Service 


H Emall m Print □ Digg 0 Linkedln cS Reddit m StumbleUpon 0 Google +1 Q Tumblr Q Pinterest 


Figure 3.40 Connecting with Social Media 
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Select the social media choice by pressing a link. For example, Figure 3.41 provides an example of 
connecting to Twitter. WordPress will ask that you authorize the connection and then ask that you log 
into Twitter (through provided links). Once you have supplied a Twitter UserlD and Password, the blog 
will be connected (See Figure 3.42). Being connected to social media means the posts on your blog can 
be automatically sent to anyone in your network. In Twitter this means you can send out Tweets inviting 
Followers to read the newest blog entries. 




To enabỉe Publicize: Twíttei\ you will need to authorize your 
WordPress.com account on Web 2.ũ for Business to connect 
with your Tvvitter account. 


Authorize connection with Twitter 


Figure 3.41 Authorizing a Connection toTvvitter 


# Connected 

Ịĩisconnect fmmTV-'ỉttsr 


Figure 3.42 WordPress Blog Connected toTvvitter 

Other social media Services including Facebook, Linkedln, Yahoo! Updates, and Messenger Connect 
can be attached in similar fashion. 
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The next WordPress Dashboard section is called ‘Sharing Buttons’. These buttons permit users to connect 
blog entries with their social media. For instance, providing a Tacebook’ button will automate the process 
of someone sharing a link to a specihc blog post with their friends. This is a powerful way to set up 
the ground work for developing social buzz. When an Online video or story goes viral, it means that 
people want to share it with their friends and so much sharing occurs that it spreads rapidly through 
social media connections. Figure 3.43 shows the ‘Sharing Buttons section. By dragging an icon from the 
upper row to the lower row, a button will be placed on your blog. Figure 3.44 shows that the enabled 
buttons for c WordPress Press This’ í Twitter and Tacebook’ are displayed on each blog post. Others can 
be added as well. Any buttons dragged into the darker gray area (shown in Figure 3.43) will display in 
a dropdown menu. Figure 3.45 provides a view of the blog post aíter enabling ‘Reddit 5 , ‘StumbleUporí, 
‘Digg’ and ‘Linkedlrí. ‘Google +r, ‘Tumblr 5 , and ‘Pinterest’ were enabled and placed behind a share button 
(See Figure 3.46). Be sure to press the ‘savế button at the bottom of the page to activate your changes. 


Sharing Buttons 

Add sharing buttons to your blog and allovvyourvisitors to share posts with theirtriends. 


Avaílable Services _ 

|o| Email |ộj Print Ê3 Digg 0 Linkedln eậ Reddit SI StumbleUpon ®Google+1 Qĩumblr 0 Pinterest 

Drag and drop the Services you'd like 
to enable into the box below. 

Add a new Service 


Enabled Services 

© Press This o Twitter 13 Facebook 

Services dragged here will appear 
individually. 


Services dragged here will be hidden behind a share button. 


Figure 3.43 Sharing Button Section 


wliat is Web 2.0 

Pữsted by web20forbusinesE under VVeb 2.0 I Tags: Internet, Social 
Media, Web 2.0 I (edit this) 

Leave a Comment 

The term, Web 2.0, is nsed to descríbe a hmdamental socĩal vray of using Internet 
techimlogies. As stated earlier, Web 2.0 doesirt refer to a technical Iipdate of UQderlying 
software or hardvrare but rather changes in the v. ay the Web Ì£ being used and created 
by busmesseSj univemties and society. Web 2.0 can be viewed as íìve major, 
interrelated oompoQents: (0 socĩal computĨQg, (2) social media, (3] ũltering and 
recommendations, (4j content sharing, and Cs 3 Web applications. 

Share this: (ộ)FressThis [ ị Twitter Facebook 

Likethis: Like Bethetlrsttũ likethis post. 


Figure 3.44 Blog Entry with Enabled Social Media Buttons 
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What is Web 2-0 

Posted by web2Ũforbusiness under Web 2.0 I Tags: Internet, Social 
Media, Web 2.0 I (edit this) 

Leave a Comment 

The term, Web 2.0, is used to describe a tnndamental Eocial way of using Internet 
technologỉes. Asstated earlier, Web 2.0 doesn : t reĩer to a technicaì updateof UQderlyÌQg 
EOỀivare or hardvrare bnt rather changes in the way the Web is being used and created 
by businesses, universities and society. Web 2.0 can be vievred as flve rnaịor, 
interrelated components: (i) social eomputing, ( 2 j Eocial media, ( 3 ) Tiltering and 
recommendations, (4) content shariữg, and ts) Web applications. 


Sbarethis: Press This □ Twitter 2] StumbleUpon Facebook 

[ Ị Digg [5 Linkedln tô Reddit ( Mo re 





Likethis: Like Bethetirst 

Q Tumblr +1 0 Q Pinterest 




Fỉgure 3.45 More Social Media Buttons Enabled (with Several Under / More') 



American Online 

LIGS University 

is currently enrolling in the 
Interactive Online BBA, MBA, MSc, 
DBA and PhD programs: 


► enroll by September 30th, 2014 and 

► saveupto 16%onthetuition! 

► paỵin 10installments/2ỵears 

► Interactive Online education 

► visit www.ligsuniversity.com to 
find out more! 


Note: LIGS University is not ạccredited by 
nationally recognized accrediting agencý 
by the us Secretary of Education. 

More info here. 
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Enabled Services 

Services dragged here will appear 
inđivkibally. 


© Press This □ Twitter StumbleUpon 5ervicEsdragged Kefewill bE hiddEn bEhind B shBfE button. 

—1 _ _ 1 = 0 ,.... Qĩumblr ElGữũgle+1 0 Pỉnterest 

\*ị Facebook Digg U3 Lỉnkedln “ 

■eS Redidit 


Figure 3.46 Enabled Services Setting in VVordPress Dashboard 


The bottom of the ‘Sharing Settings ’ page provides a few more options. Button Stỵle , SharingLabel , whether 
links open in fl New Window and where to show the vS/zare Buttons can all be set (See Figure 3.47). Oíten, 
it is advantageous to have links open in a new window so readers can come back to the original page 
more easily. 


Button style 

lcon + text ỊVỊ 

Sharing label 

Share this: 

Open links in 

Newwindow 

Show buttons on 

□ Front Page, Archive Pages, and Search Results 

Posts 

[7] Pages 

□ Media 

WordPress.com Like Button 

12] Show a like button and who has liked my post on all of my blog posts above the comments section 


Figure 3.47 Final Share Settings 

Connecting with search engines and social media will help build traíĩìc. To monitor traíhc, WordPress 
provides a “My Stats” tab on your WordPress Login Page. Several statistics are maintained including 
number of visitors, search engine term referrals that lead visitors to the blog and other iníòrmation. 
Figure 3.48 provides an example of this page. 
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New Post Read Blogs Freshly Pressed Topics My Blogs My Stats 

r-n-A- |-_1_ o A o n.r\a _ Web 2.0 for Business (Dashboard) 

Stats for February 24, 2012, 8:08 am 


At A Glance Days VVeeks Months 

7.0 
0.0 
5.0 
4.0 
3.0 
2.0 
1.0 
0.0 

Feb 20 Feb 21 Feb 22 Feb 23 Feb 24 



11 


0 


6 


views all-time 


views to day 


views on your busiest day, February 20,2012 


SummaryTables 


Referrers 

Today Yesterday Summaries-* 

No reíerrers. Areíerrer ỉs a clỉckừom another site that links to yours. 

Want more reterrers? You could turn on Publicize, or you could comment on other 
blogs! 


Top Posts & Pages 

Today Yesterday Summaries 

No top posts or pages. Thls panel shows your most vievved posts and pages. 

Want more tratTĩc? Read about how you can expand your blog's audience. 

Clicks 


Figure 3.48 VVordPress 'My Stats' Page 


3.9 Conclusions 

This chapter provided details on conhguring a WordPress business blog. Aíter completing the process, 
it becomes apparent that an eye-catching website is only part of the story. Perhaps the most important 
task is conhguring the site to connect with search engines and customers through social media. Without 
the tools provided by a modern tool such as WordPress, a business puts itself at a disadvantage and fails 
to utilize all the free resources at its disposal. The next chapter will take a peek behind the scenes at RSS 
technology and how it powers blogs and blog-like tools. 
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4 Beyond Blogging: RSS and 
Podcasting 


Web 2.0 tools enable businesses to create content then share and disseminate this iníòrmation with 
potential customers and others. This process has become so easy and widespread that the amount of 
available content has spread far beyond what any one person can ever hope to comprehend. Researchers 
call this situation information overỉoad (Eppler and Megis, 2004) and have sought ways to reduce its 
impact. RSS is one such tool. This chapter describes RSS and how it enables a business to selectively move 
content on the Web. Other applications of RSS such as podcasting also will be described in this chapter. 


4.1 RSS Defined 


RSS is an acronym used for the term Reallỵ Sỉmple Sỵndication that can provide a mechanism both for 
making iníòrmation available and for hltering relevant material from vast resources available on the Web. 
In general, RSS includes a family of web feed formats used by publishers to disseminate material. Online 
news Services such as CNN.com and BBC.co.uk use this technology extensively to publish news articles, 
headlines and other material in a standardized form. Figure 4.1 provides a look at the CNN RSS webpage 
( http://us.cnn.com/services/rss/ ) where its news stories are categorized into topic areas. Each area contains a 
list of stories. For instance, by clicking on the link for business feeds, the page shown in Figure 4.2 appears. 



A cate -Lucent 


www.alcatel-lucent.com/careers 


What if 
you could 
build your 
íuture and 
create the 
íuture? 


One generation’s transĩormatỉon is the next’s status quo 
In the near íuture, people may soon think it’s strange that 
devices ever had to be “plugged in." To obtain that status, there 

needs to be “The Shitt". 
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CNN RSS 


Subscribe to CNN's RSS (Really Simple Syndication) feeds to get news delivered directly to your desktop! In additlon to 
the teeds listed he re. look torthe small red feed icons across the sĩte ; orthe orange auto-dỉscovery icon in your browser 
bar, to subscribe to a number oỉ otherĩeeds trom CNN.com. 

To view one of the CNN ỉeeds in your RSS Aggregator ( About RSS Aggregators ): 

1. Copy the URƯshortcut that coriBsponds to the topicthat Ễnterests you. 

2. Paste the URL into your reader. 

My Yahoo! users: 

1. Click on the "Add to My Yahoo! 1 ' b Litton. 

2. Fũllow the iíistructions for adding the teed to your My Yahoo! page. 

CNN.com now otTers oodcastìno teeđs . JB| 

Please note itiat by sccessing CNN RSS feedE. yoL ag r ee to ữur tarns cf LEE . 

What is RS S? I How do I access RSS? 


Title 

Copy URLs to RSS Reader 



Top Stories 

htto Y/rss. cn n com/rss/cn n toosto ries. rss 

E9 

3 MY^Hoa! 1 

Wor1d 
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htto ://rss. cn n. com/rss/cn n us. rss 

SI 

£1 MYlÉktìToOl 1 

Sports (Sl.com) 

http \ÍỈĨSS . cn n. com/rss/si topstori es. rs 5 

m 

13 MYV^OO? 1 

Business (CNNMoney.com) 

htto ://rss. cn n.conưrss/m 0 nev latest.rss 

m 

3 MYV*HoOÍ 1 

Politics 

httữ ://rss. cn n. com/rss/cn n a llo oliti cs. rss 

E9 

3 MY^^OOỊ. 1 

Crime 

http \ÍỈĨSS . cn n.conưrss/cr n cri m e. ĨSS 

BI 

3 myYxHoqĩ. 1 

Technology 

htto :ỈỈĨSS . cn n. com/rss/en n tech. rss 

m 

3 MYlCkiĩoo! 1 

Health 

htto ://rss. cn n.conưrss/cn n h ealth. rss 


‘3 hyYxHooĩ 1 


Figure 4.1 CNN.com RSS Feed Webpage 


Current Feed Content 

& A new recession seems inevitable 

Posted: Fri 3 24 Feb 2012 16:44:55 EST 

VVhile most economists ha ve stopped worrying that the u s. wiíl fal! ỉnto 3 doưble-dip recession, one inTluentìal 
economist maintaỉns his position that the nation won1 be able to avoid a new downtum 

tì 1 Fed officia[ warns of higher interest bĩll for Uncle Sam 

Posted: Fri, 24 Feb 2012 16:34:12 EST 

The Federal Reserve takes a lot of heat from critics for keepỉng ỉntenest rates low. But there's an upstde that 
rnost people overlook: Low interest rates saveìhe government money 

& Porsche Cayennes recalleđ for bum headlĩghts 

Posted: Frỉ, 24 Feb 2012 15:45:51 EST 

Porsche is recallhng more than 100,000 Qf its Cay en ne SUVs worldwide due to a headíight problem. 

& Why the Federal Reserve can'tfỉx housing 

Postéd: Fri, 24 Feb 2012 15:13:25 EST 

Housỉng is still one of the blggest drags on Ư.5. economic gravvth, but don't look to the Federal Reserve ĩor 
help. The Central bank may ha ve few tools left to fix it 


Figure 4.2 CNN.com RSS List of Business Stories 


105 


Dovvnload free eBooks at bookboon.com 







































Web 2.0 and Social Media for Business 


Beỵond Blogging: RSS and Podcasting 


Each of these stories represents material published in a standardized íòrmat that can be loaded into 
various Webpages or viewed by diíĩerent RSS reader programs. Each time CNN publishes a news story, 
the document is stored as a feed and includes a text section, metadata (e.g. publication date, author, 
category, et cetera) and a title. CNN.com will draw content from the list of RSS feeds for its own website. 
By providing public access to the feeds, it also permits its content to be distributed to other websites and 
individual feed reader programs, such as Bloglines or Google Reader, where users subscribe to particular 
stories. In section 4.2.2, we will describe feed readers in more detail. 

RSS feeds provide a method for publishers to automate the syndication process (Kyrnin, 2012b). It uses 
a subset of XML tags to place the iníòrmation in a Standard íòrmat recognizable to reader programs and 
browsers. This permits the material to be published once and then be accessed by numerous consumers. 
Once a feed is in place, it can be used to create a stream of published material. 

RSS takes advantage of the WWW’s structure and the way it works. XML is already used in the background 
of most dynamic, modern Websites. RSS uses this technology to identiíy user-desired digital content. 
“Links to that content are aggregated on a specihc web site (or feed reader) so the material comes to 
the User instead of the other way around. Potential readers can acquire the iníòrmation from a variety 
of sites and centralize it for viewing. The reader no longer needs to visit a specihc blog. Instead, the 
centralized content is updated every time a User visits the Web and new items are automatically collected 
(McHaney, 2011, p. 104)” 

Figure 4.3 provides a view of a simple RSS feed’s anatomy (Kyrnin, 2012a). Notice how the XML tags 
(the material inside the ‘<’ and V brackets) describe what is being stored in the hle. 
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<?xml version="1.0" encoding="utf-8"?> 

<rss version="2.0"> 

<channel> 

<title>This is the Title of the RSS Feed List</title> 

<link>http://mchaney.com</link> 

<description>This section describes the feed list (not the individual blog 
post!)</description> 

<item> 

<title>This is one item from the blog</title> 

<link>http://mchaney.com/rss/entryl.html</link> 

<description>This describes a blog entry and will appear in the reader 
description of the individual post.</description> 

<guidxhttp://mchaney.com/rss/entryl.html</guid> 

</item> 

<item> 

<title>This is the second item from the blog</title> 

<link>http://mchaney.com/rss/entry2.html</link> 

<description>This describes the second blog entry and will appear in the 
reader description of the individual post.</description> 

<guidxhttp : //mchaney. com/rss/entry2 . html</guid> 

</item> 

</channel> 

</rss> 


Figure 4.3 Anatomy of a RSS Feed 

As shown in Figure 4.3, an RSS feed is intuitive and can be easily understood. The first few lines of the 
feed provide information to the reader software including: 

This is XML. <?xml version="l. 0" encoding="utf-8"?> 

This is RSS version 2.0. <rss version="2.0"> 

And the feeds are arranged into a channel. <channel> 

The next section describes the channel holding the feeds. For instance, in CNN.com this might be the 
'Business or ‘Technology related news feeds. The group of feeds has a ‘Title’, a ‘Link’ to their location, 
and a ‘Descriptiorì. In most situations, these feed elements will change very inírequently. 
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<title>This is the Title of the RSS Feed List</title> 

<link>http://mchaney.com</link> 

<description>This section describes the feed list (not the individual blog 
post!)</description> 

The hnal part of the feed includes the individual items. This includes the actual text of the articles or 
posts being made available to readers. Each individual item is enclosed in a set of ‘ôtemy tags. The first 
<item> opens an individual entry and the second </item> closes an individual item. 

Each item is structured much like the feed itself with <title>, <link>, and <description> tags. These items 
describe the name of the blog post (or article), a URL for its location on the Web, and a description of 
the post content. 


<item> 

<title>This is one item from the blog</title> 

<link>http://mchaney.com/rss/entryl.html</link> 

<description>This describes a blog entry and will appear in the reader 
description of the individual post.</description> 

<guidxhttp://mchaney.com/rss/entryl.html</guid> 

</item> 


Kv . / ià .Ị 

Maastricht University 


Join the best at 
the Maastricht Unỉversity 
School of Business and 
Economics! 

||ggwi 

• 33 rd place Financial Times worldwide ranking: MSc 
International Business 

• 1 st place: MSc International Business 

• 1 st place: MSc Financial Economics 

• 2 nd place: MSc Management of Learning 

• 2 nd place: MSc Economics 

• 2 nd place: MSc Econometrics and Operations Research 

• 2 nd place: MSc Global Supply Chain Management and 

Change 

Sources: Keuzegids Master ranking 2013; Elsevier 'Beste Studies' ranking 2012; 

Financial Times Global Masters in Management ranking 2012 


Maastrỉcht 

University ỉs 
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Nethèrìlnds 

Master's Open Day: 22 February 2014 

www.mastersopenday.nl 
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An additional tag, <guid>, specibes a unique URL for the post. This is oíten the same URL as the <link> 
tag but can be a separate permanent link (permalink) where the post will be stored. The hnal tags close 
the item, the channel, and the rss. This is required in XML structures to ensure the code is complete. 

</item> 

</channel> 

</rss> 

4.2 RSS in Practice 

RSS feed technology benehts both a business and the consumer. For a business, the advantages are 
apparent. Aíter enabling RSS feed capability on a blog or other website, material can be published once 
and it becomes instantly available to anyone with an Internet connection. The material can be read by 
individual consumers or can be repurposed and easily published on countless other websites and social 
media outlets (Pollette, 2004; Watson, 2008). 

From the perspective of an individual, RSS provides a mechanism for reducing iníòrmation overload. 
For example, imagine an individual who has located 30 interesting business blogs. If she were to visit 
each site each day searching for new items, a large investment of her time would be required. RSS feed 
technology permits the material to be piped into an aggregator as it is published. The aggregated material 
is available in one Central, convenient location and can be accessed in many ways (e.g. on a Computer, 
via mobile device, or iPad). The next section provides more iníòrmation about RSS feed readers. 

4.2.1 RSS Feeds 

RSS feeds can be read in a variety of ways. In general, reader software provides an eíbcient way to 
subscribe to news articles and blogs from a variety of relevant sources. These feed readers reduce and 
eliminate spam and advertising material that may slow down the reading process. A variety of feed 
reader software is available and many Products are competing for dominance in that area. Categories 
of feed readers are shown in Table 4.1. Different approaches to acquiring feeds have been developed 
by various software vendors. 
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Category 

Description 

Advantages 

Disadvantages 

Built-in to 

Browsers 

Most web browsers (for example 
Firefox, Internet Explorer and Safari) 
now include íeatures to view and 

subscribe to RSS feeds. 

Convenient and eliminates 

the need to svvitch betvveen 
programs to subscribe, read, 
and browse; free 

Creates problems when 
the user vvants to access 
material on multiple 
computers 

Portal Page 

Personal homepages provided by 
Services such as Yahoo! and Google 
that, in addition to many other 
íunctions, incorporate feed readers. 
Other programs like NetVibes are 
specilĩcally created for this function. 

Provide a great deal of 
functionality and can be a 
'home'on the web; permit 
the user to see the same set 
of feeds on any Computer or 
mobile device; free 

Provides limited íeatures 
for RSS feeds; groups feeds 
by website instead of by 
category (some Services are 
starting to change this) 

Aggregator 

Software 

Fully íeatured software specificalỉy 
created to enable users to subscribe 

to and read RSS feeds from news 
Services and blogs. Examples will be 
provided in Table 4.2. 

Offer special options on 
reading, display, subscribing 
and marking feeds; articles 
can be saved or bookmarked 
and tagged; synchronization 
betvveen different devices is 
possible 

Less convenient than 
accessing material in a 
brovvser; some programs 
require purchase or 
subscription fees 


Table 4.1 Feed Reader Categories 



redefining/standards 


> Apply now 


REDERNE YOUR FUTURE 

AXA GLOBAL GRADUATE 
PROGRAM 2015 
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4.2.2 RSS Feed Readers 

While browsers and personal portal pages can provide useful features related to RSS feed aggregation, 
fully featured, aggregator programs will help the business User harness the full power of RSS technology 
through organizing, searching, categorizing and using news and blog entries. 


Aggregator software goes by many names and is sometimes called a feed collector, news reader, blog 
reader, RSS reader, and other names. With aggregator software, new content can be continually added 
to a collection even when the User is not Online. Some software pulls in feeds at preset intervals. The 
RSS Symbol, shown in Figure 4.4, indicates the presence of feeds. Table 4.2 provides examples of feed 
reader software and popular aggregators. 



Figure 4.4 RSS Symbol found on VVebsites 



Website 

Description 

^neuusgator 

http://www.feeddemon.com/ 

FeedDemon is a popular free RSS Feed reader for Windows. 

It provides a number of teatures including synchronization 
with Google Reader, teatures to permit sharing articles with 
triends and colleagues, article tagging, watch settings to help 
FeedDemon locate new articles and feeds that might be of 
interest, searches, and the ability to download and manage 
podcasts. FeedDemon is part of the Newsgator tamily of 

Products that specialize in ỉntormation management for 
companies that want to engage in enterprise newsreader and 
other intormation acquisition and management Services. 

u 

http://www.newzcrawler.com/ 

Newzcrawler is a RSS/atom reader, news aggregator, browser 
and blog Client for Windows which provides access to news 
content from syndicated news given in XML-based tormats 
(Atom, RSS, RDF, BackSlash, etc.), Usenet (NNTP) newsgroups, 
and web pages (HTTP). Provides a number of views: News 

List, News Balloon and NewsTicker. User intertace similar 
to MS Outlook. Retrieves news from various web sources in 
background and displays in customizable views. Combines RSS, 
Atom (Atom is another feed format similar to RSS), Newsgroups 
and Web pages in one application. 

Xgbri 

http://www.bloqbridqe.com/ 

BlogBridge is an open source Java-based aggregator aimed at 
business protessionals who need a powerful blog and news 
feed reader Service. BlogBridge is designed for acquiring and 
managing large numbers of feeds, and works well for people 
who subscribe to many feeds. BlogBridge's website mentions 
that its target audience includes journalists, PR protessionals 
and intormation enthusiasts. 
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Website 

Description 

Google 

Reader 

http:// reader.qooqle.com 

Google Reader is a Web-based aggregator designed to read 

Atom and RSS feeds both on- or offline. Its primary teatures 
include: a front page for viewing new items at a glance; ability 
to import and export subscription lists as an OPML tiles (OPML is 
Outline Processor Markup Language fìle used to exchange lists 
of web feeds between web feed aggregators); different options 
for concise or expanded item viewing; automatic marking of 
items as read as they are scrolled past; and search capability in 
all feeds, across all updates from all subscriptions. 

1 w net 1 

■ Dathboard Evorything ■ 

http://www.netvibes.com/ 

Although Netvibes is included as an RSS Reader, it is actually a 
personalized web portal. In additional to being a fully teatured 
feed reader, it also acts as an overall plattorm for interacting 
with webpages and social media in many other ways. 


Table 4.2 Example RSS Feed Readers 


4.2.3 Setting Up a Feed Reader (FeedDemon) 

Feed readers are implemented either as Online platíòrms or as software that is downloaded and installed 
on a particular Computer. FeedDemon is downloaded to a particular primary Computer platíòrm but 
can still be synchronized with other computers where it is used by the same person. Figures 4.5 and 4.6 
show the software being downloaded and installed. 



Figure 4.5 Download FeedDemon 
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Figure 4.6 Download Complete: Use Express Setup to Install 



Empowering People. 
Improving Business. 


Norvvegian Business School is one of Europe's 
largest business schools welcoming mo re than 20,000 
students. Our programmes provide a stiimulating 
and muỉthcultural leamíng envìronment with an 
intematiomal Outlook uỉtimately providing students 
with prc>fessiional 5 ki II5 to rmeet the increasing needs 
of busìnesses. 


BI offers four different two-yea i; full-time Master of 
Science (MSc) programmes that are taught en ti re ly in 
English and have been designed to provide professional 
to meet the increasing need of bu si nes se 5. The 
MSc programmes provide a stimulating and muỉti- 
cuítural leaming envìronment to gi ve you the best 
plattorm to launch into your careec 


■ MSc in Business 


* MSc in Pinanóal Economics 


■ MSc ìn Strategiic MarketíngManagement 


0 NORVVEGIAN 

BUSINESS SCHOOL 


EFMD 

EQUIS 


* MSc in Leadership and Organisational Psychology 

www.bi.edu/master 
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A wizard helps install the software. You will be prompted to synchronize with Google reader if you 
already use that software and asked whether you want sample feeds to be loaded into your System. For 
this example, I answered ‘no 5 to both of those. Following installation, the screen shown in Figure 4.7 
will appear. The ‘Subscribế dropdown menu is circled. This can be used to add RSS feed subscriptions 
to the reader. 



Figure 4.7 Adding Subscriptions to FeedDemon 


Adding RSS feeds is simple with FeedDemon. It provides a ‘discovery 5 process so any website address 
can be input and the software will attempt to locate a feed. Pulling down the ‘Subscribế menu circled in 
Figure 4.7 and selecting ‘New Subscriptiorí will provide a prompt for the website URL. Figure 4.8 shows 
the wizard. The website mchaney.com was added to the prompt and FeedDemon went to the blog and 
found a list of blog entries there that are available under: http:// mchaney.com/ feeds. 



Figure 4.8 New Subscriptions Using FeedDemon 
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Previewing the subscription ensures the correct material has been located. Figure 4.9 provides an example 
of previewing the mchaney.com blog website. 


- í^n 

Jã 


Free Higher Education with Udacity 

Feb 3 I ProfRogerMc 

The world of higher education could be on the verge of a major paradigm shift. Sebastian Thrun, a íormer proíessor of Computer Science at 
stantord, has stepped down from his academic post to dedicate himselt to running udacity, an Online university poised to offer high quality 
Online educ... 

SOPA: Not Far Enough?!? Stop Subway whistlers Too! 

Jan 21 I ProfRogerMc 

I usually don't weigh in regarding my political opinions but when it comes to SOPA, I couldn't resist. Keep in mind my perspective might be 
skevved because I am currently living in London vvhere the us-centric view of the world is less predominant. So here it goes: I am beginning 
to vvonder i... 

Human Google 

Dec 30, 2011 I ProfRogerMc 

When in London It‘s hard not to overhear what people around you are saying. You are surrounded by people on the bus, the tube, and 
sidevvalk. Even in my flat, I can hear what the neighbors or people outside are talking about. Maybe that's why strangers don't go out of 
their way to greet you like s... 





New Digital Shoreline 


Inhabitants of the New Digital Shoreline? 

Nov 18, 2011 1 ProfRogerMc 

I am not sure you'll see Asimo in Higher Education cirdes anytime soon. However, this is a íascinating video and the possibilities are really 
mind-numbing! 

Ị Close I 


Figure 4.9 Previevving New Subscriptions with FeedDemon 


The subscription is available for reading in FeedDemon now. Favorite articles can be ‘starred’ and articles 
can be marked as ‘read’ or ‘unread’. Searches can be períòrmed and various views of the articles can be 
used. Figure 4.10 provides an example of the User interface. 


(y FeedDemon Lite 4.0.0.22 

File Edit Vievv Brovvse Favorites Tũũls Help 

■' Subscribe T Ị^Vĩews T ^ ^ Show Unread or Starred T NextUnread Web Ađđress orSearĩh Phrase 

|[Ặ Subscriptions 

J Higlier Ed ucation (9) 

1 V Higher Education 

© New Digỉtal Shorelire (9j 
VVatches 

& Unread Articles (9j 
& Starred Articles 
gn Tũday s Artides 
ạạ, Yes terday i Ariicìes 

ũlder 

ứ |> Free Higher Education with Udacity ^ Digitat Shoĩ&ine PmỊRogerMc 

The world of higher educatĩon could be on the verge of a major paradigm shift. Sebastian 
Lqtgra academic postto dedicate himselt to running Udacrty, an Online uníversrty poised to ũffer \ 

Tags 

d ử t> SOPA: Not Far Enough?!? Stop Subway Whistler£ Too! ^ Digitsi Shữreìins ProỊPogeĩMc 

1 usually don't weigh in regarding my political opinions but when rt comes to SOPA, I couldr 
London where the us-centric view of the world \s less predominant. So here it goes: I am b 


■ -•3 " 1 ^ [> Human Google ^ DigitữlShoMừỉe PmỊRogeĩMc 

ệị. when in London rt's hard notto overhear what people around you are saying. You are sun 

neíghbors or people outside are talking about. Maybe that's why strangers don't go out oi 


ứ Inhabitants of the New Digital Shoreline? ^3 .Veiv Digital stiordiĩìe Proptog&Mc 

I am not sure you'll see Asimo in Higher Education circles anytime soon. However, this \s a ■ 


Fỉgure 4.10 FeedDemon with a Feed Subscription 
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Additional subscriptions can be added to either the same or diíĩerent íòlders. Then articles from a 
particular website, a particular íòlder, or all subscriptions can be viewed. Figure 4.11 shows the screen 
after adding a number of additional subscriptions. 


(y FeedDemon Lite 4.0.0.22 
File Edit View Brovvse Favorites Tools Help 


^ J Subscribe * q[Views ,r ' p _ 

* ỳ Subscriptions 

* Higher Education 44) 

*'ệi Cool Cat Teacher B (25) 
0 nancyrubin (10) 

0 New Digital Shoreli (9) 

* A Watches 

& Unread Articles (44) 

A Starred Articles 
& Today's Articles 
Yesterday s Articles 
Tags 


cỊ}, Show Unread or Starred * . NextUnread Web Address orSearch Phrase 


Higher Education 


Today 

J ứ t> Elearning and global competency #flatclass #globaled 03/01/2012 TeaơierBtog coolcatteacher@gmail.com 

(Victoria A Davis, Cool Cat Teacher) 

All About Creative Commons And Copyright - LiveBinder Excellent livebinder on Copyright for those vvorking with glob 
Posted from Diigo. The rest of my tavorite links are here. This work is licensed under a Creative Commons Attribution- 

Yesterday 

J tà |> Teach This! Teaching with lesson plans and ideas that rock #teaching 02/29/2012 ^ Cool Cat Teacher 

Blog coolcatteacher@gmail.com (VictoriaA Davis, Cooi Cat Teacher) 


THe hungry Caterpillar electronic book. - Resources - TES The hungry Caterpillar ebook (in a powerpoint) that uses SOI 
retell the story. tags: education lessonplans teaching elemchat literature reading literacy Drawing a Fairy Tale - Resour 


"ù Learning about Learning: Research and Edreform News and Views 02/29/2012 ^ Cooi Cat Teacher 

Biog coolcatteacher@gmaiLcom (Victorĩa A Davis, Cool Cat Teacher) 

25 alleged Anonymous members arrested internationally: hacker group retaliates Hackers have knocked down Interpo 
"Tuesday atternoon, the international police organization Interpol announced the arrest of 25 alleged ... 


Figure 4.11 FeedDemon with a Feed Subscription 
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Although FeedDemon provides a search and discovery feature to find feeds located around the Web, 
not all feed readers do. In these cases, it is necessary to hnd the RSS link URL from the external blog or 
website manually and then add it. Most blogs place their RSS link as either text or an RSS icon. Clicking 
on this Symbol will open a Web browser page with the feed URL. For example, Figure 4.12 demonstrates 
where to bnd an RSS feed link on the cnn.com website. If the icon is not on the web page itself, it may 
be available on the browser. It is circled in red in Figure 4.12. Press this to get the feeds. If this Icon 
displays as an orange color, usually the current website has active RSS feeds. 



Figure 4.12 RSS Feed lcon on Internet Explorer Brovvser 


Figure 4.13 shows the displayed page aíter the User presses the RSS icon. Notice the URL: http://rss.cnn. 
com/rss/cnn topstories.rss . This is the link that can be copied and pasted into a feed reader. 
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Fỉgure 4.13 RSS Content from CNN Top Stories Feed 


The content obtained via RSS feeds can be more than text. RSS technology is also used to broadcast 
images, audio and video. For instance, subscribe to a podcast in iTunes and essentially you have subscribed 
to a feed using a diíĩerent environment. The next sections will investigate how RSS is used with other 
broadcasting tools on the Web - podcasting and videocasting. 

4.3 Podcasting 

Podcasting emerged on the Web for many of the same reasons that blogging did: it provides an easy and 
low cost method for anyone to get a message out. Podcasting uses the same technologies as blogging 
and can be compared to radio inírastructure, except without FCC oversight and as many costly entry 
barriers. Podcasting provides a mechanism for businesses to instantly connect with clients, potential 
customers and other stakeholders with virtually no startup costs. Podcasting essentially allows a business 
to become a broadcaster. 

Podcasts are very similar to blog posts except text is replaced with audio hles. The concept involves 
uploading digital audio hles (generally in MP3 íormat) to a server where Internet users are able to access 
the material from an audio player, mobile device, or Computer. Podcasts use a particular XML íòrmat 
to ensure cross-platform compatibility. 


118 


Dovvnload free eBooks at bookboon.com 
































Web 2.0 and Social Media for Business 


Beỵond Blogging: RSS and Podcasting 


Like blogs, podcasts can be syndicated and published using RSS technology. A web inírastructure has 
grown up around podcasting and it is widely used by entertainment and music Industries. Websites such 
as Apples iTunes and Podcastalley.com index and provide access to thousands of regularly produced 
podcasts where businesses, organizations, and individuals have created programs ranging from political 
opinion to comedy to business advice. While some broadcasts are decidedly amateur, many businesses 
produce professional material and spend a great deal of money to get their message out on the Web 
this way. 

4.3.1 Why Podcast 

Many small businesses discount the idea of podcasting because it sounds adolescent and non-professional. 
Although the term podcast does carry some of that stigma (aíter all it did emerge from the eíĩorts of 
former MTV video jockey Adam Curry), businesses can beneht from this technology. Small businesses 
in particular can use this low cost method of reaching customers without much investment. 



Brain povver 


\ 


By 2020, wind could provide one-tenth of our planets 
eíectricity needs. Already today, 5KF’s innovative know- 
how is crucial to running a íarge proportion of the 
world’s wind turbines. 

Up to 25 1 of the generating costs relate to mainte- 
nance. These can be reduced dramaticaHy thanks to our 
taustems for on-line condition monitoring and automatic 
[ul^kation. We help make it more economical to create 
đeanSbdneaper energy out of thin air. 

By snaSnnoiir experience, expertise, and creativity, 
industries can boost pertormance beyond expectations. 

Theretore we need the best employees who can 
kneet tỈTÌs challenge! 


Power of Knowledge Engineering 


Plug into The Power of Knowledge Engineering. 
Visit us at www.skf.com/knowledge 
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Some of the advantages of podcasting are included in Table 4.3. 


Advantage 

Discussion 

Reaches specitic audience 

A business can create custom content for a very specitic audience. For small, 
local businesses this is a huge advantage and permits a sense of dialog to 
be developed with a Client base. 

Detached from the Computer 

The podcast is not dependent on a particular Computer or Computer System. 

It can be recorded remotely and its listeners are able to hear it where and 
when they choose. 

Unregulated content 

Unlike radio broadcasts, the content of a podcast is not regulated. Also, 
the message comes from the business, and it is not a second hand, edited 
version that a news agency might produce. 

Dovvnloads for listening convenience 

A podcast can be dovvnloaded to a mobile device and then played at the 
convenience of the listener. 

Ability to subscribe to a series 

A podcast can be developed as a series with episodes and additional 
intormation as time goes on.The series can be subscribed to by listeners so 
as new podcasts are developed, they will automatically have access to them. 

Any digital audio device vvorks 

A business Client can listen to the podcast on any device that is convenient. 
For instance, they could listen to it on their mobile phone or in their car 
audio System. 

Low Cost 

Podcasting can be done with very little investment. 


Table 4.3 Business Advantages for Podcasting 


4.3.2 Podcast Approaches for Business 

Podcasting is one of the older forms of interacting over the Web, even though it did not really begin in 
its current form until about 2004 (King, 2004). In spite of this, and even though podcasting has oíten 
been associated with entertainment, businesses can still bnd many uses for the technology. 


Traditional podcast íormats were modeled on the idea of a radio show using a charismatic host to capture 
the attention of an audience. Podcasting in business has progressed well beyond that to become a powerful 
tool used by marketing departments and others to connect with prospective clients, existing customers, 
and other strategic partners like members of the media, shareholders, employees and other stakeholders. 


In addition to using podcasting as a marketing tool to discuss new Products, company developments 
and changes, or research and development work, the following approaches can be used: 

• Allow customers to tell their stories. Customer interviews can be recorded and featured 
on the company website or blog. This gives prospective clients legitimate, third-party 
opinions about the goods or Services provided by your business. Two benehts result from 
this approach. First, your company may reach new customers and, second, the existing 
customers who are íeatured will feel more connected to your business. 
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• Company events can be recorded and rebroadcast. Training sessions, expert talks, and 
other company events can be used as podcast content. This makes the material available to 
employees that may have missed the original event and also provides a sense of life for your 
business and visitors to its website or blog. Be sure to have a Standard, signed agreement 
from any presenters that are featured in your company podcasts to avoid misunderstandings. 
Some consultants and speakers do not permit their speeches to be freely posted. 

• Create connections with Podcasts. Industry experts and book authors are usually very 
open to interview oíĩers. This provides them with publicity and legitimizing their standing 
while providing ways to get more viewers to your company blog or website. Getting high 
quality guests can result in high quality content and more traíhc. 

• Interview employees. By creating podcasts of various employees in the business, customers 
and prospective clients can get to know your staff. Seeing íriendly faces and hearing them 
passionately talk about their work and their committee to the company and its customers 
can help provide a sense of conhdence in your business. 

• Build a strategic network. It may be possible to interview and podcast key members of 
your business or industry (e.g. trade associate president, chamber of commerce president, 
and others). This will help build a strong network of partners and provide more notice and 
visibility for your business by key individuals. 

4.3.3 Podcast Mechanics 

Creating a podcast can be as simple as creating an audio recording and posting it to a blog or website. 
However, a simplistic approach such as that will not take advantage of all the benehts podcasting has 
to offer. 

As with any material (written, audio, or video), preparation and planning are key activities. The hrst 
step in podcasting is to create a plan. Planning can include a range of areas. Among these are topics, 
participants, duration, background music or sound eíĩects, and a theme for the podcast series. Other 
inírastructure items also will need to be in place. This includes the recording equipment, location, editing 
software, web site or blog structure, and an approach for syndication (Podcasting News, 2010). Table 4.4 
lists several important elements and tools that can be used. 


Element 

Examples 

VVebsite or Blog for publishing Podcast 

VVordPress, Blogger,TỵpePad 

Podcast File Hosting Service 

LibSyn, AudioBlogger 

Recording Software 

Audacity, GarageBand 

Microphone 

Headset Microphone, USB Microphone such as Blue Snovvball 

Remote IntervievvTool 

Skype 


Table 4.4 Podcasting Elements 
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A successful business podcast will need to have a theme. For instance, a theme might be to highlight 
new Products. Another example might be to introduce members of your business team to the general 
public. Larger companies may have a number of blogs each with diíĩerent themes. Figure 4.14 shows 
the variety of blogs oíĩered by Cisco. 
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Figure 4.14 Cisco Blog Themes 
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Once a theme is conceptualized for a blog, it helps to create a written description to explain its purpose 
(remember this is for a series of podcasts not just a single episode). This helps provides a common Vision 
for the production team much like an organizational mission statement does for a company. The podcast 
theme should be stated in written form in one or two sentences. 


The theme can be used to help select a name for the podcast series. This name should reílect the expected 
content and should consider that web searches will use the name and link it to User key words. Depending 
on the goals for your business podcast, it may be desirable to acquire a domain name that matches the 
podcast name. Having a domain name, even if your podcast is embedded on your business website, can 
allow new listeners to hnd the broadcast more easily and will enable additional indexing on Google, 
Bing, and other search engines. 


Although a podcast can be created in an ad hoc íashion, approaching the process by developing a script or 
at least an outline is a good idea. A typical podcast can be structured in the manner shown in Table 4.5. 


Component 

Examples 

Approximate 

Time 

Intro Screen 

A short protessional quality introduction to the podcast series with voice and 

30 seconds 

with music 

music. 


(catchy jingle) 

Suitable music can be acquired from Online VVebsites such as the Free Music 

Archive (FMA) at http://freemusicarchive.orq/ 

Some businesses will contact a local radio station and have them create a common 
podcast introduction audio with a protessional voice.This same introduction can 
then be used for all episodes of the series. It is also possible to acquire a voice from 
Online talent sources such as: http://www.podcastinqvoicetalent.com/ or 
http://podcastvoices.com/ or http://voices.com 

The same approach can be taken by writing a script for the entire episode and 
having a protessional voice do the complete soundtrack. 


Episode Intro 

Provides a quick overview of the episode and highlights specitìc topics about to be 

30-60 

Monologue 

covered. 

seconds 

Topic 1 

The podcast can be broken into about four sections. Each topic represents a 
question being asked of a guest or a different topic area relating to the overall 
theme. 

2-3 minutes 

Topic 2 

The second topic in the show. 

2-3 minutes 

Interlude 

Use the introduction music for a few seconds to provide a break for the listeners. 

This is not needed in shorter podcasts. 

10 seconds 

Topic 3 

The third topic in the show. 

2-3 minutes 

Topic 4 

The fìnal topic in the show. 

2-3 minutes 

Closing 

Remarks 

Summarize the podcast and optionally provide a teaser for the next episode. 

2 minutes 

Closing Music 

The music used for the introduction is played again here.This time, it goes a little 
longer. 

2 minutes 


Table 4.5 Typical Podcast Structure 
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A podcast script can help guide the program and provide a sense of conhdence as the recording progresses. 
Since most podcasts are not live, the recording can be edited and rerecorded in spots to make the hnal 
version sound proíessional. Many podcasts are cleaned to remove the ahhs’ and misstatements that 
have been made. 

4.3.4 Creating the Podcast 

Podcasts can be recorded in a variety of ways ranging from free tools available on any Computer to using 
expensive, proíessional studios. The quality of the broadcast will be aíĩected by the resources available 
for the project. Depending on the goals of the podcasts, diíĩerent approaches should be considered. 
However, it is possible to get a professional sounding podcast without a large investment. This balance 
between cost and quality is where many small businesses set their focus. 

The creation of a big budget podcast can involve hiring a development team that writes a script, has 
custom music developed, hires voice talent and uses a proíessional recording studio. A more modest 
approach requires experimenting with recording on existing hardware, acquiring free or low cost software 
and other Online tools. A few simple things can be done to enhance recording quality and provide a 
professional-sounding podcast. Without careíul attention to the sound quality, the result will reílect 
poorly on your business and perhaps cause potential customers to look elsewhere. Most reasonable quality 
business podcasting setups will require a budget of between $500 and $1000, although it is possible for 
a skilled person to accomplish this for much less. 

Most podcasts are recorded using audio recorders on Macs or PCs. Essentially a software program such 
as Audacity or GarageBand enables the recording and Stores a digital ble of the voice on the Computer s 
hard drive. The hle can be manipulated and changed, music added, and sound eíĩects added with a 
computer-based recording approach. Creating a high quality voice recording does require practice. The 
software company Audacity provides a good Online guide to help get started: 

http://manual.audacityteam.org/index.php?title=Podcasting:Hardware and Software Set Up 
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4.3.5 Hardware Elements 

A basic set of hardware can be used to enable a small business to create podcasts. Table 4.6 provides an 
overview. 


Hardvvare 

Component 

Description 

Examples 

Computer 

A PC or Mac can be used for podcasting. Most modern computers 
sold in the past few years will generally be suitable. Having larger 
amounts of RAM and a USB port are helptul and will enable editing 
and buffering during the recording process to be more effective. 

Lap tops can also be used but some may have a lovver sound 
quality. iPads can also be used as podcasting plattorms but will 
have some limitations due to storage capacity (Blue Mic, 2012b). 

\ 

- - — 1 <Qp» 

ỉs. 

i 5** 

• 

Photo from: http://bluebloq.bluemic.com/cateqory/press-releases/ 

Dell with VVindovvs 7 or above, 
dual core processor or above, 4 
or more GB of RAM and a 500 

GB or more hard drive 

Apple iMac with Quad Core. 

iPad with iOS 4.3 update and 
Apple's camera connection kit 

Hard Disk 

An external hard drive can be used with Macs or PCs for storing 
podcasts and audio recordings. Portable hard drives work well and 
can connect through USB or USB 2.0 ports on the Computer. It is 
possible to record directly to the computer's hard drive and later 
transter the recordings to the external hard drive for back up and 
manipulation. 

Iomega Prestige Portable Hard 
Drive 

Toshiba StorE Alu2 1 TB 

Microphone 

In order to get good sound quality, a USB microphone is preterred 
to one that plugs into a sound card on a Computer. The USB 
microphone isolates the sound Processing circuitry and avoids 
having internal teedback from the computer's other electronics. 

Blue Snovvball from 

http://www.bluemic.com/ 

The Blue Snowball is a 
reasonably priced, protessional 
grade microphoneThis is an 
excellent USB microphone 
used by many protessionals at 
a reasonable price (Blue Mic, 

2012a). 

Pop Filter 

A pop tilter is a small screen that can be placed betvveen a 
speaker and the microphone he or she is using. Although it will 
not eliminate all pops and extra noises, it will reduce the impact 
of puffs or pops created by a speaker catching his or her breath 
betvveen statements.The pops and puffs are insidious to a 
recording because they create spikes in the digital recording that 
the software then uses in trying to optimize the recording. Pop 
tìlters go a long way tovvard making a recording sound much more 
protessional (Airrest, 2011). 

Samson PS01 
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Hardware 

Component 

Description 

Examples 

Mixer 

A mixer is a device that helps bring multiple sound sources into the 
recording. A mixer can be used to bring in multiple microphones 
(if your podcast uses an ỉntervievv or multiple hosts), it can bring 
in sound effects from another Computer, or a telephone line. In 
addition, a mixer can be used to adjust inputs, equal different levels 
and create better sound recordings. If a podcast only uses a single 
source, like one microphone, the mixing can be done with the 
software itself. Hovvever, having a physical mixer gives the recording 
more possibilities and provides a better quality recording. Mixers 
have three general attributes: (1) number of channels; (2) vvhether 
they are digital or analog; and (3) their general quality. A low cost, 
basic mixer will generally have 12 channels. For podcasting, only 
about half of these will be used.The digital íeatures found on a 
mixer may include effects like reverb, echo, or other distortion. 

Yamaha MG10/2 Mixer 

Sound 

Absorbing 

Material 

In order to create a good sounding podcast, the use of a sound 
absorbing material in the recording studio can be helpíul. For a 
low-cost solution, blankets or rugs can be hung on the vvalls. For a 
better solution, foam can be permanently affixed to the vvalls. 

zz Sounds Studio Foam 

http://www.zzounds.com/iten 

AUR4PYR22 

V- 


Table 4.6 Podcast Hardvvare Elements 
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4.3.6 Software Elements 

As mentioned earlier, creating a professional quality podcast requires a software element. Most podcasts 
are developed using audio editing software such as Audacity or GarageBand. However, fully featured, 
podcast development software is also available. Depending on the types of podcasts being developed, it 
may also be necessary to use software to record speakers from geographically separated areas. 

A primary element for podcasting is the digital recording software. Audacity, an open source digital 
audio editor, is popular among podcasters. It is compatible with Windows, Applếs osx, Linux and 
other Systems. Its primary focus is on audio capture and editing. This means podcasts can be created 
with Audacity but then must rely on another Service for publishing and distribution. Audacity provides 
support for a number of audio íòrmats, including the most popular, MP3. However, it has problems 
with proprietary íòrmats such as WMA or AAC. This means audio converter software, such as Switch 
( http://www.nch.com.au/switch/ ) might be required so certain audio tracks can be imported and used 
as part of the podcast. Audacity permits a number of recording sources including microphones, line in, 
mixers, and audio captures from the onboard Computer sound card. Recordings can be digitized from a 
number of sources. Audacity provides several editing tools for mixing, fades, noise reduction, cropping, 
multiple track integration, and special eíĩects. Sound editing is considered Audacity s primary strength 
(see Figure 4.15). 
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Figure 4.16 Audacity Audio Software for Podcasting 


GarageBand, from Apple, is also commonly used to develop podcasts. Its primary focus is to support 
digital recording and mixing music tracks. However, its streamlined interface and easy to use tools 
make it popular among podcasters. GarageBand provides capability for capture, editing, importing and 
manipulating a wide variety of audio hles. One of its biggest strengths is its integration with iTunes. This 
simplihes the publishing aspect of podcasting. 
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Both Audacity and GarageBand can be used to capture audio from other software running on a Computer. 
Many times a podcast will involve interviewing someone that is not physically present. This will require 
software that permits communication at a distance. Skype or other audio conferencing software can 
be run on the local Computer and then the conversation can be captured and imported into the audio 
editing software (Hiitola, 2010). 

4.3.7 Specialized Podcasting Software 

Besides using general purpose recording software such as GarageBand and Audacity, a business can 
purchase and use specialized podcasting software (Pod Cast Software Review, 2012). In addition to 
allowing businesses to record and edit podcasts, these packages íacilitate publication, syndication and 
distribution. The publishing features typically include adding tags and descriptions to the podcasts and 
then posting the podcast to a blog or podcast directory. Table 4.7 provides examples. 


Software 

VVebsite 

Description 

Propaganda 1.2 

http://www.makepropaqanda.com 

This software is specifically created to make podcasting 
simple. Its intertace resembles iTunes and provides easy 
selections to record, edit, arrange, and publish audio tìles in 
podcast form. 

Web Pod Studio 

htt p://www. 1 ion ha rd t.ca/wps/ 

VVebPod Studio provides both audio and video Podcast 
development support. It is designed to create new content, 
gather existing material and produce quality audio and 
video broadcasts. It also supports creating CDs and DVDs. 
Web Pod Studio offers support for transcripts and other 
materials needed to produce quality broadcasts. 

PodCastStudio 

http://www.behrinqer.com 

This is a hardware and software System best described as 
a podcasting studio in a box. Everything is provided for 
protessional podcasting, music production and digital 
recording, USB/audio intertace, mixer, microphone, 
headphones and software. 

ePodCast 

Producer 

http://thepodcastcompany.co.uk 

This is a complete integrated podcasting support System 
that enables recording, editing, uploading, and recording 
telephone interviews with VolP/Skype. It also provides an 
on-screen teleprompter, and DSP voice effects. It offers 
separate voice and music tracks with complete mixing and 
tading teatures. Further support is available for publishing 
and tagging in ỈTunes. 


Table 4.7 Specialized Podcasting Software 
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4.3.8 Recording and Mixing Hints 

Creating a podcast is more than just hooking a microphone to a Computer and pressing the record button. 
It is important to create an environment for recording that will ensure the broadcast sounds natural and 
eliminates distractions for the listeners. One approach is to create a small recording studio in a quiet 
setting with acoustic material on the walls. If this isrí t possible and the recording will be conducted at a 
particular location (e.g. a business setting or public space), it is best to visit the location ahead of time 
and become familiar with the surroundings. Identify the best place to set up the recording equipment 
that minimizes background noise. Be sure that your location is not subject to disruptions at particular 
times of the day. If you plan to interview someone, be sure to give them details about the interview, the 
location, and the approach you plan to use. If possible, it helps to have a casual conversation with them 
prior to the podcast to ensure a sense of ease with one another. 

Creating a single person monologue is the most basic form of podcast. This puts the broadcaster in 
control of where the podcast is recorded, how it is recorded and the material that will be covered. A 
monologue can be rehearsed and if necessary rerecorded and edited. In order to create a successíul 
broadcast, it is important to have a quiet block of time where interruptions (such as incoming phone 
calls) are minimized. 
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Podcasts can be become increasingly complex as more voices are added to the broadcast. Interviews, 
guest speakers, question/answer sessions, and call-in contributors can make the podcast much more 
interesting but will also complicate the recording. The ability to ‘redo’ becomes more diữicult and editing 
might take longer. However, the resulting material will be more interesting and dynamic which can lead 
to a larger audience. 

No matter which approach is adopted, a hnished podcast should sound natural and easily flow from 
sentence to sentence. Editing can be used to eliminate lengthy pauses, umms’ or mistakes. Good editing 
software will make the speaker sound much better. Noises inherent to the room also can be removed. If 
an unexpected sound overlaps a word being spoken by the podcaster, another take of the word or words 
can be found in the broadcast, then copied and spliced over the problem area. 

When the content is fully recorded, it becomes time to mix in the podcast introduction material where 
the name of the podcast, the episode number and the theme music are all added. This should include the 
voice of a proíessional announcer, distinct from the podcast host. This same music can be used between 
podcast segments. The theme music can signal different topics and can be brought in quietly over the 
ending moments of the talk and gradually made louder until the speaking is complete. When the next 
segment begins, the music volume can be decreased when the speaker begins. These musical transitions 
are known as bumpers or sweepers. 

Finally, when the entire podcast is constructed, review the overall sound levels and be sure everything 
is at approximately the same level. The listeners should not have to adjust their volumes periodically 
during the podcast. 

4.3.9 Podcast Publishing 

The hnished podcast needs to be put Online in a location where listeners can access it. Although the file 
can be simply posted on a website, this approach has limitations. For instance, unless your series has a 
ready-made audience or preexisting fan base, the odds of anyone hnding it are greatly reduced. 

A better approach is to upload the recorded MP3 hle to a podcast hosting Service. This has several 
advantages. First, it can be downloaded by anyone with Internet access. Second, since it is located on a 
remote server, bandwidth will not be an issue and excessive downloads will not impact a business website 
access speed. Third, free podcast hosting Services will facilitate other aspects of podcasting inírastructure 
such as tagging, publicity and so forth. One of the best known podcasting hosting Services is LibSyn. 
com. Another is HipCast.com (See Figure 4.17 and 4.18). 
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Figure 4.17 LibSyn Site for Podcast Publishing 
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Figure 4.18 HipCast Site for Podcast Publishing 
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Both LibSyn and HipCast allow a business to manage audio and video podcasts using cloud technology. 
The media can be posted to existing blogs or embedded in various websites. The MP3 hles are stored 
and the Services provide statistics including number of views. It is also possible to use these Services to 
set up a podcasting series and take care of tagging and indexing. 

In general, the podcast publication (syndication) process will prompt the publisher for a podcast title, an 
episode number, an episode description, and tags to help search engines identiíy the topic areas. The hle 
will be uploaded and a hyperlink will be provided together with options for other management íeatures 
(including code snippets for embedding the podcast). 

Services such as LibSyn and HipCast will facilitate listing a podcast on iTunes and other podcast indexing 
and sales Services. Tools for monetization are also available. Advertising options, methods for selling 
and paid subscriptions and other íeatures are provided. 

Aíter a podcast is posted to a host, additional publicity can be acquired by indexing your material with 
Feedburner. Hosting Services like LibSyn and HipCast (and others like WordPress and Blogger) may 
períòrm this function automatically however it is good practice for a business to list its blogs and podcasts 
this way. FeedBurner is a company that was acquired by Google several years ago (see Figure 4.19). 
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Google 


FeedBurner 

Hello ; our name is still FeedBurner 

VVelcome! It took us a while but we moved the whole neighborhood, down to every last tree. beagle, and 
mailbox, to Google. We hope you like it. 

Did you previously have an account on teedburnercom? HaverVtyet moved your teeds 
to a Google Account? 

No problem. Yourĩeeds are still distributing your new posts. and theýre just vvaiting toryou to move them 
into your own Google Account. 

Clairn yourteeds nt>w» 

Are you new to teeds, and FeedBurner? Great. Let’s get you started. 



Create. 


Publish. 


Distribute! 


Fỉgure 4.19 Feedburner VVebsite 

The Service permits a User to publish a blog or podcast URL. This makes the podcast available for 
subscription using any newsreader or feed reader. FeedBurner also prepares a podcast for submitting 
to iTunes and prepares a URL that can be used in marketing and distribution. A FeedBurner feed will 
take the form: 

http:// feeds.feedburner.com/businesspodcastname 

Once the podcast has been ‘burned’ it can be submitted to iTunes. Again, Services like LibSyn and HipCast 
will do this for a business automatically. However, Podcasts published directly on an organizations website 
can be submitted to iTunes. The process is straightforward: 

1. Open iTunes 

2. Login to the iTunes Store (the business or User will need an account) 

3. Click on 'Podcasts’ (located on the left sidebar menu) 

4. Click ‘Submit Podcast’ 

5. Enter podcast feed URL 

6. Conhrm details and submit 

7. Receive email upon acceptance 
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4.3.10 Podcast Receivers (Clients) 

A podcast receiver or Client is needed in order to find, subscribe, and listen to broadcasts. Software used 
for this purpose may also be referred to as a podcatcher. The first podcatcher, ỈPodder, was developed 
by Adam Curry (a íòrmer MTV videojockey) and Dave Winer, an early developer of RSS technology. 
Like more recent podcatchers, iPodder tracked podcast subscriptions and collected desired episodes 
when available. This software helped find podcasts, downloaded files and transíerred these MP3 files to 
a Computer or mobile listening device (Watson, 2008). Currys ỈPodder software later was redeveloped 
into a program called Juice. This technology led to the current State of the art in podcatching including 
ỈTunes, Zune, and numerous others. 

In recent years, podcatching software has become indistinguishable from blog readers. This convergence 
of íunction has occurred as bandwidth has increased on the Web and most blogs contain audio and 
video components. 

The Website, Podcasting News maintains a website of podcatchers (See Figure 4.20 for a partial listing). 


Icasting 

ì Bgạ' 


Podcast Software (Clients) 

Podcast Soflware (clients) let you subscribe to and manage podcasts For creating podcasts. see the list of podcasting software 
Windows Podcast Software 

• @Podder - a free podcast Client designed for the visually impaired. 

• AudioShell -treevvare MS Windows Explorer Shell extension plugin which allovvs you to view and edit music file tags directly in Windows Explorer. 

• BitsCast - freeware RSS/podcast reader that supports both ÍPods and Microsott Media PlaysForSure devices 

• BlogMatrix Sparks! - An all-in-one podcasting solution that lets you record, mix, share. publish. store and listen. 

• CITA RSS Aggregator - a RSS feed reader includes keyvvord alerts. support for passvvord login. per-channel settings. proxy support, support for RSS enclosures (Podcasts) and a tool to 
remove persistent adverts from RSS feeds 

• CustomReader - a customizable podcast Client that can be "branded" to match a vvebsite. 

• Doppler - Doppler is a podcast aggregator. It's a tool to subscribe to RSS feeds which supply downloadable files- Doppler will go out and fetch the files enclosed in the RSS feed and will 
automatically add them to your preíerred media player. 

• Golden Ear - an easy to use old-school style podcast receiver; styled to look like an retro radio and designed to be as easy to use 

• HappyFish - free podcast Client that will automatically sync podcasts to most mp3 players (and ipods too) 

• iPodderX - cross-platform media aggregator that handles podcasts. vlogs and other files distributed using newsfeeds 

• iTunes - Apple has announced support for listening to podcasts vvithin iĩunes 

• Juỉce - (íormerly iPodder) Lets users select and dovvnload shows and music and to play vvhenever they want on their iPods, portable digital media players. or computers automatically. 

• Newzee - Aíeed reader that allovvs you to create your own news catalog from your preterred sources. that is automatically kept up to date with the latest headlines that are sent from the 
sources. Newzie íeatures System tray notitication (on feed updates), feed statistics, color coding, tiltering, search, and support for enclosure (podcast) files. 

• NewzCrawler - news aggregator with built-in podcast receiver 

• nimiq - Nimiq is VVindovvs podcasting Client. Subscribe to a podcast and Nimiq automatically downloads audio and video enclosures. Subscribing is easy using the build in podcast 
directory brovvser Download bittorrent files using the built-in bittorrent support. 


Figure 4.20 Podcatcher List Maintained at PodcastingNews.com 
(http://www.podcastinqnews.com/topics/Podcast_Software.html) 


4.4 Conclusions 

Businesses can beneht from using new Web 2.0 tools to publish and broadcast content. Potential 
customers can learn about new Products, Corning business changes, and the people that run a company 
by subscribing to RSS feeds to receive blogs and podcasts. New technology has made it possible to create 
high quality Online audio broadcasts using low cost equipment and software. This chapter has provided 
a look at the process of creating podcasts then syndicating and publishing this content via RSS feeds. 
This process has become easy due to Services such as LibSyn, HipCast, and Feedburner. Chapter 5 will 
take the idea of podcasting one step further and see how video components are being added to make 
business messages even more personal and powerful. 
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5 Videocasting, Screencasting and 
Li ve Streaming 


Podcasting, blogs, and RSS are technologies rooted in the idea that broadcasts can be created and then 
made available to listeners at their convenience. Chapters 3 and 4 explored this idea in the realms of 
text and audio. New technology also makes it possible to add a video component. This chapter begins 
by looking at video podcasting or videocasting. 

Web 2.0 also can take the idea of broadcasting one step further and enable businesses to reach their 
customers and stakeholders in reaỉ tỉme. The idea of sỵnchronous communication on the web has captured 
the imagination of many developers who have introduced Products ranging from live radio broadcasting 
software to television-like live streaming sites. Chapter 5 will investigate videocasting, screencasting, live 
audio streaming, and live video streaming. 

5.1 Videocasting 

Video has been used to augment audio podcasting by adding a visual element. Videocasting is sometimes 
called vodcasting or video podcasting. Since it uses the concept of RSS feeds and the same technology 
as podcasting, videocasting is more than posting an Online video hle. 
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Videocasts can be created by small and large businesses (and individuals) with inexpensive digital video 
technology. High-quality visual media can be created with video cameras, various editing software and 
an internet connection. From a business perspective, a video podcast works the same as an audio one 
except that a video file is used. 

Video production can range in cost from nearly free (e.g. using a webcam or mobile phone camera 
to capture and post video) to extremely high budget. High end video production generally requires 
professional assistance and is beyond the scope of this book. If a business wants to use polished, 
professional video for advertising (either Online or on television) it is best to contact local proíessionals 
and work with them to develop a budget based on the goals of the production. 

On the other end of the spectrum, it is possible for businesses and individuals to create and share streaming 
video at a very low cost. Digital video permeates the web with streaming videos found everywhere from 
YouTube to Facebook to other video sites such a Daily Motion and Vimeo. Digital video is quickly 
becoming a communication media of choice. 

It is possible for nearly everyone to create a video for sharing but the quality of this video can vary. 
As a business (even a small business), it is important to remember that the video quality reílects on 
customer perceptions. This being said, an organization can easily acquire a level of prohciency that 
enables video to be created and distributed in the form of videocasts and video blogs. When the video 
is distributed in the appropriate venue, expectations regarding the quality are impacted. For instance, 
potential customers viewing a video on YouTube do not expect it to achieve the quality and production 
levels of an advertisement being broadcast on national television. 

A few basic steps can be taken to develop a reasonable level of prohciency in video creation. As an 
example, video can be improved greatly through the editing process. Clips can be joined together, music 
and audio tracks can be added, transitions and title screens inserted - all of which can improve the 
viewing experience. The next sections will provide an overview of several key components to consider 
when videocasting. 
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5.1.1 Digital Video (DV) 

Two of the main components in creating a video podcast are the digital video camera and Computer. 
About a decade ago, digital video (DV) emerged as the Standard choice for most videographers (Bourne 
and Burstein, 2008). Digital video cameras are easily connected to computers using a High Speed USB 
2.0 interíace (FireWire for slightly older cameras) and a single cable which transíers both image data 
and control signals. Digital video cameras have become relatively inexpensive and can be purchased at 
most Stores where electronics are sold. A basic videocast with acceptable video can be developed with a 
wide range of cameras including the inexpensive and widely used Flip ( http://www.theflip.com ). A close 
competitor for the Flip is a Sanyo Xacti ( http://Sanyo.com/xacti/ ) . It is also possible to use a webcam or 
video recorder on a mobile device such as an iPhone or iPad. 

For a slightly larger budget, the pool of available video recording options becomes even larger. Canon, 
Panasonic, and Sony all offer a wide range of excellent video camcorders. The contenders in this highly 
evolving and volatile market release new and enhanced models írequently. The website Videomaker, 
provides up-to-date reviews and recommendations on a wide range of video cameras and equipment. 
This is an excellent resource to consult beíòre making any purchase decisions (See Figure 5.1). 



Figure 5.1 Videomaker Website for Camcorder Recommendations 
(http://www.videomaker.com/) 


Table 5.1 provides a general view of option categories available for video recording. 
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Digital Device 
Categorỵ 


Mobile 

(Camera, Phone,Tablet) 




Depending on the mobile 
device and its storage 
capacity, a video ranging from 
a few minutes to a few hours 
can be recorded.The quality 
may not be as high but these 
devices are getting better and 
better all the time. The video 
captured with these devices 
can also be mixed in with 
studio quality video during 
the editing process. 

Some mobile devices can 
accommodate an external 
microphone and can stream 
video to cloud storage sites. 


Video Recorder 


DV/ HD Recorders 




Digital video cameras are a 
low cost option to mobile 
devices. Often, the quality 
of these recordings is quite 
good. Features for editing, 
storage, and special effects 
can be found on many of 
these devices. 


DV and HD Cameras come in a 
variety of forms ranging in price 
and quality. Many proíessional 
videographers use DV and HD 
cameras and fìnd that high quality 
íootage can be easily captured. 


The Flip video camera is 
low cost and provides high 
quality video and audio 
recording.This provides a 
good way to capture video 
that can be incorporated 
into videocasts. 


Using an external microphone can 
enhance audio quality. Tripods can 
also be used to increase stability 
for intervievvs and other shots. 
Extra cameras can be used to 
capture shots from multiple angles 
and then the result can be mixed 
for a more interesting videocast. 


Table 5.1 Video Recording Options 


Several features should be considered when deciding on the type of video recording device to use 
particularly when moving above the lowest range of recording devices. Many options are available and 
may be important depending on the video production goals but several key things should be considered. 
Among these are (Videomaker, 2012): 

Lens Size: This impacts the amount of light and image quality. Generally, a larger lens will enhance light 
and provide a better quality image. 
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Video Pixels and Resolution: A pixel is the smallest addressable screen element in a video device. In 
other words, pixels are the dots that comprise an image. More pixels in an image result in a higher video 
resolution. Some cameras refer to lines of resolution instead. In either case, more lines or more pixels 
will provide a better video image. 

Audio Considerations: Digital camcorders come with built-in microphones. In many instances 
it becomes necessary to attach an external microphone for better sound quality or for recording 
interviews more eíĩectively When purchasing a camcorder, it is helpful to check for a mini-jack 
connector for an external microphone. Another option found on higher quality models is a 3-pin 
XLR audio connector. 

Image Stabilization: Stabilization keeps images from shaking and bouncing around when recording 
action sequences. Camcorders may offer either optical or electronic stabilization. In most cases optical 
stabilization is better and will result in better video. 

5.1.2 High Debnition Video (HDV) 

Digital video can also be captured in high debnition íòrmat (HDV). HDV features can be found on many 
camcorders and provide a crisper output to fully exploit higher resolution output devices. Recording 
and editing HDV is much the same as Standard DV recording and editing. From a process standpoint, 
the video will require more RAM, more storage space and a faster microprocessor. Most video editing 
software packages incorporate tools for HDV. 

5.1.3 Audio and Lighting Considerations 

Lighting and sound are key factors when developing a videocast. Even the most basic talking head video 
with poor audio or dim lighting can decrease the viewers 5 experience or discourage them from returning 
for a future episode. 

Prior to hlming a videocast for posting, it helps to take several trial runs and test out the mechanics 
of the videotaping session. Be sure to check background noise levels and ensure the intended audio 
is not impacted by environmental sound. Try recording people speaking from diíĩerent angles, with 
and without the external microphone, and in group discussions. Determine what works well and what 
will not be acceptable. Try recording sound from a distance and see what audio quality results. In 
the end, knowing the recording equipments limits and capabilities will result in a better recording. 
Depending on the type of podcast being created, diíĩerent microphones may be required. Table 5.3 
summarizes. 
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Microphone 

Type 

Use 


Directional 

Mounts on camera 

Best used to record people speaking toward camera. Often used in 
interviews or when tìlming speakers from a closer distance. 

Handheld 

Placed on stand or 
held by speaker 

Good for interviewỉng groups of people.The microphone can be passed 
between participants to get better sound. Can also be mounted on a stand 
and placed in the center of a table for small group situations. 

Boundary 

Used to pick up sound 
in rooms and from a 
variety of sources 

This type of microphone is designed to pull sound in from a larger area. It 
is good for group discussions and for / town meeting'situations. It may be 
placed in the center of a table for larger group discussions. 

Clip-on 

Attached to lapel 

This works well when recording a speech or for an interview when only the 
interviewee's voice recording will be used. 

Head-set 

Attached over ears 
and microphone is in 
front of mouth 

A headset is often used when recording voice-overs or video conferences. It 
combines the microphone with a headset to help reduce external noise for 
the person being recorded. 

VVireless 

Many uses 

VVireless microphones can take the form of the others discussed previously. 
Directional, boundary, handheld, head-set and clip-on mics may all be wireless. 
Often, wireless microphones use Bluetooth technology.These types of 
microphones are often easier to use but the range must be tested in advance. 


Table 5.3 Microphone Categories 
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Oíten, voice recordings may take the form of voice-overs. This means that a recording is added to the 
video aíter it has been recorded. Voice-overs usually are recorded under more carefully controlled 
situations using good studio equipment. It is important that the levels used on voice-overs are matched 
to the recorded audio tracks so the listener does not experience bursts of louder or quieter audio during 
the videocast. 

Lighting is also a key ingredient in a successful videocast. If the recording is being done in a controlled 
environment, professional lights can be purchased at a reasonable price. These lights help eliminate 
shadows and even out the video s appearance. Many companies provide low-cost, studio lighting Solutions. 
Figure 5.2 provides an example from http://www.coollights.biz . 



m 


Ruoreỉcent Studio Lightìng for Pilmmakers and Videographers 


Home : Sign i 


My Account : ShoppingCarl : Checkout 


Affordable fluorescent, HMI and LED video Lights. 

Check out our innữvative 5ữftlight and hardlight options. 
All film and video studiũ lighting can be fữund here? 


Top * 5ữftlight Fixture Series K> Pữrtable Flo Mữdels 


Advanced Search 


Fỉgure 5.2 Example of Low Cost Studio Lighting 


Most videocasts do not have the luxury of using professional lighting. This makes it more important to 
pay attention to the environment in which the recording will be done. For instance, check the existing 
lighting by doing a few trial video shots. Remember, the recorded video may look different than how 
the LCD screen appears. Several guidelines can improve the quality of a recording. First, try to avoid 
recording directly beneath a bright light that causes shadows to be cast over the speaker s face. Second, 
be sure the location is evenly lit with multiple light sources. Third, avoid locations where light levels 
may change rapidly or shadows may be occasionally cast. 

Lighting and sound do not always need to be períect. Depending on the goal for the recording and the 
length of the clip being hlmed, sometimes ‘realistic’ and imperfect can add to the overall effect. For 
more proíessional clips (e.g. training videos and corporate messages), having good lighting and sound 
becomes much more important. In these situations it becomes necessary to take extra time to hne-tune 
the environment and experiment with sample shots. A little preparation will go a long way to ensure a 
videocast becomes a quality product. 
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5.1.4 Computer Considerations 

Another consideration in digital video production is ensuring the Computer System can manage and 
manipulate large amounts of data. In general, this means have a fast microprocessor (Intel i5 or i7 
processor and above) and plenty of RAM as well as suíhcient hard disk storage space. Most video editing 
software is written to take advantage of features found on modern chips. The Computer System needs at 
least 4GB of RAM to enable video editing. Much more RAM is preíerable to enhance editing speed and 
speed up the video rendering process (transíòrming raw video data bles into the viewable, distributable 
bles). Table 5.4 provides various recommendations for Computer hardware. 


Coníĩguration 

RAM 

o/s 

Graphics Card 

Dedicated Storage 

Monitor 

Minimum 

4.0GB 

Win7 64-bit or MAC os 

nVidia GTX470/570 

500GB 

17"LCD 

Midrange 

8.0GB 

Win 7 64-bit or MAC os 

nVidia GTX470/570 

1 TB 

Dual 20" LCD 

High End 

24GB 

Win 7 64 bit or MAC os 

Quadro4000+ 

4TB 

Dual 20" LCD 


Table 5.4 Hardvvare Recommendations for Video Production (Bettan, 2011) 

5.1.5 Preparing to Record a Videocast 

Preparation and planning are important for developing professional podcasts and videocasts. Several 
techniques can be employed to help with the process. Among these are shot lists and storyboards. Shot 
lists essentially are lists of all the diíĩerent video (or audio) clips that are needed to complete a particular 
videocast. A storyboard can be likened to a detailed flow chart that shows how all the shots will be 
pieced together into a bnished project. For short videocasts, these tools might not be needed. However, 
by practicing with them during simple projects, skills will be developed and complex projects will go 
smoother. 

Storyboards oíten are the starting point for a videocast. The storyboard provides a working plan with 
details speciíying how a video director envisions the end product. Oíten, storyboards provide a venue 
for communication and enhance discussions of ways the videocast should be constructed. In general, it 
will document the visual elements, changes in screen perspectives, text elements, audio elements, music 
score and other aspects of a video production. A well-developed storyboard can reduce video capture 
and editing time as well as guarantee a videocasts goals are met (Wikipedia, 2012). 
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Storyboards are used in many Industries for planning advertising campaigns, creating commercials, 
developing presentations, creating television and video programming, and constructing videocasts. 
Storyboards can be used as proposals or presentations. They may be developed by hand, as sketches or 
drawings, or may be done with software packages (See Figure 5.3 for an example). Some developers use 
PowerPoint slides as a storyboard medium. Others may use a brown paper technique which involves taping 
sketches to large sheets of paper, rearranging the scenes during a group discussion and then eventually 
settling on a hnal íormat. Some developers even rely on a sequence of post-it notes for storyboarding. 
In some cases, the storyboard is used as guides to help develop a script for the speakers. 




PowerProduction^& 

SOFTWARE^ 


Revievvs Features Resources Li ve Chat! Purchase 


Figure 5.3 Storyboarding Software Example 
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Following completion of a storyboard, a shot list can be developed. The shot list will contain iníòrmation 
about the way the shot is to be taken. The shot list also can provide a checklist for the hlming crew and 
director. Iníòrmation about each shot can be added to the video during editing to help keep track of 
the diíĩerent him segments. Shots can range from close and personal to distant panoramas. Table 5.5 
provides various common options. 


ShotTỵpe 

Description 

Close Up 

A single person's face or obịect is used to fill the frame. When tìlming discussions, this 
can be used to capture emotion. 

Head Shot 

This is another name for a close up shot that is tocused on a person's face. 

Point of View 

Creates a perspective of what a particular person can see.This shot is often tìlmed over 
the shoulder of a particular person. 

Participant View 

This is a variant of the point of view vvhere the participant Controls the video camera and 
tilms the elements from their own perspective and view. 

Vox Pop 

Vox pop comes from the Latin phrase voxpopuli which loosely translates to voice ofthe 
people. The idea is to create a short video ansvver to a question posed to many different 
people. The ansvvers can be edited together into a random retlection of popular opinion. 

Video Journal 

A laptop with a vvebcam is used to record participant thoughts in real time. They appear 
to be sharing their innermost thoughts with the audience. 

Reverse Head Shot 

This is similar to a point of view shot but specifically is used to capture the response of 
a person that has just been asked a question. The shot is tìlmed over the shoulder of the 
intervievver. 

Midrange 

This shot is used to show one, two or a small group of speakers from a distance greater 
than used for a head shot. Often this is used to focus on the interchange betvveen two 
people. 

Long Distance 

Shovvs the scene or entire group of people from a distance. This is effective in videocasts 
of group discussions to give the vievver a perspective of the setting. 

Tracking 

A shot that follows a person or object as they move. 

Pan 

A shot that slovvly includes more and more of the background. 

Zoom 

A shot that slovvly tocuses in on a particular person or object. 

Time Lapse 

A shot of an entire activity is captured from the same perspective. Afterwards it is edited 
to 'speed' up time and give the appearance of a time lapse. This can be done with a 
vvebcam that takes pictures every couple of seconds. Time lapse software is available on 
the web. 


Table 5.5 Common Shots for Videocasts (Running, 2008) 


5.1.6 Recording a Videocast 

Recording the videocast requires careful thought and attention. Many problems can emerge related to 
sound quality, lighting and equipment. Be sure to have a backup plan in case some equipment fails. 
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In general, be ready to record early and take trial shots to test the location and the current Setup. Be 
sure to have permission slips available for participants to sign. If the video may be posted Online be sure 
this is made clear. During the recording process, be sure to periodically check the equipment to ensure 
it is recording properly. 

5.1.7 Video Software and Editing 

Aíter shooting video using a camcorder or other device, the raw hle is transíerred to a Computer over 
a USB (or FireWire) cable. The raw hle needs to be edited and put into a form that is suitable for a 
videocast. This means adding title screens, music, commentary, and arranging the various shots in a 
meaningful way. The process of creating a polished, professional video is part Science and part art. 
Becoming prohcient at this can require time, training, and practice. Many good books and websites 
describe ways of developing outstanding video. 


Video editing software comes in many diíĩerent categories and cost ranges. For tight budgets, good quality 
software is available. Both Windows and Apple os generally provide free editing software. Windows 
provides MovieMaker and Apple computers usually come with iMovie. Both packages are powerful and 
relatively easy to use. Another low cost option may come with your video camera. Most digital video 
cameras include software with editing features. A third low cost option is to investigate Online video 
editing Services. Powerful tools are emerging and provide various Services ranging from free to very 
expensive. Pixorial (see Figure 5.4) provides powerful soíbvare for creating hnished video from raw 
clips with titles, transitions, and music clips. Creaza (see Figure 5.5) provides a free demo version and 
offers a suite of software with fully developed themes for creating video and multimedia presentations. 



Collect D 

any video, vintage to 
mobile, whether it’s your 
own or created by anyone in 
your crowd 


Create 

a unique video story for your 
crowd with custom titles, 
transitions and music in a few 
simple clicks 


Ignite ỉ> 

the stories in your crowd 
and share them anyvvhere 
with Pixoriars revolutionary 
video storytelling plattorm 


Fỉgure 5.4 Pixorial Video Editing Software 
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Figure 5.5 Creaza Multimedia and Video Management Software 

Other Online Services such as Kaltura provide a range of free and paid video editing, storage, streaming, 
and management options. Businesses can use this type of System to maintain a video library and utilize 
it in a variety of ways for current and future productions (see figure 5.6). 
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Downloads 
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Open Source Video Solutions Dovvnload Kaltura Community Edition 

Free & Open Source Video Solutions - Downioad Video Solutions 

Media Management System, Online Video Player, Video Editor and more 


Figure 5.6 Kaltura Video Solutions 


In addition to Online Solutions, a variety of professional quality video editing software is available. 
This software can range in price from low to very high. Table 5.6 provides examples of several popular 
packages. Most of these packages offer tutorials and provide iníormation about the editing process and 
ways of rendering raw video into íormats that can be streamed over the web as videocasts. 


Package 

VVebsite 

Description 

Avid Studio 

http://www.avid.com/US/products/avid-studio 

Provides high end video editing Solutions to 
Hollywood studios and others. Lower cost 
software versions also are available. 

Adobe 

Production 

Premium 

http://www.adobe.com/CreativeSuite 

High-performance video production software 
with a full range of editing and production tools. 
Often used by small businesses and educators. 

Part of the Adobe Creative Suite. 

Final Cut Pro 

http://www.apple.com/finalcutpro 

Video editing and production software from 

Apple. Provides a full range of editing options 
and media management tools. It is known for its 
speed and streamlined capabilities. 

Sony Vegas 

http://www.sonycreativesoftware.com/ 

veqassoftware 

Provides a tamily of Products for importing video, 
editing movies, and incorporating images into 
video production. A range of capabilities and 
prices are available. 


Table 5.6 Video Editing Software Examples 


The techniques used for editing and creating polished, proíessional videos take time and practice. Many 
Online training sessions, tutorials and other educational resources are available to support the use of 
most software Systems. It is also important to consider that different cameras and software packages 
use various video íormats. When investing in editing software, it is important to ensure the package is 
compatible with the digital camera that you are planning to use. 
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Another consideration is that the video will need to be stored. Typically, footage is recorded and placed 
into a media library. Clips from the library are used to construct a bnished video which is then rendered 
into a íormat for viewers. The format will depend on a number of íactors, including whether it is intended 
to be streamed over the web, burned to a DVD or shown in high debnition íòrmat. Diíĩerent versions 
can be created and then used in diíĩerent venues. The original video that was shot will probably be in a 
diíĩerent íormat from the bnished production. The original video then will be kept for future projects. 

Most videos require some editing prior to uploading to a website. This is not always true and many video 
recorders (such as the Flip) are working to streamline the process. However, basic editing will generally 
require several activities. 

First, the video will have to be transferred from recorder to Computer. This means the Computer will 
have to have adequate storage either on its hard drive or through access to an external hard drive. Video 
transíer may occur through a USB or Firework port, or it may be as simple as moving a memory stick 
from the camera to a Computer. If a MiniDV tape was used for recording, then the video may need to 
be imported using a software feature in the editor. 

Once the video is on the Computer, the clips will need to be imported into the editing softwares media 
library. Generally, this will be a drag and drop operation but could be more complicated if the video 
íòrmat between the camera and software are not compatible. In this case, a software utility program such 
as AVS Video Converter may be required (See Figure 5.7). Beíòre purchasing this type of software, be 
sure to check if the cameras software or the editing programs already offer conversion options. 



♦ Download now 


I 74,965 people like this. 


AVS Video Converter 8.1 


AVI, MOV, TS, XVID, MP4, DVD, VOB, WMV, M4V, 3GP, 
MPEG, H.264, MOD, MTS, M2TS, AVCHD, QT, Blu-Ray, 
DVR-MS, MKV, TOD, DPG, FLIC, RM, SWfJ FLV, etc. 


AVS YOU.com 


HOME DOWNLOADS REGIS1 


Fỉgure 5.7 Video Conversion Software Example 
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During the conversion process, the imported video may automatically split into individual clips. 
Otherwise, this may have to be done manually. Next, editing involves dragging clips into the video 
timeline, trimming the clips, and adding titles and images. Once the individual clips are set, transitions 
can be added to make the change between scenes appear smoother. It is important to be sparing 
with transitions and stick with simple fades or cuts. Spend time watching how scenes are changed 
in professional documentaries and movies and notice how transitions occur. Also, notice the typical 
length of clips beíòre perspectives or viewing angles are changed. Table 5.7 provides suggested editing 
considerations that will make a video much more proíessional. Aíter the editing process, the video should 
be rendered into a íormat that can be viewed on the Web (such as MP4 or Flash). 



STUDY AT A TOP RANKED 
INTERNATIONAL BUSINESS SCHOOL 


Reach your full potential at the Stockholm School of Economics, 
in one of the most innovative cities in the world. The School 
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Technique 

Description 1 

VVorking 
with the 

Timeline 

Most editing software provides a zoom tunction.This means video clips, voiceovers, and photos can 
be added to the timeline and trimmed to appear smooth and pertectly timed to the vievver. Be sure 
to zoom in when vvorking to put the hnishing touches on a video production. This technique can also 
be used to eliminate small glitches or speaker mistakes. 

Voiceovers 

Audio tìles can either be imported or recorded directly (if this teature is supported by the editing 
software). Voiceovers can replace the audio track that was recorded with the video. This technique 
can provide the ability to add narration or to comment on the video scene being displayed. 

Title Screens 
and Overlays 

Most editing software offers tools for constructing title screens.These tools may offer a variety of 
colored backgrounds and images. It is also possible to create a title screen in a graphic design software 
package or photo editor and then import it as an image fìle. Title screens can also be developed as 
overlays. When using overlays, be sure the text is visible throughout the display period. Sometimes, 
the color of the video might change and this causes text to become diffìcult or impossible to read. 

Subtitles 

Screen overlays can be used to add subtitles to portions of a video.This is often done if the audio is 
difficult to understand or if the speaker is using a language untamiliar to most vievvers. A full set of 
subtitles can be added to a video with the video editor or specialized software. 

Introductorỵ 

Clip 

If the videocast is part of a series, all episodes may have a common introduction which includes 
music and perhaps a proíessionally recorded voice and screen display. 

Music 

Music can enhance a videocast. Most írequently, music is played during title and introduction screens 
and again during the closing credits. Music also may be used during visual sequences or during 
scene changes. Music is available from a variety of vvebsites. Hovvever, only a portion can be legally 
used. It is important to check the license agreements to determine if it can be used. Legal music for 
reuse can be found at: http://search.creativecommons.orq/ 

Stock Video 
Clips and 
Photos 

Stock video and photos can enhance shot video. Public domain íootage (e.g. Creative Commons License) 
can be found in a variety of locations. Likevvise, royalty free íootage can also be acquired.This type of 
íootage requires a onetime payment for use. Any stock íootage should be credited at the end of the video. 

Various well-known stockíootage sites include: 

Moving Image Archive 

http://www.archive.orq/details/movies 

SpinXpress 

http://spinxpress.com/qetmedia 

Flickr 

h tt p://' www.fi i c k r. co m 

iStock 

http://www.istockphoto.com/video 

Opening 
or Closing 
Credits 

Most editor software will provide íeatures for adding opening or closing credit screens in a variety of 
íormats. Scrolling iníormation or pages may be used. 


Table 5.7 Advanced Editing Techniques and Ideas 


5.1.8 Posting a Videocast 

Posting a videocast follows the same basic process as posting a podcast. One difference is that a videocast 
needs to be rendered into a viewable íòrmat that can be shared on the web. Most video editing software 
packages provide a wizard to make this easier. The wizard may be found under an option such as ‘Export’ 
‘Create Moviế or ‘Render’. 
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Once the hle is rendered, it needs to be uploaded to a hosting Service. Many video hosting Services 
exist. YouTube is the most widely used of these. Others are shown in Table 5.8. In most cases, you will 
need to create an account and then upload the video. The video will be transíòrmed into a Flash íòrmat 
and made available through a link or with code that can be used to embed the video in a blog or other 
website (See bgure 5.8). The videocast can be publicized the same as a podcast or blog entry with RSS 
feed technology, tagging, and so forth (see Section 4.2). 


Website 

Site Image 

Web Address 

YouTube 

YoulỉTOta 

http://www.youtube.com/ 

DailỵMotion 


http://www.dailymotion.com/ 

Vimeo 

vúneo 

http://vimeo.com/ 

Metacate 

metacaíe^^B 

_I I. rŨLÙ ■ 'JĨ t pĨÀ.ĩ'4'-ỹ'-31 ; ■■ÚNl 

http://www.metacafe.com/ 

Break 


http://www.break.com/ 


Table 5.8 Posting Sites Usetul for Videocasting (Video Share, 2012) 
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YouẩìTTO Browse TV Shows Movies Upload rvvmchaney ~ 


Ỷc Make money on your videơs! Set up your account for monetization in four easy steps (Upload will not be interrupted) Get started» X 

Remind me later 


Having problems with the new upload design or not teeling ready for it just yet? Go back to the old upload design or report an upload issue. 


Upload video files 


More ways to upload and create 

Upload multiple files 

Choose more than one file by pressing 
the "Ctrl" key while selecting files. 


Record from webcam 

Share your thoughts. Record a video 
and publish to YouTube right now. 


Figure 5.8 Uploading to YouTube 



Select tiles from your Computer 


5.2 Screencasting 

Screencasting is closely related to videocasting. The primary diíĩerence is the source of the video. Screencasting 
digitally captures a Computer screen display and Stores it in a video file (McHaney, 2011, p. 107). This means 
anything playing on the Computer can be captured for editing and rebroadcast. Sophisticated screencasts may 
include a voice track narration that is added either during the screen capture process or afterward during 
the editing process. Many videocasts incorporate screen captures for a blended eíĩect. Screencasts provide 
a useful method for demonstrating software usage and creating tutorials. Streaming video from webcams 
can be the source of screencasts as can examples of websites or any other software in action. Screencasts 
are easy to create, post Online or add to a blog (Richardson, 2006, pp. 122-124). 



Figure 5.9 Camtasia Studio for Screencasting 
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Screencasting is essentially a content creation venue for Web 2.0 applications and has been enhanced, 
streamlined, and made more productive through a variety of tools. Popular Screencasting software 
packages are: Camtasia (see Figure 5.9), ScreenFlow, Snapz Pro X, and CamStudio. These tools focus on 
video capture of a Computer s screen and recording the accompanying audio in digital form. 

Other tools take a more specihc approach and enable the development of video presentations using tools 
such as PowerPoint as a base. For instance, Brainshark, a cloud-based software System, permits existing 
static content including PowerPoint slide shows to be transíòrmed into narrated video presentations for 
Online access. Additionally, Brainshark provides tracking software to ensure communication eííectiveness 
and monitor use of the presentations. Brainshark offers Products tailored for individuals, small office/ 
home office professionals, and larger enterprises. The single-user version of Brainsharks Online video 
presentation developer can be used to create, share and track publicly accessible presentations for free 
(See Figure 5.10). 
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(S> brainshark 



Figure 5.10 Brainshark 

Animoto is another example of an Online video production tool. Animotos output falls somewhere 
between videocasting and screencasting with capabilities helpful to each area. This Online toolset was 
developed with the mission of ÍC help[ing] people better share their stories and express themselves through 
Online media by innovating technologies in the held of video production.” (Animoto, 2012) Animoto 
uses the latest in digital audio and video technologies to “bridge the gap between the high production 
value of film and television, and the more amateur feeling of most user-created videos and photo albums.” 
(Animoto, 2012) It uses Cinematic Artihcial Intelligence to emulate a human director and an editor to 
analyze and combine user-selected images, video clips and music to create a sophisticated output video 
(See Figure 5.11). 
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Figure 5.10 Animoto Video Production Site 


5.3 Live Streaming 

Live streaming video (and audio) is the idea of viewing and broadcasting real time audio and/or video 
over the Internet. Previously, we investigated videocasts and podcasts which are asynchronous broadcasts. 
This means the audio and video were prerecorded and posted for later viewing. Live streaming creates a 
real time or synchronous link between viewers and broadcasters. With this in mind, live streams can also 
be captured for asynchronous viewing later. Live streaming is the Web 2.0 equivalent of live television 
broadcasts except that most are done without expensive studio equipment and íacilities. 


5.3.1 Major Players in Live Streaming 

Live streaming has roots in several traditions and can be considered the convergence of technologies 
from diíĩerent venues. For instance, popular live streaming sites, Stickam and Tinychat are descended 
from text and audio based chatroom technologies. Stickam provides a venue for a User to create a video 
chat room where their ‘broadcast’ forms the center feature of the room. Other users can join the room, 
view the broadcast, and interact with text, audio, and video íeedback with the host s permission. The 
rooms can be public, private or a mix based on criteria set by the host. Figure 5.11 shows a Stickam live 
video broadcast. 
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Figure 5.11 Example of a Stickam Live Stream 
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TinyChat uses a similar paradigm except the users have more choice regarding the video or videos they 
watch. While the host retains the ability to control who enters the room and broadcasts video, the users 
themselves select the video that will be the focus of their attention. Hosts can come and go and the room 
can remain intact. The users and host interact with synchronous text, audio and video. Both of these 
social broadcasting websites are primarily used by teenagers and young adults. Figure 5.12 illustrates. 



Figure 5.12 Example of Live Streams from Tinychat 

Both Stickam and Tinychat have been widely adapted for social interaction. Both (but particularly 
Stickam) have also been used by businesses, not-for-profit organizations, and various companies to 
broadcast live events, stream presentations, publicize album releases, offer training/instruction, and 
provide question and answer venues for a variety of authors, musicians, and celebrities. Cutting edge 
businesses in entertainment and music Industries make up a sizable share of commercial clients for these 
types of websites. Social live streaming is becoming more popular and is being recognized as a powerful 
new way to reach customers, potential customers, and other stakeholders. The website, Livestream (see 
Figure 3.13), takes a community approach and provides a way to get live events out on the web. 
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Vivestream 


Have an account? 
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watch and share live events for tree. 


Joỉn Livestream 




Fỉgure 5.13 Community Events can be Broadcast with Livestream 


Live streaming techniques have also emerged in venues that emulate traditional television broadcasting. 
Websites such as Justin.TV and UStream enable users to create channels and broadcast shows reminiscent 
of public access cable television. A variety of tools and video enhancement support capabilities are 
continually being added to make the broadcasts more professional in appearance. For instance, HD 
digital video is supported on many live stream websites. UStream provides an embeddable video player 
and a broadcast schedule similar to a cable TV guide. UStream provides the ability to create live video 
programs that can be inserted into any blog or website with tools to archive and replay past programs. 
Figures 5.14 and 5.15 provide examples of Justin.TV and UStream. 
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Figure 5.14 Justin.TV Emulates Traditional Television 
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Figure 5.15 UStream is Similar to a Web 2.0 Version of Television 


Synchronous Online video has become widely available and easy to incorporate into blogs, websites and 
specialty sites. This trend portends the rapidly approaching era of Internet television. Live video will gain 
popularity and become available to the masses. This means every business and every person will have the 
means to develop and broadcast their own video programs. YouCams (see Figure 5.16) provides tools for 
embedding live streaming into existing website structures and has been marketed as a webcam chat widget 
with capabilities for embedding video chat capabilities. YouCams works best from an established website 
with its preexisting audience and has a focus on smaller groups. Another feature oíĩered by YouCams is 
its capability to enable groups to watch YouTube videos and see participant reactions in real time. 
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Fỉgure 5.16 YouCams Provides Tools for Existing Websites Among its Services 
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Kyte.TV ( http://www.kyte.tv) is a direct competitor of YouCams but seeks to diíĩerentiate itself with 
added features for scheduled programming. For instance, Kyte permits a User to combine live feeds with 
existing video íootage, images, music and other artifacts. Using a drag and drop interíace, various media 
and transitions can be used to create a media rich broadcast which is scheduled for release on the Kyte 
website. Live text chat is added when the broadcast takes place. Kyte provides tools for customizing and 
specializing the look and feel of the media player to match an organizations branding. 


5.3.2 Live Audio Streaming 

A variety of other tools are appearing in the young and dynamic held of live streaming. One of these, 
called BlogTalkRadio ( http://www.blogtalkradio.com ), seeks to emulate talk radio on a variety of subjects 
but uses blog technology (coupled with audio streaming and some video streaming - mostly on the 
advertisements) to provide live and asynchronous content (see Figure 5.17). A search on Google will 
locate dozens more Services related to video and audio live streaming. 
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Figure 5.17 BlogTalkRadio Provides Live Audio Streaming 


5.3.3 Typical Live Streaming Application Features 

Live streaming Products provide a wide variety of features in addition to broadcasting video (and audio) 
over the web. Many of these features come from the predecessor of the technology or may have been 
added as a result of convergence in the area. The following list provides a look at many of these íeatures 
(Pick, 2007): 


Live broadcasting (synchronous) - Stream live video from a User s video capture device. 
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Scheduled broadcasting (asynchronous) - Allows video to be rebroadcast at a predetermined time. 
This means a digital video file becomes available aíter a particular time and date. 

On-demand broadcasting (asynchronous) - In this situation, users determine the time that they will 
view the broadcast. 

Embedded live player - Allows the video producer to embed a customized video player displaying live 
video. Usually the embedded player will be inserted into an existing website or blog. This enables users 
to view video from the current site so they will not have to move to another website. 

Embedded recorded player - Permits the video producer to embed a customized video player displaying 
pre-recorded or archived video. Usually the embedded player will be inserted into an existing website 
or blog. This enables users to view video from the current site so they will not have to move to another 
website. 

Multiple participants - Allows more than one broadcaster to participate in a video presentation session. 
This might mean that one video feed is transíerred between various broadcasters or that multiple 
broadcasts are streamed at the same time. 
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Integrated text messages - Provides the facility for viewers to interact with broadcasters or each other 
via text messages typed into a common interface during a video broadcast. This allows viewers to hold 
a text discussion during a live or recorded broadcast. 

Integrated audio chat - Provides the facility for viewers to interact with broadcasters or each other via 
audio chat spoken during a video broadcast. This allows viewers to hold an audio discussion during a 
live or recorded broadcast. 

Integrated video chat - Provides the facility for viewers to interact with broadcasters or each other 
via video chat during a video broadcast. This enables viewers to have a rich discussion during a live or 
recorded broadcast. 

Webcam capture - Some live streaming websites provide the capability of direct video capture. In other 
words, users can stream or record video clips from either a built-in or external webcam. The video may 
be presented live or stored for later viewing. 

Audio capture - The capability of direct audio capture is a feature on some live streaming websites. An 
internal or external microphone can be used to stream or record audio. The soundtrack may be presented 
live or stored for later listening. 

Mobile device capture - Another íeature of some live streaming websites includes the capture of video 
or still photos from a mobile smart device. With this technology, users can stream or record video clips 
from their phone, pad or other device. The photos, audio, or video may be presented live or stored for 
later viewing. 

Import video - Many live streaming sites have the capability of importing existing video. The imported 
video might come from video sharing websites such as YouTube or Vimeo. Alternately, it may be imported 
from a Computer, mobile device or hard drive. The imported video can be made available for later viewing 
or can be imported into a live broadcast where voiceovers or text can be added. 

Import digital images - Photographs, illustrations, graphics and other artifacts can be uploaded or 
pulled from other websites for use in live streaming. 

Import audio tracks - Music and other audio tracks oíten can be acquired from websites, computers, 
mobile devices or storage devices. Tbese tracks can be broadcast directly or mixed into a broadcast. 

Titles and transitions - Live streaming sites oíten contain tools for adding header screens and building 
transitions for broadcasts or stored video íòotage. 
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5.4 Conclusions 

Chapter 5 provided a look at how Web 2.0 applications have begun to move the power of live audio and 
video broadcasting into the hands of businesses and individuals. The idea allows businesses to reach 
their customers and stakeholders in real time and permits archived copies to be reused later. The world 
of synchronous communication on the web has captured the imagination of many innovators and a 
wide variety of Services have emerged from diverse backgrounds. Convergence in this area is moving 
the best facets of these Services into more common platíòrms with components derived from chatrooms, 
radio, television, blogs, video sharing sites and other traditions. Web 2.0 broadcasts range from people 
speaking into their webcams to sophisticated digital productions that are beginning to rival Hollywood 
capabilities. Businesses now have the opportunity to personalize their Communications and operate at 
diíĩerent levels to achieve their goals and objectives. 
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6 Wikis and Other Collaborative 
Documents 


Web 2.0 concepts may have emerged first with the advent of Wikis. The word Wiki was derived from the 
Hawaiian language and means quick. Wikis now represent a class of applications which includes tools for 
collaboratively developing a variety of documents, and the associated tools to íacilitate multiple authoring. 

In general, wikis and other document sites provide features to enable users to co-create and edit content, 
develop topics, link pages, add tags, and cross reference material. In fact, many of the íeatures explored 
with blogs are also available to wikis. Most collaborative documents are inherently ílexible and can be 
used for displaying content on a webpage with the added bonus of allowing content to be dynamically 
updated using only a web browser (McHaney, 2009; McHaney, 2011 p. 110-114). 

Most collaborative documents eventually serve as knowledge repositories and are successfully used in 
business, personal and academic settings. Wikipedia is the best known and most popular wiki. It is a 
massive Online encyclopedia with more than twenty-seven million pages, 17 million users, and 260 
languages (see Figure 6.1). 
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WikipediA 


Hie Free Encyđopedia 


ứ Log in / create account 


Article Talk Read Edit View history Search_Q 

Wilson Sawyer 

From VVikipedia, the free encyclopedia 


Main page 
Contents 
Featured content 
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Random artide 
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▼ Interaction 
Help 
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Community portal 
Recent changes 
ContactWikipedia 

► Tooíbox 

► Print/export 


Wilson Sawyer (1917-1979) was an American composer. arranger and musician. Born in Traverse City, Michigan, 
he shovved musical talent at an early age and studied music at the University of Michigan. Sawyer conducted the 
Universitys Women's Glee Club and led the Bill Sawyer Orchestra. a big band that was ĩeatured on WMAQ's "Fitch 
Summer Bandwagon" on July 7. 1940. He composed several arrangements ũf choral works; popular songs for Perry 
Como, Fred VVaring and Ray Eberle; music for the "Alaskan Stampede," a Leo Seltzer produced "musical 
extravaganza on ice" c. 1944, and an opera based on MarkTwain's Tom Sawyer. He is best known for composing 
Symphony No. Ị known as the Alaskan Symphony, at Gypsy Trail, Carmel, New York in 1945. E ■ The work includes 
text from the "Spell oĩthe Yukon" by Rũbert w. Service sung by a baritone soloist in the third movement, as well as 
other thematic inspirations drawn from his study of the climate. topography and history of the then-territory. The 
Alaskan Symphony was first perTormed in December of 1945 by the American Symphony Orchestra and was 
broadcast across the United States and to overseas armed Services at that time. Wilson Sawyer conducted the 
piece and Gov. Ernest Gruening of Alaska was guest speaker on the program. At Gruenings request, the original 
score was placed in the Alaskan Museum ữf Natural History [Alaska Historical Library and Museum] in duneau. 
Alaska. In 1950. Sawyers wife Maxine was diagnosed with spinal cancer and they moved to Pavvling, New York 
where he operated a chicken farm and laundromat. He continued to compose. The Alaskan Symphony was 
performed by the Hudson Valley Philharmonic in 1975 with Sawyer again conducting even though he had recently 
suffered a stroke. Sawyer revised the Symphony in 1977, making substantial cuts to the ĩourth movement among 
other edits. The revised Alaskan Symphony was premiered by the duneau Symphony on June 14. 2008. conducted 
by music director Kyle VViley Pickett. 

Reíerences [edit] 

1. A "MS21Ũ: Alaskan Symphony Collectỉon, 1945-1976 Alaska State Library ,, Ể J . Retrieved 2008-06-24. 


Figure 6.1 Example Article from Wikipedia 


Wikis and collaborative documents can be set up using a variety of User rights. For instance, some 
applications may oíĩer open viewing and editing to everyone. Public wikis such as Wikipedia fall into 
this category. Other applications may limit access to particular editors and selected readers. This is called 
a private wiki or collaborative document. Semi-public applications such as these may require users to 
register and obtain a User name and password prior to access. 

Collaborative documents may display as text, word Processing interíaces, spreadsheets, or other pallets 
specibc to the application. Chapter 6 will explore wikis and other collaborative document technologies 
and will provide a perspective on how these applications can be used in business. 

6.1 Wikis 

As stated earlier, wikis are ílexible, collaborative documents and can display dynamic web content with 
add-ins including digital photos, videos, audio clips, PowerPoint slides, PDF documents, flash animations, 
and other artiíacts (McHaney, 2012). Mature wikis have become long-term knowledge repositories 
and have been successíully used in private, personal, corporate and educational settings (FIai-Jew and 
McHaney, 2010; McHaney, 2009; Phillipson, 2008). Additionally, wikis have been used to support learning 
communities (Gilbert, Chen and Sabol, 2008). 
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As users change a page, a history record is created and permits vandalism, errors, or mistake to be 
removed with little eíĩort. The latest version of a page is displayed as the current text for the page and 
the authorship of each piece will be recorded (Hai-Jew and McHaney, 2010; McHaney 2009). In spite of 
maintaining history records and supplying tools associated with rolling back unwanted changes, critics 
argue that wikis, particularly public ones, are likely to be vandalized and will require continual monitoring 
and supervision. While, this may be true in some instances, a number of automated monitoring tools 
and community developed software can help protect content. 

Wikis are vandalized for a variety of reasons. One category is maỉicious damage. It may be done for fun 
by hackers or in a more organized way to systematically determine how quickly the changes are undone. 
This provides information to the perpetrators so they will know how long more substantial changes will 
be left alone. 

Another form ofvandalism takes the form of postingadvertisingpages. In this instance, the wiki represents 
free server space where agents can post material for themselves or their clients. This is probably the 
most common type of damage to many wikis and may be caused by individuals or through the use of 
automated programs (McHaney, 2012). If Mediawiki was used to develop the wiki, an add-in called The 
SpamBlacklist can help prevent these entries. This add-in provides a shared list of perpetrators. 

More vandalism may take the form of embedded links. The vandal will add links to reíerence lists, 
article bodies, and other locations that link back to their sites or their clients’ sites. Most have a goal of 
raising their search engine ranks. Having more links back to a site from an established location will help 
achieve this goal. A similar approach is to embed particular keỵwords. This can also help raise the search 
engine awareness of particular sites. Embedded links and keywords may be added by automated bots or 
individual hackers. Table 6.1 provides a summary of vandalism types found on many wikis. Figure 6.2 
provides a vandalized page example from ELATEwiki.org. 


Category 

Description 

Malicious Damage 

Done to test the vvater and determine response time for wiki repair 

Posting Advertising Pages 

Takes advantage of free web server space and provides avvareness of Products or Services 

Embedding Links 

Raises ranking in search engines 

Embedding Keywords 

Raises ranking in search engines and provides avvareness of Products or Services 


Table 6.1 Wiki Vandalism Types (McHaney, 2012) 


168 


Dovvnload free eBooks at bookboon.com 








Web 2.0 and Social Media for Business 


Wikis and Other Collaborative Documents 


mmm 


aiíEMm 


Order detrol 4mg, 2mg Online - purchase generic detrol 2mg usa - tlomax 
and detrol 


CLĨCK HERE TO QRDER DETROL ONLĨNEIa 


° Safe And Secure 
• VVorldvvide Shipping 

CLĨCK HERE TO ORDER DETROL ONLINE!,? 


• We Beat Any Price! 

• No Prescription Needed! 

CLICK HERE TO ORDER DETROL ONLĨNEL 
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6.1.2 Examples of Wiki Use 

Wikis are used in business and in many other areas. Some íìelds like medicine or the Sciences require 
high editorial standards to ensure posted material is high quality and accurate. One method used to 
ensure high standards is the expert-moderated approach (Barsky and Giustini, 2011). New content added 
to a wiki is reviewed by an expert or panel of experts beíòre it becomes public. In other areas, standards 
may be less strict and oversight occurs by volunteers who read the material as it changes and is added 
to the wiki. Wikipedia uses this method for its page development. 

In businesses, wikis are being used in a variety of diíĩerent ways. For instance, internal documents may 
be developed collaboratively for recording procedures and for creating a knowledge repository that 
remains even if skilled employees leave. American Express used wiki technology to develop an executive 
travel wiki which enabled employees to share hints about corporate travel and the procedures required 
to receive reimbursement for expenses. Other organizations use wikis as internal documentation for 
in-house Systems and software applications. Still others promote the use of wikis by customers to help 
produce documentation of Products or software. According to researchers Majchrzak, Wagner and Yates 
(2006), corporate wiki users are either synthesizers or adders. Synthesizers provide iníòrmation needed 
by others in an organization and adders enter iníòrmation needed to accomplish their jobs. 

In the academic world, wikis have been used for collaborative grant writing, academic unit documentation, 
committee reports and work, strategic planning documentation, and as knowledge repositories. Wikis 
also are popular in the classroom and have been used by teachers to develop collaborative writing 
projects for students. 

Still other applications can be found in government and legal areas. Various government agencies use 
wikis to document internal procedures and for public reporting. Courts and other entities have used 
wikis to post rules and to enable constituents to post and answer questions. Wikilndex (see Figure 6.3) 
is a wiki that provides a list of wiki communities in a wide range of areas. 
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Figure 6.3 Wikilndex is a Wiki Indexing Wiki Communities 

6.2 Wiki Software 

A number of different software Systems are used to develop wiki applications. The most popular is 
MediaWiki, a free web-based software application developed by Wikimedia Foundation and a large 
community of users. MediaWiki is used by Wikipedia and thousands of other websites. It was developed 
in the PHP programming language and relies heavily on a backend database System (most commonly 
MySQL). MediaWiki was hrst released in 2002 and coincided with the publication of Wikipedia. Since 
that time more than 700 conhguration settings, 600 automated tools, and 1,800 extensions have been 
added. MediaWiki supports a large number of languages, website conhgurations, edit tracking, and talk 
pages (MediaWiki, 2012). It is licensed under the GNU General Public License (GPL). 

A drawback to MediaWiki is that it is generally internally hosted (although other options do exist). This 
means that an organization will need to have computing hardware and software in-house, and will need 
to have the expertise to maintain the software as new releases and upgrades appear. The same dilemma 
exists for blog software (See Section 2.2). For small businesses, this might represent a challenge. But 
for businesses with an existing IT department and inírastructure, this would not be a problem because 
WikiMedia or other hosted wiki software is relatively stable and easy to install and use. Internally hosting 
a wiki provides a business with more ílexibility and freedom. It also ensures the organization possesses 
and holds the data and iníòrmation associated with the Website. It can be more easily integrated with the 
business Website and it allows the organization to develop an internal expertise with the administration 
of a wiki. Table 6.2 provides examples of software that can be acquired for internally hosted wiki sites. 
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Software 

Website 

Comments 1 

MediaVViki 

http://www.mediawiki.orq/ 

[[%]] 

MedíaWiki 

This is the most popular wiki plattorm on the web.Thousands of 
wikis and general websites use it because it offers many teatures 
and add-ins and extensions are available. In addition to being self- 
hosted, wikis can use hosting Services directly or through third- 
party websites such as Siteground.com. MediaWiki uses PHP and 
is available in numerous languages. It is also supported by a large 
number of Online communities. 

TikiWiki 

http://tiki.orq/ 

c m s 

groupware 

TikiVViki CMS Groupware is wiki software and other tools. It is an 
open-source Content Management System (CMS) and Groupware 
software System usetul for general websites, portals, Intranets and 
Extranets. It includes collaborative tools generally associated with 
wikis and the ability to tunction in international settings. TikiVViki 
offers the ability to extend the software. Major teatures include 
articles, torums, newsletters, blogs, a fìle/image gallery, Wiki, 
drawing applet, trackers, a directory, polls/surveys and quizzes, 
a FAQ, Chat, a banner management System, VVebmail, a calendar, 
Ephemerides, maps, charts, MobileTiki (PDA and WAP access), RSS 
feeds, a category System, a theme control center, workflow, live 
support, Shoutbox, ACLs, and more (Tiki.org, 2012). 

DokuWiki 

http://www.dokuwiki.orq/ 

DokuWiki 

DokuVViki is a standards-compliant, user-friendly Wiki, mainly 
aimed at creating documentation. It is specifically designed 
for developer teams, workgroups and small companies. It 
has a simple but powerful syntax to ensure data files remain 
readable outside the Wiki. All data is stored in plain text tìles so 
no database is required. It may be the best choice for a small 
or medium company seeking to develop collaborative internal 
documentation. It supports team and workgroup interaction. Like 
TikiVViki and MediaVViki, it is written in PHP. 


Table 6.2 Self-Hosted Wiki Platforms 


6 .2.1 Wiki Hosting Services 

Businesses or individuals may choose to host their wikis on third-party websites. As was the case for blog 
hosting, both startup businesses closely watching costs and small businesses with limited IT resources 
may favor this approach. Small private practices (e.g. law hrms, veterinarians or physicians) may also 
find this Service advantageous. 

Advantages of hosting Services include that wiki software upgrades are managed, help lines and customer 
support Service are available, search engine optimization (SEO) is included and installation/ initial Setup 
may be streamlined. Disadvantages may include loss of control of business data, uncertainty regarding 
the host s íiiture status, and diíhculty with specialty needs. 
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Hosted wikis can be placed on free or low cost websites. As with blogs, completely free Services generally 
do not offer unique domain names. This means the wiki may have a name containing part of the Service 
name. Table 6.3 provides example free and low cost wiki sites. 


Software 


Website 


Comments 


wikihost.org 

Free wiki hosting community 


http://www.wikihost.orq/ 


This free wiki site provides hosting on their website for 
those wishing to collaborate with coworkers, triends 
or other community members.They provide tools to 
publish content, share thoughts and find people with 
similar interests.The wikis hosted here have URLs that 
are extensions oftheWikihost.org domain name. For 
instance, the John MuirTrail wiki can be found at: 


wiki -Cũm 


http://www.wikidot.conn/ 


http://www.wi ki host.orq/w/ịmt 

Wikidot provides free and low cost wiki space for 
business, personal and education uses. Wikidot 
provides User triendly tools to create collaborative 
websites without needing to know HTML, PHP, 
JavaScript or other languages. By detault, a User gets a 
domain name like this (for a class called MANGT366): 


http://manqt366.wikidot.com 



http://wikkii.com/ 


The site can be customized. Wikidot can be used 
successtully by both inexperienced and experienced 
individuals. 

Wikkii provides fully-featured, free hosting for wikis. 
This site uses MediaWiki software, which is used 
by Wikipedia. Most of the sites on this wiki host 
are related to hobby and popular culture. But ỉt is 
robust and since it uses MediaWiki as a development 
language, all the communities and teatures of that 
powerful tool are available. Wikii sites are given names 
like this one for the popular Gintama anime series: 


http://qintama.wikkii.net. 


Table 6.3 Free or Low CostThird-Party hlosted Wiki Providers 


6 .2.2 Other Wiki Hosting Options 

Small businesses and startups may also opt for a general hosting company that oíĩers wiki installations for 
a reasonable cost. Many of these companies exist and will typically bundle a domain name registration 
with a wiki and other hosting. This means an organization can get its desired name as a URL together with 
wiki development tools and support for a yearly fee. Table 6.4 provides several examples of companies 
oíĩering these low cost Services. 
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Software 

Website Comments 

s SIĨECRDUỈID 

HOSTING SUITABLE FOR YOUỈ 

http://www.siteqround.com/wiki- 

hostinq.htm 

SiteGround provides MediaVViki, DokuVViki and 

TikiWiki hosting capabilities. Many other general 
hosting options also are offered. 

2WZUPST.COM 

http://www.2by2host.com/ 

mediawiki-hostinq.html 

2Bỵ2 provides MediaVViki help with 24/7/365 tech 
support. It offers expert developers and has servers 
optimized for MediaVViki installations. Purchase of a 
hosting plan includes free installation of MediaVViki. 

,^Cal®®íì(ÌÌ]S@ff 

■ L :1 : '_ 

http://www.hostqator.com/apps/ 

wiki-hostinq.shtml 

HostGator provides Mediawiki hosting among its 
comprehensive web hosting Services. HostGator 
wikis support user generated content and 
knowledge bases. MediaVViki, the free wiki software 
behind VVikipedia, is hosted on this website. 


Table 6.4 Other Wiki Hosting Options 


6.3 Building a Wiki 

Aíter determining a wiki s focus and general content, building it successfully requires several important 
initial considerations. Among these are: (1) worldview dehnition; (2) paradigm development; 
(3) technological considerations; (4) content ontology; (5) risk assessment; and, (6) sustainability 
planning. Even the most simple wiki construction requires dehnition in several of these areas. 
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6.3.1 Wiki , s Worldview 

A wikis worldview is essentially a decision regarding how the content will be viewed, developed, and 
used by its community. Choices will determine if it is private, semi-private or completely open. Most 
commonly, wikis use a Web 2.0 worldview to íacilitate sharing intellectual resources and encourage 
users to contribute new material. The premise is the users understand their contributions will remain 
available with a Creative Commons license. This ensures the wiki is used as a communal construction 
of knowledge, Online discussion, and reílection for an interacting group of users. The net result can be 
a synergistic increase in group learning rather than an individual quest for knowledge (Notari, 2006; 
Seitzinger, 2006; Parker and Chao, 2007). 

6.3.2 Paradigm Development 

A successíul wiki, at least for a public one, needs to have a uniíying theme that makes its purpose clear 
to its potential community of users. This means engaging in a paradigm development that includes 
brainstorming potential content, developing an identity, and determining a look and feel for the website. 
Oíten, creating graphics and a determining a color scheme for the site is required. The wiki will require 
a name and, if possible, the acquisition of a related domain name. Figure 6.4 provides a look at the 
graphics developed for ELATEwiki.org. 





wiki 


Figure 6.4 Graphics for ELATEvviki 


6.3.3 Technological Considerations 

Another key consideration in the implementation of a wiki involves selecting hardware, software, and hosting 
options. An implementation team will need to research and discuss these options to ensure a choice is 
made that balances cost, speed, íeatures, skill levels, and sustainability. Various wiki software and hardware 
conhgurations can be proposed and pros/cons compared beíòre reaching an implementation decision. A 
determination of whether to use external or internal hosting will be required (as discussed in section 6.2). Tbis 
decision will need to consider expected server load, multimedia content inclusions, and future capabilities. 
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6.3.4 Content Ontology 

The idea of constructing a wiki with no predetermined structure and allowing users to build it organically 
is tempting. However, the reality of letting a wiki evolve without building any existing framework or 
preconceived branches is unlikely to succeed. Users need to have a general idea of where and what to 
contribute and providing an initial content ontology can help get the site started. Organic growth can 
occur as new ideas and additions are generated. 

AccordingtoMartinHepp,KatharinaSiorpaes,andDanielBachlechner(2007),“Ontologiesareunambiguous 
representations of concepts, relationships between concepts (such as a hierarchy), ontologically signihcant 
individuals, and axioms.” A successíul, initial ontology should be developed to provide new users with a 
sense of order and a comfortable way to tag their content contributions and organize their material. The 
initial ontology is a simple starting point that users can expand into a more complex structure as the site 
grows and evolves. Without an initial ontology, potential users might fail to develop an initial contribution 
and would not see a way to add value to the site. They would not understand how to connect, display, or 
categorize their entries (McHaney, 2009). 

A wiki s ontology can be implemented with an overall macro structure and an initial set of subject tags. This 
provides an overall, high-level categorization of topics. This macro structure groups content into logical 
areas where contributions can be added. In a sense, the macro structure can be imagined as categories. 
Wiki tags can be used to create these categories and then a page structure can be developed to list all 
the pages for each area. Within each category, individual pages and additional tags can be added. Use 
of multiple tags allows a particular page to be a member of multiple categories. For more discussion on 
ontology and tagging see McHaney (2009). 

6.3.5 Risk Assessment 

Wikis are inherently subject to a variety of risks. Many of these are associated with oversight and quality. A 
wiki is intended to attract users and develop a community that will ensure accuracy of content and a high 
level of quality. This may not always be the case, particularly when a wiki is started. In order to minimize 
risks and reduce problems associated with content accuracy, several considerations are needed. A disclaimer 
statement might be required for public wikis and specihc, human oversight might be initially needed. 
Section 6.1 provides additional iníòrmation about vandalism and Solutions for minimizing its impact. 

6.3.6 Sustainability 

A wiki is intended to attract users and develop a sense of community that will eníorce accuracy and 
ensure quality. However, this can be diíhcult to achieve. Clay Shirky (2008), in Here Comes Everỵbodỵ: 
The Power ofOrganizing without Organỉxatỉons , provides a helpful perspective. He suggests a social tool 
such as a wiki needs to achieve a balance between promỉse, tools , and bargain. When the correct balance 
is achieved, a community will emerge and sustainability will result. 
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6.4 Zoho Wiki Example 

Zoho Corporation was founded under the name of AdventNet in 1996 by Sridhar Vembu. Although 
originally íocused on telecom equipment vendors, by 2005 it had launched Zoho Office Suite íeaturing 
a web based word processor. Over the next few years it added Products such as Online spreadsheets, 
calendars, databases, wikis and other business software. 

Zoho Wiki is a free Online tool that can be used to create collaborative websites. Zoho wiki suggests 
this application is ideal for collaborative web portals, knowledgebases, intranets, team documents, and 
education. Zoho Wiki can be found at http:// www.zoho.com/ wiki/ (see Figure 6.5). 


Wiki 


Zoho Home BIoqs Forums About Us Contact Us 


Online Portals for Group Collaboration & Knowledge sharing 


From Enterprise Intranets to Team Portals and Documentation 
Sỉtes, Create collaboratỉve portals for etíectỉve 
knowledge management. 


Create searchable, centralized ỉntormation 
repository for easy organizational access. 

Create prívate or publỉc vvorkspaces 

and promote active conversation between 

employees, teams, project clients and partners. 



sign In 


Username: rogermchaney 
Passvvord: • 


...| 

Forgot Password? 
rn Keep me signed in 
fỹ] Use Secure Access 


I sign In I 

Signlnusing G Q “p°' e © r E 


Sign Up for Free 

It just takes 30 seconds 


Wiki for Google Apps 


Figure 6.5 Zoho Wiki 


After signing up for a free account, users will see the screen shown in Figure 6.6. A wiki is created by 
pressing the cc New Wiki” button. See Figure 6.7. 


z:pitvo 


Wiki 


5323 


Upgrade My Menu ▼ Zoho Apps ▼ Help -r sign Out [ mchaney@ksu.edu ] 




1 ỉ) Set as landing paae 


# New Wiki 


ị- My \Vikis 

na My Subscribedwikis Click here to create a new wiki 


Figure 6.6 Create a New Wiki 
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Create New Wiki 

Title 


IaĩTo 


Wikỉ 


Your Website URL: https:// WikiChapter 


wiki.zoho.com 


website Titie: I he HowerotWikis 


Pprmi^sions 


Evcryonc in thc vvorld (public) 


webslte Appearance 


Category 

colors 

Nature 

Arts 

bducation 

(iradients 



Fỉgure 6.7 New Wiki Format Choices 


By default, a homepage is created (see Figure 6.8). By clicking on the link, content can be added to the 
page as well as descriptive tags. Figure 6.9 shows the homepage aíter it was edited to add a paragraph 
and 2 tags. 


> Apply now 



REDERNE YOUR FUTURE 

AXA GLOBAL GRADUATE 
PROGRAM 2015 


redefining/standards 
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L^site Home T wiki Dashboard 



Recently changed pagesQ 


Cữntrol Panel 

HomePaae 


* New Paae 

Last Edited By:Me c 5Ũ - seconds ago ) 


* New 'ựVcrksơace 

Recently Attached Files 

Mũ re » 

* New wiki 

* Settinas 

* FNe£ 

No Attachments Found. 


* Trash 

Figure 6.8 Zoho Wiki Dashboard 




wikichapter's Wiki 

vjSiteHome^ HomePage 


Edit I Page optĩons ▼ 


HomePage 

Tags: wiki, zoho Ịp 

Zoho Corporation vvas founded under the name of AdventNet in 1996 by Sridhar Vembu. Although originally focused on telecom equipment vendors, by 
2005 it had launched Zoho Office Suite featuring a web based word processor. Over the next few years it added Products such as Online spreadsheets, 
calendars, databases, wikis and other business software. 


Figure 6.9 Homepage after Adding Content and Tags 


Additional pages can be added, together with tags and more content. Pages can be nested into categories. 
Collaborators can be invited and the wiki can become the home of a repository of co-created documents 
and knowledge. 

6.5 Other Collaborative Documents 

Wikis were among the hrst collaborative, Online document Systems. The core concepts of wikis, including 
co-creating content, tracking history and providing rollback features, are now commonly used with other 
families of Online applications. Among these, word processors, databases, spreadsheets, calendars, and 
many others have become popular. 

An organization wishing to explore options for collaborative document creation will hnd a vast array 
of options ranging from specialty software íòcusing on a particular area (such as Writeboard which is 
like a mini-wiki - see Figure 6.10) to the future Microsoíts office application software (see Figure 6.11). 
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Abc VVriteboard 

Write, share, revise, compare. 

VVriteboards are sharable, web-based text documents that fet you save 
every edỉt, roll back to any versỉon, and easily compare chanqes. 
Use VVriteboard to wrỉte solo or coílaborate with others. 


Create a vvriteboard 

It's fast and completely free. Just 3 
fields and youYe done. Here we go... 

1. Name the writeboard 

Ex: "New hi re me mo" or "chapter 4" 

2. Assign it a password 

Only yau cr people vÃth this passviord can 
access thia TOTỈteboard. 

3. Enteryour email address 

This is used for identification purposeã 
only. VYe wan't ssllr share, barter, or 
spam, 

I agree to the terms . 

ị c re ate th e w ritebo a rd J 

Lo o ki nạ For a Y^riteboard you already created? 


ims-on-ỉn ve 51 me nt”. 

Venlonỉ 

o 

rtork-based. Think ỉntuiiive, 

Ymi’ne Ỵiewiífg the kLĩe&t vtrtrtn 

tìmpany that can cultivate 

* 1 min ago Jasan Fried 


optimize courageously. Your 

ìf Ití/ÌIIK linrfn.it írtM 

^ ể mln MO Ja.mií ftjíK 



> Take a tũur 
' Example uses 


Writeboard makes it easy to... 

$ Write withoutfear of losing or overwriting a good idea 
Compare different versions ũf a document 
$ Collaborate with colleagues on copy, proposals, memos, etc. 
o Subscribe to documents vỉa RSS and be notiíied of changes 
$ Keep your vvritings organized with Backnack intearation 


Writeboard is pertect for... 

ộ Authors, journafists, PRíolks, editors, and publishers 
& Bloggers or freelance/independent writers 
ộ Letter vưriters, songwriters ; poets, comedians, creatives 
& Students, proíessors, and groups collaborating on a paper 


...and plenty more! Writeboard is greatfor personal and business 
use ■; check out some example uses Read more about Writeboard 
below or create a free vyriteboard at left. 


Figure 6.10 Writeboard Creates Fast Collaborative Documents 


1 JH Microsoít' 

□a.olice 365 

Figure 6.11 Microsoft Mainstreams Collaborative Application Software 


Table 6.5 provides several example contenders in the Online, collaborative application software 
marketplace. 


Software 

Website 

Comments 

Google 

Docs 

http://docs.qooqle.com/ 

http://drive.qooqle.com/ 

Google provides a powerful suite of application software 
with full, collaborative capabilities. Google docs include 
a word processor, spreadsheet, calendar, and more. It is 
lacking a database component. Google Docs currentlỵ 
are being redeployed as Google Drive.This is an Online 
location where a User can create new documents, 
spreadsheets and presentations 
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Software 

VVebsite 

Comments 

0^33 

Work ■ Online 

http://www.zo ho.com/ 

Zoho, based in California, is a leader among free and low- 
cost, collaborative, Online office suite software. 

1 Microsoít* 

□□.Office365 

http://www.microsoft.com/ 

0ffice365 

Offìce 365 is Microsoft's cloud-based, collaborative version 
of MS-Office poised to become its new ílagship business 
software suite. 


thinkíree 


http://www.thinkfree.com 

ThinkFree Offìce is an MS Offìce-compatible productivitỵ 
suite which can be used to collaborate Online. It provides 
VVrite, Calc, and Show which are a wordprocessor, 
spreadsheet, and presentation software System.ThinkFree is 
from the Korean company Hancom, Inc. established in 1990. 


Table 6.5 Free or Low CostThird-Party Hosted Wiki Providers 


6.6 Conclusions 

Web 2.0 collaborative document concepts emerged and took shape with the advent of wikis. This class 
of applications includes tools for co-developing documents and oíĩers an organized process to íacilitate 
mass authoring. Most collaborative document Systems provide íeatures that allow users to co-create 
and edit content, develop topics areas, link pages, add tags, and create cross reíerences. These ílexible 
documents are generally edited from within a webpage and are visible to a selected audience. 


Additional tools permit document owners to determine who can access material, what type of access is 
granted (e.g. read only, editing, et cetera) and how the material is distributed. Some collaborative Systems 
include talk pages or onscreen chat windows. Others provide a presentation mode. Most collaborative 
documents serve as work spaces and may become knowledge repositories. Chapter 6 provided a look 
at wikis and tools used for collaborative creation of documents and other material; and provided a 
perspective on how these applications are used in business. 
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7 Connecting with Twitter 


Love it or hate it, Twitter has impacted the way businesses communicate, internet, and ultimately connect 
with stakeholders. Twitter has come a long way from its oíten maligned early days when critics called the 
Service “irrelevant, stupid, and just plain dangerous” for business (Benidt, 2009). By the time Twitters 
creators celebrated its 7 th birthday on March 21, 2013, the social media Service boasted over 500 million 
registered users sending out over 400 million unique tweets a day Twitter-based communication has 
become a daily part of news broadcasts, a repository of knowledge, a source of business intelligence, a 
tool for mass communication, an organizational aid, a wealth of helpful hints, and a real time repository 
of cultural interaction records. Industries have grown up around Twitter with focuses ranging from data 
analytics, to developing marketing channels, to creating social communication platíòrms. This chapter 
explores the explosive growth of Twitter, and its impact and iníluence on business. 
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7.1 Twitter Overview 

As mentioned in Chapter 1, Twitter can be classihed as a microblogging Service and social media platíòrm. 
The basic premise involves a User who constructs a message (limited to 140 characters) and then sends it 
to a list of followers. These short messages are known as tweets. The 140 character message size enables 
the technology to work within the 160 character limitations of SMS protocol on mobile phone networks. 
SMS or Short Message Service is the most widely used data application in the world and is available on 
nearly 80% of all phone Services (Ahonen & Moore, 2011) making it an important constraint to any 
messaging Service wishing to reach a maximum number of users. SMS technology allows tweets to move 
over the Internet, through hxed line phones, and within mobile communication Systems. Twitter users 
use these channels to connect from almost all modern technology platíorms. 

A tweet carries more iníòrmation than just the 140 character message. Since SMS allows up to 160 
characters, the 20 additional characters are used behind the scenes to carry additional iníòrmation 
such as username and other short codes. In addition to the iníòrmation being sent out using the SMS 
protocol, an astounding number of other items are also stored for each tweet. 

7.2 Tvvitter Historỵ 

Twitter was hrst imagined by Jack Dorsey while he was working for Odeo, a company that developed 
search tools and directory System for RSS-syndicated audio and video feeds. Odeo created a user- 
friendly Adobe Flash interíace that allowed users to create, record, share, and find podcasts. During 
a brainstorming session at Odeo, Dorsey suggested an extension to existing SMS platíòrms that fell 
somewhere between texting, email, Listserv entries, and social network updates. He envisioned how 
groups of friends would use the new tool to track each other s activities based on short status updates. 
Dorsey pitched the idea to Odeos co-founders Evan Williams and Christopher Isaac “Biz” Stone. They 
liked the idea and encouraged Dorsey to move ahead on the project. 

Dorsey worked with software developer Noah Glass who reíerred to the new product as “twttr”. Twttr 
was launched on March 21, 2006 by Jack Dorsey with a tweet at 9:50 PM that read cc just setting up my 
twttr”. Later Glass suggested adding vowels to the name and twttr became “Twitter”. Twitter was reíormed 
as its own company in April 2007. 

During the time Twitter was being developed, Apple released iTunes. The popular reception of this software 
quickly made obsolete Odeos podcasting business model. Jack Dorsey, Biz Stone, Evan Williams and other 
members of Odeo staíĩ bought back their company back from the investors and thus acquired full ownership 
of the Twitter platíòrm. According to various sources: a [t]here is some controversy surrounding how 
this all took place. It s questionable whether Odeo investors knew the full scope of the Twitter platíòrm.” 
(MacArthur, 2013). Obvious Corporation was formed by Stone, Williams and Dorsey to facilitate the 
buyback of Odeo from investors and to house Twitter, providing a company for its íurther development. 
Glass was pushed out of the company, in spite of his early and crucial involvement (Carlson, 2011). 
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Twitter continued to grow and received a great deal of worldwide publicity at conferences and in the 
popular press. By 2009, Twitter became a favorite of celebrity users and public hgures. One of the hrst 
íamous Twitter users was Kevin Rose, íounder of Digg. Rose made the public aware of how Twitter fame 
translated into cultural Capital that could be leveraged in a variety of ways (Bennett, 2010). 

A growing number of celebrities, athletes, and politicians soon became regular Twitter users. Actors 
such as Aston Kutcher leveraged Twitter s capabilities to speak directly to fans and to receive messages. 
Kutcher and Twitter íòrmed a symbiotic connection and increased each others popularity and notoriety. 
Twitter’s appeal became undeniable for those seeking publicity. First, it provided a direct link without 
needing an intermediary. Previously, celebrities relied on the popular press and publicity agents to get 
their statements out to the public. With Twitter, unedited messages were sent directly in real time to 
millions of connected followers. Control over content re'mained with the celebrity and was not subject to 
interpretation and rewording by people controlling the press. Likewise, politicians were able to maintain 
connections with their supporters. Setting the Standard for Twitter use in political campaigns, Barack 
Obama not only tweeted messages, he also received tweets and used the iníòrmation to hne-tune his 
campaign. 

By 2012, Twitter had over 500 million registered users and generated nearly 350 million tweets daily. Over 
1.5 billion search queries were being conducted per day. Twitter truly had become a global phenomenon 
impacting individuals, celebrities, newsmakers, politicians, and businesses. Twitter became one of the 
top ten Websites on the Internet. Its traíhc continued to increase because unregistered users were given 
permission to read tweets. Only those wanting to send out tweets were required to complete the free 
registration process. 

7.2.1 Tvvitter Caters to Celebrities 

Early on, the developers of Twitter recognized the beneht of ensuring that Twitter could be used by high 
prohle individuals. Not only do the celebrities beneht, but also Twitter s popularity surged each time 
a celebrity tweet was publicized in the mainstream press. Potential users were attracted to the Service 
wanting to read postings and follow links provided by celebrities. To help íacilitate this process and 
reduce celebrity pretenders, Twitter provided two íacilities to its high prohle users. First, Twitter provided 
Verihed accounts 5 . Examine Figure 7.1 to get an idea of why this is necessary. 
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People results for johnny depp 

Johnny Depp @JOHNMYDepp 

John Christopher 'Johnny’ Depp - Actor, 
Producer, Director, Wr1ỉer and Musician II t>. 
Jtine 9,1963 



1t ỵr Foiiow 



Uohnny Depp |§jj 0 hnny epp9 

Yes im the real Johnny Depp 



Johhny Depp @JohnnyDepp_ 

OITìcial JGhn Depp 


y Follow 


1t ■' Follow 


B Johnny Depp News @JữhnnyũữppNews Follow 

We keep you Lip to date with all the latest 
Jotinny Depp News, Movies, Projects, On 
Locatlon, Castĩng and whats Corning &oon. 

Johnny Depp @johnnydepp_ ^ Follow 




Johnny Depp Fan Club @jotinnydeppcombr 

Twitter otĩcial do site dedlcado ao ator Johnny 
Depp, o You Know. Para saber como nos 
contaỉar e outras maneiras de ter notỉcias do 
Depp, acesse o nosso site! 


X’* r " FữlEow 


' Johnn V Depp @RealDepp 


1t ^7 Fữllow 


Figure 7.1 Johnny Depp Twitter Accounts 


As you can see, anyone can start an account with a username that has not been claimed. Twitter s verified 
account System helps followers ensure that they are subscribed to the person they wish to follow and 
not to an imposter. A verihed account also gives the celebrity User a sense of relief that he or she will 
stand out among other similarly named accounts. A special Symbol is displayed next to the account 
name to show that Twitter has ensured that the account has been created by (or for) the person being 
represented (Header, 2009). By 2010, the verihed account Service had become so popular that Twitter 
removed the Services public signup page and instead limited verihcation to high prohle users, business 
partners, and celebrities. This is particularly important in the business world. Figure 7.2 provides a 
verihed account example. 
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Protĩle summary 
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I @Microsoft VA 
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Details 

g Mrcrosott @Microsoft 23h 

Mì Four crazy uses ũí M icrosoít Excel: rm sft. it''5Ũ 1 8wTM K 

DetaHs 


Figure 7.2 Verified Twitter Account. Notice the Blue Checkmark by the Company Name 


Second, Twitter employs staff members to work with publicity agents and media public relations staíĩ. 
Tbis group ensures that Twitter is used in high proble advertising and in publicity campaigns. Twitter 
provides support and promotional tools that can help create buzz among potential followers. Additionally, 
Twitter supports these eíĩòrts with data analytics to help determine what worked and what resonated 
with followers. 


7.2.2 Twitter Goes Viral 

Twitter is a rare example of a social media Service that took on a life of its own. As its subscriber base 
grew, users began organizing their tweets and introducing new conventions that made communicating 
easier. Beíòre long, a jargon developed that described a variety of actions within Twitter. 
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For instance, people needed a way of identifying Twitter User names within the context of a tweet. 
Someone came up with the idea of placing the Symbol in front of names to help identify a username. 

The idea caught on and was soon added to the Twitter platíorm as a permanent íeature. Now, @username 
is the Standard way of addressing a Twitter User (called a handle). A similar idea emerged with the 
Symbol. Initially, hashtags were used on IRC (Internet Relay Chat) networks to help group messages 
related to a particular topic, and to make searches easier. Twitter users began using hashtags to help 
group conversations. As the practice became more popular, Twitter developers took notice. On July 1, 
2009, Twitter started to hyperlink all hashtags in tweets to íacilitate searches. Approximately a year later, 
“Trending Topics” which listed the most popular hashtags was added to Twitter’s home page. 

Another example of User innovation in Twitter is the use of the characters ‘RT’ to represent retweets. 
The ‘RT’ convention gave users a way to repost tweets sent out by others. Counting retweets provides 
a measure of popularity of a particular message. Like hashtags and the c @’ Symbol, Twitter developers 
embraced the idea of retweets and in August of 2010, incorporated it into their core platíòrm. 

7.3 UsingTvvitter 

As mentioned in section 7.2.2, Twitter s community of users has provided useful ideas for making the 
tool user-friendly and capable of providing additional functions. Adding to its functionality is the way 
Twitter capitalizes on the methods that busy people use to get tasks done. For instance, Twitter users 
will often hnd a convenient moment to access their smartphone and send a tweet or check on recent 
tweets from others. Twitter works well in spare moments when waiting in line at a store or during 
commercial breaks in a news broadcast. Twitter collects new iníòrmation and provides it in easy-to- 
access ways during short bursts of time. Since Twitter is a constant stream of comments, new ideas, and 
status changes, it is not necessary to digest each and every tweet. Most hnd it works well to get on for a 
few minutes at a time. More crucial messages can still be tracked using tools that are developed to hnd, 
organize, and prioritize tweets according to source, content and other factors. Section 7.4.1 will cover 
these tools with more detail. 

Relatively few concepts and actions are required to become a prohcient Twitter User. Basic concepts 
include the following: 

Handle - A User name that starts with the Symbol is a Twitter handle. My handle is @mchaney. Users 
register their handle and use it as an identiher for their tweets and other users can send messages to it 
like an address. Other example handles follows: 

@MLB - Major League Baseball twitter handle 

@BarackObama - u.s. President Barack Obamas Twitter handle 

@nytimes - New York Times Newspaper Twitter handle 
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Mentions - When a handle appears in a tweet, it will automatically trigger a mention and will be placed 
into that User s mentions íolder (provided the sender or receiver is not blocked) which is under the 
connect” tab on a users Twitter homepage. See Figure 7.3. 


-Ị!^. Home (3) Connect Dỉscover Me 


Interactions 


Mentions 



Mentions 


Who to follow - Reĩreshi ■ Vĩew all 



Lisa Nielsen InnovativeEdu 
Follow Đ Promoted 

mikeherrity 
# Follow 



La nry Walsh eđguyl 99 

L' Follow 


Popular accounts Find ĩrỉends 


Trends ■ Change 


> 


K- State 5 usi ness @KStateBusiness 1 4 May 

ÈỀa #FF Awesome programs and people in our college 

@KStateMĐA @KState_IMSSI @đawndeeter @0DelRosso 

@SwinđerAbroad @mchaney @jacksondiad 

Expand 



Gran @Gran 

@mchaney will you be in your oữice later I Torgot to demo the 
praject.. 

Expand 


14 May 



Shaun n @shau 14 May N 

sometimes I answer my proĩs ?'s out loud & then giggle. my 

classe are Online, good thing I lo ve to laugh or tíiis mtgbt be awkwand. 

@mchaney 


Expand 


Figure 7.3 Tvvitter Mentions 
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If a tweet starts with a handle (e.g. @handle), it will be placed into the home tweet streams of only 
people that follow both the sender and the one being mentioned. Although considered a private tweet 
by Twitter, it can still be viewed by the public. A ‘privatế tweet can be accessed on the senders’ and 
receivers’ public sites or on the sites of anyone who follows both the sender and receiver. When this level 
of privacy is not desired, many Twitter users will place a ? in front of the handle. Since Twitter looks at 
the hrst character in determining whether a message is meant to be ‘private’ or public, the ? ensures that 
the message will be broadcast to all followers of a sender. The period seemed to have come into favor 
for this function because it is a small character and will not distract the readers. An example is shown 
in Figure 7.4. Notice the ? inserted prior to the handle in the reply. Adding the period is a quick way to 
reply without needing to rearrange the order of the words. 


K-State Business KStaỉeBusiíiess 31 May 

tóa #FF Avvesome programs and people in oưr college 

@KStateMBA @KState_NSSJ @dawndeeter @OĐeIRosso 
@SwinderAbroad @mchaney @jacksonchad 
Collapse 4- Reply Retweet ★ Favorite •** More 


1 

RETYVEET 



4:16 PM - 31 May 13 Details 


.©KState Business Thanks forthe mentionl 


Fỉgure 7.4 Adding a 7to Make a Tweet Public 


Replies - Twitter replies can be generated by clicking on a mention. Several options appear at the bottom 
of a tweet including Reply (see Figure 7.5). A reply will íòrmat the response tweet as a private message 
that follows the conventions described in the preceding Mentions paragraph. If any character is placed 
ahead of a tweet’s Symbol, the reply becomes a public tweet. 




K-State Business KSíateBusiness 

#FF Awesome programs and people in our college 
@ KStateMBA @KState_NSSI @dawndeeter @ODeỉRosso 
@SwinderAbroad ©mdianey ?'jacksonchad 

Expand 4^ Reply Rehveet ★ Favorite ■■■ More 



Gran Gtanl 

@mchaney wi'll you be in your office later I ĩorgot to demo the 


Share Via emaií sh 
Embed Tvireet 

Tũbữì 


Figure 7.5 Ways of Sharing a Tweet 
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DM - Direct Message. Direct messages are Twitter’s most private form of communication and in a 
sense, a 140 character version of nearly-real-time email. A direct message can be sent easily: type a ‘D’ 
followed by a handle to start a tweet. A direct message can also be started with a C DM’. Direct messages 
are sometimes mistakenly made public when the sender íòrgets to include the ‘D’. Likewise, the reply to 
a direct message must also have the ‘D’ or ‘DM’ or it becomes a public tweet. Direct messages do have 
restrictions. A direct message can only be sent to a follower. This reduces the amount of spam sent to 
Twitter message boxes. 

RT - Retweet. A tweet can go viral when it is retweeted by enough people. A retweet occurs when a 
User forwards received tweets to his or her followers. Generally, a retweet starts with the characters C RT’ 
However, retweets can also just be forwarded tweets. Using the ‘RT’ characters is a form of attribution 
showing that the current message is being reposted. Many organizations use a tweet s retweets counter 
as a measure of impact. Figure 7.6 shows a tweet and its retweets count. 



Jeff Crews crewsert&di 


4 Mar 


Avvesome New Graphỉc on The Use Qf Pỉnteresl ỉn Educatĩon: 

Pỉnterest has deíĩnitely revolutionỉzed the notỉon 0... bỉt ly/VxỉhVj 

c3 Retweeted by Roger McHaney 

CgHaọge ^ Repty u Retnveeted * Favorite *** More 



9:21 FM - 4 Mar 13 ■ Đetaib 


Figure 7.6 Retweet without the RT Characters 


The retweet button provided by Twitter will not add ‘RT’ to help keep the message below the 140 
character count. Some users will embed a tweet into their message or add his or her own thoughts 
to the beginning or end of a tweet to communicate similar but modihed content. Occasionally, the 
User will start a message with £ MT’ for Modihed Tweet. This is a courtesy to the original tweeter and 
indicates the User has edited the original message. Oíten, this may occur if the User needs to trim some 
characters from the original message to enable more room for added comments. Table 7.1 provides 
a summary of common Twitter lingo. Table 2 provides examples of what happens with variously 
íòrmatted tweets. 
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Twitter Item 

Meanỉng 

Comment 

@ 

Handle and Mention 

The Symbol is used to start a handle placed into a tvveet. It also 
means that the User has been mentioned. If a tvveet begins with 
an handle, then Twỉtter considers it a direct message. 


Period 

It is sometimes used as the first character of a tvveet to prevent it 
from being a direct message. For example a tvveet starting with 
.@mchaney would be a public tvveet where @mchaney vvould be 
a direct message. 

# 

Hashtag 

Used to create a keyvvord that serves to help group tvveets related 
to a particular topic. 

RT 

Retweet 

Inserting RT means a received tvveet is being forwarded to a 
user's followers. 

PRT 

Partial Retvveet 

Inserting PRT means that most of a previous tweet is being 
forwarded. It might have been truncated due to length or for 
other reasons. 

DM or D 

Direct Message 

'D' or 'DM' at the start of a message makes it a direct message. 

FF 

Follow Fridaỵ 

A hash tag used to introduce followers on Fridays. ATvvitter 
tradition. 


Table 7.1 Common Twitter Lingo 



Brain povver 


\ 


By 2020, wind could provide one-tenth of our planets 
eíectricity needs. Already today, SKF’s innovative know- 
how is crucial to running a [arge proportion of the 
world’s wind turbines. 

Up to 25 1 of the generating costs relate to mainte- 
nance. These can be reduced dramatically thanks to our 
taustems for on-line condition monitoring and automatic 
[ul^kation. We help make it more economical to create 
đeanSbdneaper energy out of thin air. 

By snafenflour experience, expertise, and creativity, 
industries can boost pertormance beyond expectations. 

Theretore we need the best employees who can 
kneet tỈTÌs challenge! 


Power of Knowledge Engineering 


Plug into The Power of Knovvledge Engineering. 
Visit us at www.skf.com/knowledge 
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Tweet 

Comments 

@mchaney happỵ Monday 

Direct message to @mchaney 

.@mchaney happy Monday 

Direct message made into a public message with the preceding 

DM Hi @mchaney happy Monday 

Direct message to @mchaney 

D Hi @mchaney happy Monday 

Direct message to @mchaney 

RT .@mchaney happy Monday 

Retvveeted message 

MT .@mchaney blah Monday 

Moditied Retweeted message 


Table 7.2 ExampleTweets 


7.3.1 Twitter Lists 

A key to successíul use of Twitter is being able to reduce the ‘noise’ and focus on connections consistent 
with an individual or business goal. One way of doing this is through the use of lists (Charest, 2012). 
Twitter and a number of third party vendors provide tools to create and manage Twitter lists. These lists 
become important and can help a User manage who they choose to follow based on different criteria. 
For instance, one list could be created for business contacts, another for personal íriends, one for 
organizations of interest, and yet another for collecting celebrity tweets. Lists can be private or public. 
As expected, public lists can be followed by other users. By following a public list, a User does not have 
to individually subscribe to each account to receive all tweets generated within the group. This makes 
Twitter lists essentially the equivalent of groups in other social media (Catone, 2009). 

Dave Charest (2012) suggests creating three lists to start: Peers, Pros and Patrons. Each of these is 
necessary, he believes, for “moving you toward your goals.” Charest s list categories can be summarized 
as follows: 

1. Peers - These are individuals at the same level and in the same industry as the list owner. 
Peers will be strategic partners, future business contacts, and others that will move through 
their careers at relatively the same pace. Peers could be at the same organization, similar 
organization or even competitors that happen to be tweeting. 

2. Pros - Charest suggests creating a list of experts and thought leaders within a relevant 
industry. The people on this list represent a group operating at a level the list owner hopes 
to reach. Much can be learned from the content posted by these experts/thought leaders and 
by observing how these individuals use social media. 

3. Patrons - These people fall into the categorization of customer or Client. They may be 
individuals who are likely to become customers or volunteers. They may also be people who 
consider the list owner to be a thought leader. Charest suggests monitoring this group to 
better understand patrons’ interests, to answer their questions, and to watch for íeedback 
(positive or negative). By understanding this group, it becomes possible to grow a larger list 
of followers and drive more traíhc to related Websites or business venues. 
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In addition to Charest s lists, two other important lists might be: 

4. Friends - Many Twitter users keep their business and personal lives separate with two 
diíĩerent accounts. In fact, this is advisable! If this is not possible or if the account owner s 
Twitter grew up as a mix of friends and colleagues, then using a separate íriends list is a 
good way to simpliíy communication and to keep íriends’ tweets in a convenient category. 
Remember, lists are for collecting tweets, not for limiting who will receive them. 

5. Personal Interest - This is another list category that helps categorize incoming tweets. 
Personal interest tweets can include those from areas outside the business domain but can 
provide insight, ideas, and Creative outside-the-box concepts. An example of an excellent 
Creative twitter feed is Maria Popovas @brainpicker and her related website brainpickings. 
org. Her Website and tweets provide thought provoking, interesting tidbits of iníormation 
from a variety of sources. See Figure 7.7. 



IVIaria Popova 9 

@brainpỉcker 

Interestingness hunter-gatherer obsessed wilh combinatorial creativity. 
Edítor of @brainpickings & @explorer Syíines for @WiredUK & 
@TlíeAilantic. MIT Feílow. 

Brooklyn, NY ■ brainpickings.org 


72 T 492 


FOLLOWlMG 


359,427 

FOLLOWERS 



Fỉgure 7.7 Thinking Outside the Box with brainpickings.org 


Having a set of lists makes the process of adding new contacts easier. Individual twitter feeds can be 
added to build a knowledgebase relevant to a business or to achieve specihc goals. By tracking various 
areas, new potential contact will become apparent and a stronger base will emerge. Following a Twitter 
list does not mean an account owner follows every User on the list. A list s tweets are not added to the 
account owner’s main stream. Instead, a separate tweet stream is maintained. Lists can be used to follow 
accounts without really being a follower. If there are certain users with interesting tweets but are not 
accounts desired for a main Twitter stream (this might be important to businesses), then these accounts 
can be added to a list and the list s tweet stream checked when appropriate. 
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Twitter lists have taken on a life of their own. For instance, popular twitter lists allow people to have a 
ready-made group of similar people to follow. Public lists can provide publicity and more notoriety for 
an individual User or business. The World Leaders list is an example of a very popular Twitter list. See 
Figure 7.8. 


World Leaders 

I A pubỉic lisl by Verĩfied Accounts 

66 16,138 

I MEMBERS SUB5CRIBERS 

Subscribe 

Tweets 

I List members 

I List subscri&ers 
_ 


Tweets 

Presidencia México ; PresỉdencĩaMX 

En tiernpo de lluvỉas atiende los lỉamadơs de emergencia: 
@con agua_mx: twitpic.co m/d77 J0X 
ỄP Vĩew Photo 



> 



Prssidencia México PresidencỉaMX 

La #SemafiadelEmpnenífedor en imágenes: ovv.ly/nLAAb 

Expand 



Noynoy Aquino 'íioynoyaqLino 

[Adnn-Ũ8] statement of Secretary Edwin Lacierda on Gilas 
Pilipinas' silver medal ĩinish in the 2013 FIBAAsia... 
fb.me/6nCMFagaN _ 


Figure 7.8 Popular World LeadersTwitter List 


22íĩl 


32rn 


35m 


7.3.2 Creating a Twitter List 

Twitter has made the process of creating lists easy. Aíter logging in to Twitter, navigate to “Lists” as 
shown in Figure 7.9. 


^ Home (3) Connect ịị DÉscover He 


(2T 


Tweets 


Followãng 


Fallơwers 


Favorítes 


Llsts 

> 


Photos and videos 


erscoveravasts 

l—v.-í 


7, 



* 10 Jobs Opgr íhWíu I 


□ 


Roger McHaney 

©mchaney 

Prơtiessor Aưthor of ‘Web 2.0 and Social Media in BLSiness’ & 'New 
Digital Shoreline' NewTech Fanatic. Oocasionally Metaphysical. 
Manhattan, KS and Detour, MI mchaney.com 



285 

TYVEETS 


319 

FOLUQW]NG 


1,061 

FOLLOWERS 


© EdÈt profile 


Figure 7.9 Navigating to Lists in Tvvitter 


Once into the “Lists” section, a box will appear showing all subscribed lists (e.g. lists being followed) 
or lists to which the current User belongs. On the right side of the box, the “Create List” button can be 
pressed to begin a new list. Figure 7.10 illustrates. 
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Lists Subscribed to Member of 


Create list 


Top Proíessors Uy Bryant iMcGill 

Top proĩessors điscussion and tweets. 

4959 members 



Fỉgure 7.10 New List Creation 


A new navigation box will appear. A name needs to be added. The name can be one or more words 
and is also used as the lists URL. Example names include: Friends, Iníluential Business Leaders, and 
MyFavs. This is translated into a URL like “https://twitter.com/mchaney/thought-leaders.” Notice how 
space in “Thought Leaders” is replaced with a dash in the URL. At the same time, an optional description 
is requested. Particularly with public lists, this item is important so potential followers will understand 
the groups theme better. 


The dialog box also asks the User whether the list should be public or private. Public lists can be seen and 
subscribed to by anyone. Private lists can only be seen or subscribed to by the creator. Even members 
of a private list do not know they have been added. This can be helpful, for instance, if a business wants 
to track competitor tweets without becoming a follower of that business. Figure 7.11 shows the “Create 
a New List” dialog box being populated. 


What do you want to do? 





No matter what you want out of your tuture 
career, an emptoyer wỉth a broad range of 
operatíons in a load of counírỉes will aỉways 
le ticket. Workĩng within the Volvo Group 
means more than 100 ? 0QŨ ừiends and 
igues ỉn mơre than 185 countries aít 
over the woiM We otíer graduates great 
career opportibnstĩes - check ữut the Gareer 
sectiion at ourweb srte www.volvogroup.com. 
look forward to gettỉng to know you! 


AB VoVo ipubíi 


Vdlí D ĨRUCK5 I Rêhault T INI CHS I Mack ĩ MI CHS I Volvc Buees I VourĐ Cc-HsmiiCTiDH Equic«eht I Vdivd Pekta I Volvo A EHC I Volvo IT 
Voivđ PiKAMCHL Seoviữes I Vqlvg 3P I Volvo PovEnmMH I Volvo Ptms I Volvo ĨKHMOtoGT I Volvo Loseiks ỉ Busihss Apea Ash 
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Greate a new lỉst 



UíHỈer 100 cliaraelers, optiíHial 


Privacy p Public Anyone can follow Ữ1ĨS list 
-■ . 

Private Gnly you can access Ữ1ĨS tist 

Save líst 






Create a new list 

X 


LÌ3Ĩ name "Thoughl Leaders 


Desc ri pt io n p eũ pie vvho think ũ utsi de th e box! 


UíMỈer 100 cliaraclers, ữpíional 


Privacy 


* 


r 


: Public Anyone can foỉlow Ữ1ĨS Bst 
Private Only you can access Ữ1È Bst 

Save list 


Figure 7.11 Create a New List Dialog Box 


Aíter the new list has been saved, people can be added. In a new list, a search feature appears to help 
facilitate bnding more people. See Figure 7.12. 
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Figure 7.12 Adding People to the List 


Using the search brings up a list of people. An individual can be added (or removed) from a list by 
clicking on the person icon (as shown in Figure 7.13). List members can also be added directly from 
their own proble page. 



Ma ria Popova {gbrainpicker 

Interestingness hunter-gatherer obsessed 


wlth combỉnatoriaí creat 
©brainpickỉngs & @exn 
@WiredUK & @TheAtl( 


Tweet to @brairpicker 


Add or remove tròm liste. 




- - , . . , . _ B lock @ brai npicker 

Ma ria Co ri na Machado 

Đ iputad a Asam bleaNat Report @bra inp icker for s pam 

VenteVenezuela 

Turn off Rettveets 

Maria Rita @MROFI Turnormobilenotitlcabons 
Cantora Braãlian singe 

Embed this Protile 


Fữlỉow 


Follow 


Figure 7.13 Adding Person to a List 


The selected person can be added to one or more lists. Figure 7.14 illustrates. 
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r 

Your lists 


Include gbrainpicker in: 


p Ị Thought Leaders 


Create a list 





Figure 7.14 Picking a List 


Viewing the list then provides a list of recent tweets by members. Figure 7.15 provides an example. 


Thought Leaders 

A pubíic list by Roger McHaney 
People whũ think outside the box! 

1 0 

MEMBERS SUBBCRIBERS 

Edit ũelete 


Tvveets 



> 


Tweets 

Ma ria Popova ịbrainpicker 17m 

VVhatyou nnissed last week: lĩShakespeare had wrìtten star Wars, 

The Alíce in VVonderland cookbook, and nnore j.mpH3RK2ek 

Expand 

Ma ria Popova íbrainpicker 3&m 

Anazing. Salvador Dalỉ illusìrates Montalgne- ra re, sublimely 
suirealĩst drawings tròm 1947 j mp/19clTyV 
Expard 




List members 
Listsubscribers 


Recently added members ■ View aii 

Haria Popova brainpicker 


Fo]lowing 



Maria Popova ịỊhrainpicker 57m 

^ The Art of Looking - what 11 experts, fronn an artist to a geologỉst 
to a dog s teach us aboưt seeing our City anew j.mp/167r1qB 

Expard 

Ma ria Popova ậbcaỉnpỉcker 1h 

Absolutely stunning illusỉrations for Irish myths and legends 
j.mpM3d7zrW 
Expand 



Figure 7.15 List MemberTweets 


In addition to adding others to lists, a list owner can add themselves by visiting their own prodle page 
and following the same steps used for adding other members. Currently Twitter lists for each User are 
limited to 1,000 person lists, which can each hold up to 5,000 accounts (Blagdon, 2013). Any lists that 
have been created will be displayed under the “Lists” section of the Twitter navigation choices. Private 
lists will be followed with a small lock icon. By clicking on a list name, the account owner will see a 
display of all the current tweets sent out by the list members. See Figure 7.16. 
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Lỉsts Subscribed to Member of 

Create list 

Roger*s Frĩends by Roger McHartdl ữ 1 

3 rrembers 


Thoughỉ Leaders by Roger McHaney 

People who think outsiứe tíie box! 

1 meinber 


Top Proíessors by Bryant McGill 

Top proĩessors discussion and tweets. 

4960 members 

u 


Figure 7.16 Private List indicated by a Lock lcon 


The list s dedicated page can be viewed by clicking on the list name. Other users will see this page for 
public lists (without the Edit or Delete options). The edit option on the list owner’s page will enable 
changing the list title or altering whether it is public or private. Users can be removed from a list using 
a procedure similar to adding them. The box next to the list can be unchecked to remove their name. 
Lists to which the Twitter account holder belongs can be viewed by clicking on the “Member of ” link 
shown in Figure 7.17. 



qaiteye 

Challenge the way we run 


EXPERIENCE THE P0WER 0F 
FULL ENGAGEMENT... 


RUN FASTER. 

RUN LONGER.. 
RUN EASIER. 


READ MORE & PRE-ORDER TODAY 

WWW.GAITEYE.COM C\_ 
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Lists Subscribed to Me ni b e r of 

Top Proíessors by Biyant McGill 

Top proĩessors discussion and tweets. 

4960 members 

hỉgheredfollowedu by Kenn B 

124 members 

teachers by Medỉa: Learning 

teachers 

207 members 

ínteresting Vị ỉlana RabinowẼfz 
156 members 

educators & edTecĩi Sĩdneyeve Matrix 
405 members 

Hĩgtier-ed-tech by Reggie Niehols 
61 members 

Scholarly sources by HD Z<mmermafTn 
Joumals, Magazines, Conferenoes ; Blogs,... 

35 members 


Create list 









c 

ểLS 


Creative Proĩessionais by Rich Moíiroe 

Writens, producers, and editors plus a pin ch of on-camera talent and 
sưpport proĩessĩonals 

493 merrrbers 



Fỉgure 7.17 User's Lists 


If an account holder finds his or her name (or business account name) on a public list that is not consistent 
with organizational goals (for instance a list titled, “Bad Businesses”), the listing can be removed as the 
account holder blocks the list creator. This means the current account will be removed from the list and 
that the list creator can no longer be a follower. 
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7.3.2 Finding Twitter Lists 

Lists are one of Twitter’s most powerful features, particularly for business users. Spending time hnding 
useful lists can have a large payoíĩ in terms of having access to relevant iníòrmation. The hrst way to 
acquire a useful list collection is to visit the prohle page of other Twitter users in the same business 
domain. Any public lists they follow, belong to, or have created will be visible aíter clicking “View air 
on their lists. Another way of íìnding lists is to use a third-party application that maintains a directory 
of Twitter lists. An excellent example of this is TwitChimp (See Figure 7.18). 



Figure 7.18 TwitChimp for Managing Twitter Lists 


TwitChimp maintains a categorized directory of Twitter lists. Users can browse through lists by category, 
find popular lists, and add their own lists to the directory. 

7.3.3 Shortened Links in Tvvitter 

Each character position is valuable in a tweets 140 constrained, message length count. Oíten, tweets 
contain a URL which can be very long and which will eat up valuable tweet real estate. A Web address 
shortening tool can help conserve characters. Although Twitter does this automatically for users, it is 
possible to use third-party Services which provide statistics in addition to shortened addresses. 

Short addresses are easily obtained in Twitter s User interface. Copying and pasting an existing URL into 
a tweet (including the http:// prehx) will result in a shortened address of 20 or fewer characters. Short 
addresses can also be obtained outside of Twitter. Bit.ly is an example of a third-party site that provides 
shortening Services. Bit.ly ( http://bit.ly) provides a statistical summary and tracking Service reílecting 
how many times people have clicked on the link. Figure 7.19 illustrates example statistics from Bit.ly. 
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20 


clicks 


Other 

25 

clicks 


Geographic Distribution of Clicks 



*ế 


Top Countries (dicks / % of total) 

United States 
Spaỉn 

Russian Federation I 2 

Japan 

Australia 

United Kingdom I 2 
Germany 
Czech Republic 
No location detected B :c 


49% 

7% 

4% 

4% 

4% 

4% 

2 % 

2 % 

22 % 


Figure 7.19 Example Stats from Bit.ly 
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7.4 Twitter Searches 

Although tweets are intended to share iníòrmation with anyone who follows a particular account, these 
messages can be accessed through public searches and in other ways. Every tweet from all of a users 
subscribed accounts is stored in a timeline. Collectively, this creates a vast iníòrmation network storing 
millions of messages available for research and business intelligence applications (Tvvitter, 2012). Not only does 
Twitter provide a way for individuals, businesses and stakeholders to communicate, but also (perhaps) more 
importantly, Tvvitter provides a vast network of business intelligence ready to be interpreted (Picincu, 2010). 

7.4.1 Tvvitter as an lnformation Netvvork 

Twitter has become an amazing phenomenon that grew from a simple communication System into a 
powerful iníormation network. Since Tvvitter communication is public and messages can be searched, a 
variety of possibilities are created. First, many people and businesses use Twitter to discover and share 
new iníormation (Twitter, 2012). Twitter searches can be conducted using a variety of tools provided 
both by Twitter and by third-party organizations. For instance, a search of tweets can be conducted from 
Twitter s Webpage. Figure 7.20 provides an example of searching for tweets mentioning “Digital Business”. 


"Digital Business" 

Search 




TVveets Top Alt 




Adobe Summit 

Calling all European digitatmarketing íoiksi AdobeSummiĩ tíckets 
are going fa$t! Register now (15-16 May london). bit.ly/GYTOGi 

n Promote0 bỹ Adoẵe Summit 


I \Ỉ* JL BradÌéyCase 

Digital Business Director required for leading íuli-servtce digỉta) 
agency ''Lonđon £70k + borus cv@unlqưetse com 

Thomas Manario 

RT marianogorert Anew digitai business scbooi for latm amenca 
entrepreneurs cor to/eđnđ 


Accenture Community 

2 key threats your organtzation need to address to ensure a 
sustainabíe Digital business modei M ly/tNPvFU #TNW2012 

Arjuĩi Kisvvanl 

in Digital Business Ciass watch tbFS vtdeo - youtu be/jbkSRLYSojo 
Teacnmg Metnods of me Puture Pascinattngr 
Q Viewvtdeo 





Figure 7.20 Searching Tweets from Twitter's Website 
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Twitter also provides an application called TweetDeck which is a social media dashboard application. 
It allows users to send and receive tweets, view probles, conduct searches, save common searches, and 
períòrm other Twitter related tasks. Figure 7.21 demonstrates the use of TweetDeck for conducting a 
search of recent tweets containing the words “Digital Business”. In addition to tweet searches, TweetDeck 
also provides support for creating tweets, searching for users, and other functions. Twitter updated the 
interíace in August, 2013 (Protalinski, 2013). 



Figure 7.21 Searching Tweets Using TvveetDeck from Twitter 

Since Twitter communication is public, tweets are available to the entire world. Twitter s deíault search 
only extends back a couple of weeks, so a wide variety of third-party applications have emerged to 
provide additional search capabilities and interíace with business intelligence tools. Competition is berce 
in this area and many new applications appear regularly. Table 7.3 provides examples of various tools 
that exist in this area. 


Name 

URL 

Summary 

Backtvveets 

backtweets.com 

Searches through an archive of tweets to find links back to your 
site. 

Friend or Follow 

friendorfollow.com 

Followers management application. Shows User who they follow 
that is not following back and vice versa. 

Hashalbum 

www.hashalbum.com 

Helps explore and discover topics of interest in real-time. Use 
#hashtags to track and post photos. 
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Name 

URL 

Summary 

Hashtags 

hashtaqs.orq 

Tracks hashtag trequency on Twitter and provides details about 
the hashtag. 

JustTweet It 

justtweetit.com 

User directory forTwitter organized by genre. 

NearbyTvveets 

www.nearbytweets.com 

Search local tweets by location and keyword. 

Tinker 

www.tinker.com 

Helps discover events people are tweeting about. 

Topsy 

www.topsy.com 

Searches content published on Twitter sorted by relevance or 
date. 

Tweetbeep 

tweetbeep.com 

Helps fìnd tweets about a particular subject. 

Tweetgrid Search 

www.tweetqrid.com 

Auto-updating tweet search. 

Tvveetstats 

www.tweetstats.com 

Provides a suite of tools to graphically examine tweet stats. 

Tweetstork 

www.tweetstork.com 

Finds users interested in particular types of tweets. 

Twellow 

www.twel low.com 

Searches by area of expertise, protession or other attribute listed 
in protiles on Twitter. 

Twilert 

www.twilert.com 

Enables User to receive email alerts of tweets containing 
particular brand, product, Service, or any keyword. 

Tvvissues 

www.twissues.com 

Back Up and Search Twitter Archive. 

Twitflink 

www.twitfl i n k.com 

Simple search tool allows people to fìnd links in tweets. 

Twithority 

twithority.com 

Authority based Twitter search that finds Tweets ranked by 
number of followers. 

TwitR 

twitr.orq 

Twitter directory of people under certain tags. 

Twitscoop 

www.twitscoop.com 

Searches current trends 

Twitterfall 

www.twitterfall.com 

Twitter keyword tracker+D18 


Table 7.3 ExampleThird-Party Twitter Applications Useful in Business (Compiled byJeong-Ah Lee, Kansas State University) 

While these search tools are useíul, most are limited by time frame and the number of tweets that can be 
accessed at any given time. Part of the reason is the enormous volume of tweets that have been generated 
since Twitter hrst appeared in 2006. Twitter appears to want all tweets to be available to the public but this 
requires maintaining a large and expensive inírastructure. In April of 2010, Twitter donated its archive 
of public tweets to the u.s. Library of Congress (Watters, 2011). This means that every public tweet ever 
sent will be preserved and eventually made available to researchers, businesses, and the general public. 
This historic donation will remove the social responsibility from Twitter to provide this iníòrmation and 
will enable a potentially rich, grass-roots-level history, generated by the people living the events, to be 
retrospectively reviewed. According to Watters (2011) in Forbes Magazine, “Several important historical 
moments ha [ve] already been captured on Twitter when the announcement was made last year (the hrst 
tweet from space, for example, Barack Obamas hrst tweet as President, or news of Michael Jacksorìs 
death), since then our awareness of the signihcance of the communication channel has certainly grown.” 
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This project will make valuable data available to businesses on their own Products, customers, and Services 
as well as on such information about their competitors. However, a project of this magnitude will take 
time to design and release. It will come with a number of challenges. It will not be available overnight. 
In the meantime, searches like those mentioned in Table 4 will provide the best source of information 
from Twitter and its users. 

7.4.2 Managing Followers 

The networks formed with Twitter can be extremely complex with large numbers of people who follow 
and stop following for a variety of reasons (called unfollow’ in Twitter lingo). The pool of followers can 
be a latent resource bringing a wealth of knowledge and other benehts. A wise business Twitter User can 
hnd ways to become better acquainted with his or her follower base; to target new followers; and, to follow 
key players in strategically relevant areas. For these and other reasons, it makes sense for a business to 
use a follower management tool. These tools enable a User to classiíy her or his followers; watch trends 
that might include people that become followers (or stop following); and, hnd new connections. 

Tools that help with this include http://unfollowers.me and FindUnfollow (a mobile app). See 
Figures 7.22 and 7.23. 



www.sylvania.com 


We do not reinvent 
the wheel we reinvent 
light. 


Fascinating lighting otters an intinite spectrum of 
possibilities: Innovative technologies and new 
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demand. Enjoy the supportive vvorking atmosphere 
within our global group and benetit trom international 
career paths. Implement sustainable ideas in close 
cooperation with other specialists and contribute to 
intluencing our tuture. Come and join us in reinventing 
light every day. 
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Unfollowers.me Activity Contact us Followback.me Sign in with tvvitter 


. Checktvvitter Finđ \vho isnt Andmuch 

Tvvỉtter tollovvers Tracker unfonoweis foUo\sing>x)uback muchmore 


Sign in wiứi twitter 


*No surprise tweets 



Trusted by 6,1 72,845 Users 


Figure 7.22 Unfollowers.me Management Tool forTwitter 



Figure 7.23 Find Unfollowers Mobile App forTwitter 
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Both of these tools provide iníòrmation relevant to maintaining large numbers of followers. Among the 
helpíul tools are facilities to discover: 

1) newfollowers 

2) recent unfollowers 

3) users not following back 

4) followers that the current account holder does not follow back 

Knowing this information can help provide a mechanism for ensuring that key followers do not slip 
away unnoticed, and so new followers can be contacted and better integrated if desired. 

7.4.3 Grovving a List of Followers Wisely 

Since Twitter’s inception, users have sought easy methods to build their follower base. According to 
TwitterCounter.com (see Figure 7.24), celebrity teen idol Justin Bieber has the most followers, with Katy 
Perry, Lady Gaga, and Barack Obama not too far behind. 



Justỉn Bieber 

@justinbỉeber 

#BELIEVE E on ITUNE5 and in STORES 
WORLDWIDEt - 50 MUCH LQVE FOR THE 

Katy Perry 

@katyperry 

Tvveakingữie (t)werk into a prism burst.. 



Lady Gaga 

@íadygaga 


BUY MY WEW SINGLE 'APPLAUSE* AND PRE- 
ORDER MY ALBUM ARTPOP' HE RE NOWl 

Barack Obama 

@BarackObama 

Tìiis account Ì5 run by Qrganizmg fbr Actìon 
5taff. Tweets frorTT ttie Pnesident are signed -bo. 


43,846,969 

followers 


41,779,594 

followers 


39,984,097 

followers 


35,881,096 

followers 


121,707 

follt>wing 


124 

followlng 


135,156 

following 


658,646 

follữwỄng 


23,212 

tweet5 


4,926 

tvveets 


3,082 

tweets 


9,905 

tvveets 


Figure 7.24 Celebrity Twitter Follower Counts (from TwitterCounter.com ) 
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Notoriety provides celebrities with a ready path for acquiring followers, but for most people and 
businesses, the process is more diíhcult. To aid, a variety of tools appeared that promise to quickly 
add followers to subscribers’ accounts. Many of these tools originally took the form of mass follow 
bots which attempted to automate the follower-acquisition process. Some of the less reputable Services 
would create fake users and make these followers of subscriber accounts. Other tools appeared which 
would automatically follow back any follower. Users began placing a #followback, #teamautofollow, or 
#teamfollowback hashtag in their message to indicate they would follow anyone who followed them. 
These strategies had the eíĩect of creating large numbers of followers with little or no value. In essence, 
they became numbers and not potential customers or business partners. 

In 2013 a report named Twitter “as the network with the largest underground economy for the buying 
and selling of fake followers (Ding, 2013; Perez, 2013)” Shortly aíter, Twitter disabled its auto follow 
íeature which was often used by those attempting to game its following Service or to use Twitter as 
a spam server. The auto follow had previously enabled “an immediate and programmatic means of 
following another User back aíter they follow you.” And it was removed (Perez, 2013). In an even more 
sweeping move, Twitter removed the auto follow back functionality from its API and stopped third 
party applications from providing that Service. With the programmatic features gone, the primary ways 
of acquiring followers become: to follow other users (including your followers); to publicize a Twitter 
handle, and to write clever, timely tweets likely to be retweeted. 



Deloitte 




Discover the truth at www.deloitte.ca/careers 


© Deloitte &Touche LLP and affiliated entities. 


210 

Dovvnload free eBooks at bookboon.com 




Web 2.0 and Social Media for Business 


Connecting with Twitter 


Leslie Walker (2013) suggests six ways to increase Twitter followers. 

1) Start following. Find others with shared interests and hope that they return the favor and 
follow back. 

2) Create a complete and compelling Twitter prohle. This will put others at ease and help them 
identiíy reasons for wanting to follow. 

3) Follow those that have followed your account. Many users appreciate the engagement and 
will remain as a follower longer. This may also make it more likely that other followers of 
the account may add you as well. 

4) Tweet regularly. This will keep an audience engaged and provide more notice. 

5) Ensure that tweet content is relevant, timely and contains recognizable hashtags. Again, 
good content makes a world of diíĩerence in Twitter. 

6) Remember that quality of followers is more important than having numbers of bot- 
generated accounts. One live customer is far better than one thousand fake ones. 

While numbers still play an important role in Twitter, having an organically grown list of followers truly 
engaged in relevant interests is far more important. 

7.4.4 Follow Friday 

Follow Friday (#ff) is tradition on Twitter which can result in more followers. The idea is to send tweets 
on Fridays with the hashtag #ff or #followfriday. The tweets are meant to help followers identify new 
people that they in turn may wish to follow. Being mentioned in a #ff tweet is considered a íriendly 
gesture. To create a #ff tweet, a list of Twitter handles is inserted into the message followed by the hashtag. 
For example: 

@mchaney @edutech @susanb #ff 

Sometimes a short message is also inserted. For example: 

Welcome newbies @mchaney @edutech @susanb #ÍF 

The recipients of that tweet, trusting its source, may choose to follow the list of names provided. 
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7.4.5 Twitter Analytics 

In situations where important, mission critical information can be learned by mining tweets, a business 
might want to use more sophisticated search tools. As mentioned earlier, business analysis of Twitter 
is truly in its early stages and the available tools have not yet fully matured. However, advances are 
being made. For instance, The Archivist, currently in alpha release, provides the ability to understand 
more about tweets that mention a particular topic. This topic might be a business or product name. In 
Figure 7.25, Tweet Volume, Top Tweeters, Number of Retweets, Top Words, Top URLs and the source of 
tweets are all summarized for the phrase “Kansas State University”. By discovering where social chatter 
comes from and what is being said, businesses can begin to understand more about their clients, potential 
markets, and competitors. Iníòrmation regarding business opportunities, quality management efforts, 
and general improvement venues also can be determined. A number of other useful statistics can be 
obtained from The Archivist. 
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Figure 7.25 The Archivist Provides Tweet Analysis ( http://www.tweetarchivist.com ) 
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Organizations that need to analyze older (this may mean only a few months!) Twitter content and who 
cannot wait for the Library of Congress to open their Twitter database can obtain Services from organizations 
such as Gnip. Gnip offers access to Twitter data streams and dozens of other social media feeds and is an 
authorized reseller of Twitter data. Twitter s full data feed, called its Firehose, provides all tweets being sent. 
Gnip extracts the subset relating to a particular firm, its Products, and other interests (See Figure 7.26). 
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Businesses use Twitter for a variety of purposes, ranging from marketing to customer Service to product 
development. Twitter can be particularly powerful for new companies and can result in the quick spread 
of iníòrmation. Jill Duffy (2011) of PC Magazine provides several tips and suggestions for companies 
wishing to successfully use Twitter. First, she says, be sure to dehne the business purpose for using Twitter. 
If it is merely to drive traíhc to the company Website, Twitter may not be the best tool. Instead, think of 
using Twitter to create a dialog and gather business iníòrmation. Second, be sure to assign the correct 
tweeters. These people need to be knowledgeable, good listeners and trustworthy. They will represent a 
company to the world. Remember that tweets are public and once they have been sent out, it is nearly 
impossible to eíĩectively retract what was said. Third, Jill suggests developing a voice. This can be tricky 
because people want to know who they are ‘talking’ with. So, an organization needs to establish a way 
to put ‘faces 5 on its Twitter feeds. Fourth, follow the right people. Be sure to subscribe to high quality 
Twitter feeds and remove spammers and those pushing adult content. An organization with the support of 
friendly tweeters is íortunate and can look forward to Retweets that help spread information more widely. 
Finally, Duffy says to have a business-appropriate sense of humor. Remember that people are reading 
tweets and sending them because it is fun and interesting for them. Twitter provides hve additional tips 
and best practices on its Website (Figure 7.27). 


Best Practices 

Build your following, reputation, and customers 
trust with these sĩmple practices: 

1 Share. Share photos and behind the scenes inĩo about your 
business Even better give a glimpse of devetoping projects and 
events Users come to Twitter to get and share the latest so give It to 
itiemi 

2 Llsten. Regularly monitor the comments about your company. brand 
and Products 

3 Ask. Ask questions 0f your ỉoilowers to glean vaiuabie msights and 
show thai you are listening 

4 Respond. Respond to compiiments and íeedback in reai time 

5 Revvard. Tweet updates about speciai oíĩers. discounts and 
time-sensitive deais 

6 Demonstrate wider leadership and know-how, Retérence 
articlés andimksaboutthe bigger pictưreasít relatestoyour 
business. 

7 Champion your stakeholders, Rehveet and repiy puOkciy to great 
tweets posted by your foiiowers and customers 

8 Ẽstahlish the right voìce. Tivitter users tend to preter a direct. 
genume and of course a liKabie tone íroiri your Dussness Dut think 
about your YOice as you Tweet H0W do you want your Ousiness to 
appear to the Twitter community'? 


Figure 7.27 Tvvitter Best Practices ( https://business.twitter.com/basics/best-practices/ ) 
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7.6 Conclusions 

Twitter transformed the way people communicate using their mobile devices and the Internet. From 
celebrities to high school kids to business leaders, this microblogging Service and social media platíòrm 
has enabled an entirely new mechanism for fast, timely messaging. Users construct and send 140 
character tweets to a group of followers. Tbese short messages can be collected by third party software 
and content analyzed to provide business intelligence. Twitter also provides Services for data mining its 
tweet streams. As a result, a support industry has grown up around Twitter to provide data analytics, 
follower management support, strategies for increasing the impact of tweets and many other functions. 
Love it or hate it, Twitter is one of the most important changes to impact business in recent years. 
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8 Big Social Media: Facebook and 
Linkedln 


Two of the highest impact social media websites for business are Facebook and Linkedln. Coupled with 
Twitter, these three represent a high impact minimum that all organizations need to incorporate into 
their planning. 

Throughout this book, both social media and social networking have been mentioned. Although similar, 
these two terms are distinct. To best understand Facebook and Linkedln, it is necessary to clarify the 
two meanings. According to Matt Goddard (2012), social networking is the ‘what’ and social media is 
the ‘how 5 . In other word, social media are tools that facilitate social networking (Stelzner, 2009). For 
instance, Linkedln is social media. Social networking takes place in Linkedln each time people form 
connections, exchange iníormation, share, or discuss. Twitter is social media and each Tweet represents 
the act of social networking. Social media makes social networking easier. 

Goddard (2012) further States that “[s]ocial networks are made up of peers seeking and giving advice to 
make better decisions. Advanced social networking Science can even tell us which people give out the 
most advice in the network and have the most iníluence. These people are called opinion leaders.” The 
group of interconnected peers on Facebook or Linkedln represents a social network. Social networks 
can exist without social media and have for thousands of years. 

Social media, a recent arrival on the scene, has provided a new set of tools to make social networks 
easier to create, join, manage and use. Social media includes blogs, Online videos, social news, social 
bookmarking and much more as described in Chapter 1. This chapter goes on to explore the two most 
popular social media websites in the business world: Facebook and Linkedln. 

8.1 Facebook for Business 

Facebook is the social media giant. As of June, 2012, Facebookhad more than 955 million active users and 
accounted for 1 out of every 5 page views on the World Wide Web. Over 100 billion social networking 
connections exist within Facebook. Tbese statistics from the Search Engine Ịournal (2012) mean that 
businesses cannot overlook this global communication channel. 

Developing a business presence on Facebook is a must, but the approach is far from simple. First, many 
people view Facebook as a primary method for communicating with family and close íriends. This means 
that business connections, advertisements, and intrusive messages may not be welcome. In education, 
the same problem exists. Most students use Facebook but they do not want their teachers to be part of 
their personal network. 
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This means businesses need to carefully plan their interactions in ways that respect typical Facebook 
use. This is not to say all people prefer to avoid any commercial contact on Facebook. In fact, on any 
given day millions of Likes are given to business pages and business content is viewed, downloaded> 
and commented upon. 

The next sections will provide a look at the Facebook practices and then describe the ways many businesses 
are currently seeking to connect with stakeholders and potential customers (Mashable, 2012). 

8.1.1 Prohles, Pages and Groups 

The fine line between business and personal use is reílected in Facebooks organizational structure in the 
form of prohles, pages and groups. These structures are intended to give diíĩerent levels of interaction 
and have been used to varying degrees by businesses and individuals. 

Prohles are the basic structure in Facebook and are intended for individual use. Some businesses have 
created prohles, but this practice violates the terms of Service agreement with Facebook. Prohles are 
intended to represent a persorís identity and contain the elements shown in Table 8.1 (Facebook Prohle 
Page, 2012) and Figure 8.1. 


Element 

Description 

Summarỵ 

Provides a description of the protile owner. Includes an overview of personal identitỵ, 
geographic location, work/school intormation, and a summarỵ of personal facts. Friends 
see recently tagged photos together with current activities. 

Experiences 

Provides spacetor more details ofthe protìle owner's lite.This might include 
intormation about how the owner spends her time, her hobbies, work projects, 
activities, and classes. 

Common Interests 

This area provides a venue to connect with triends with common interests. It might 
include sport teams, music, art, literature and people that provide inspiration. Top 
interests appear as a row of images that can be rearranged. 

Meaningtul Friendships 

Best triends can be highlighted together with tamilỵ members here. Other key people 
such as colleagues can be listed and arranged. 

Friend Connections 

A set of connections to triends' prohles are listed on the owner's page. Intormation such 
as mutual triends, common events, shared photos, and wall posts are listed here. 


Table 8.1 Facebook Profile for Individuals 
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® studied Computer Intormatìon Systems and Quantitatìv... 
tìí Lives in Manhattan r Kansas 
• Married to Annette MdHaney 

About 



Friends 94 Photos 102 Map 18 Likes 13 


Figure 8.1 Facebook Profìle for the Author 
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Facebook pages, on the other hand, are specihcally designed for business use. Pages include the elements 
found in Table 8.2. 


Element 

Description 

Cover Photo 

This should be a unique photo that represents the business or an aspect of the business 
meant to capture the attention of customers and other stakeholders. 

Protile Photo 

This will be a small photo used to represent business identity.Typically a business logo 
is used as a protile photo and it will appear anỵvvhere in Facebook that a link or content 
associated with the business is posted. 

About 

About provides a venue for a business description, contact intormation and links to 
helptul intormation such as business hours, location and so forth. 

Posts 

A location for fresh material related to a business. Posts, photos, videos, links, and other 
content is listed here. 


Table 8.2 Facebook Page Elements for Business Use 


Facebook recommends that businesses use their pages to develop a rapport with customers (Facebook, 
2012). They suggest regular posts to help íòster relationships and to stimulate an active Online community. 
A consistent voice and authentic, original iníòrmation can encourage people to interact with the business. 
Facebook suggests the following items to encourage development of a community: 

• New Content: Photos, videos, menus, sneak peeks, new product iníòrmation and event an- 
nouncements. 

• Questions: Stimulate customers to provide íeedback and opinions about Products and 
Services. 

• Events: Iníòrmation about new product launches, anniversaries, promotions, in-store events 
and sales. 

• Stories: Posts that provide stories about Products, successes, or other customers. 

Facebook provides the ability to manage a page from an administrative panel. This means the business 
owner can track activity, respond to comments, and track page statistics. Facebook locates its page statistics 
or metrics on its Page Insight Dashboard. A business can learn the identity of its page visitors, the day of 
week most visitors come to the page, the írequency of comments and which posts generate the most interest. 

Unlike prohles, pages do not accumulate ịrỉends . Instead, people become fans. In order to develop a 
business page, a User must hrst have a prohle. The prohle holder can then become an administrator of 
a page (Social Reílections, 2012). 

Pages provide additional benehts. For instance, people don t have to be logged into Facebook to view a 
business page. They don t even need to have a Facebook account. Each page is indexed by Google and 
other search engines and will be listed when searches are conducted. Prohles are limited to 500 friends 
but business pages can have an unlimited number of fans. For instance, pop star Michael Ịacksorìs 
Facebook page has almost 50 million likes. 
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From a business perspective, pages can be promoted with sidebar ads on Facebook, customized tabs with 
coupons and other items (e.g. maps, videos, et cetera), or discussions with fans. Figure 8.2 provides an 
example business page and Figure 8.3 shows Facebook’s business information page. 


íacebook 




Seardì for people, places and things 
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Roger McHaney Firx 
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Figure 8.2 Facebook Page for Bookboon.com 
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Figure 8.3 Facebook's Business lnformation Page 
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Another feature on Facebook is groups. Groups are intended to allow a subset of people to interact and 
share iníormation. Groups are a private space that can be conhgured in various ways. Groups can be secret 
so only members can see it, know who is in it and what other members post. A secret group could be 
used for company employees or a set of business associates. Closed groups can be seen by everyone and 
everyone will be able to see the membership list. However, the content is only open to members. Open 
groups can be seen by anyone, membership is open and all content can be seen by the public. Groups are 
intended for use with prohles but can be used in some business settings. 

8.1.2 Setting up a Facebook Page for Business 

Business pages are valuable for many reasons, the most obvious being that almost a billion people use 
Facebook and it is important to meet customers where they congregate (Jakob, 2011). People become 
fans of a business page simply by clicking a ‘Likế button. This creates a like between their prohle and 
the business page if they are logged into Facebook. Each time a person presses ‘Like, 5 the business icon 
will be placed onto the User s prohle page. This provides visibility for the business and helps iníòrmation 
to move through networks of friends. 

Setting up a Facebook page for business is very similar to creating a business webpage. While customization 
is held to a minimum, the uniformity gives users the ability to easily navigate and feel comíòrtable on 
the site. 
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As mentioned earlier, in order to create a business page, a User will need to have a Facebook prohle 
(Facebook Prohle Page, 2012). The connection between a User s prohle and a business page is not public 
iníòrmation. Only Facebook and the User know the connection exists. There will not be any blending of 
personal and business iníòrmation unless the account owner posts it in both places. 

A User may have an unlimited number of Facebook pages and each page may have an unlimited number 
of fans. Pages are indexed on Google and other search engines and can be developed to target specihc 
posts by location and language. Additional administrators can be added to Facebook pages to help with 
posting content and other activities. A Facebook page can be registered with a unique username at 
http://www.facebook.com/about/pages . 

Mari Smith (Smith, 2010) provides iníormation regarding the development of a Facebook page for 
business use. First, she suggests studying other Facebook pages to get a sense of what users currently 
expect. Facebook’s directory of pages is a great starting point: http://www.facebook.com/pages/?browse . 
See Figure 8.4. 


£5 Dỉscover Facebook Pages United States 0 I + Create Page 

See something you like? Roll over the Page and dick Like. 


3 Musĩc Movies Television People Sports Brands & Products Companies &Organizatk>ns Local Businesses & Places QQP olympics 



Facebook Family Guy Eminem Lady Gaga YouTube Katy Perry South Park Rihanna 



Adam Sandler House Barack obama Disney Drake Jersey shore Starbucks Bob Marley 


Figure 8.4 Facebook's Directory of Pages 

Smith (Smith, 2010) then recommends a six-step approach to building a business Facebook page. The 
íìrst step is to determine the page objective. By dehnition, a page is a single unit of iníormation and 
not a comprehensive website. This means a primary purpose is essential. The objective might be brand 
awareness, developing a contact list, driving traffic to a corporate website, developing a sense of community, 
or gathering ideas for new Products. 

The second step is to devise a design strategy. By understanding what needs to be accomplished, decisions 
regarding the type of media, posts, and other material can be determined. For instance, if the objective 
was to develop a sense of community, then infrastructure for posting questions and polls can be given 
a prominent location to help develop a sense of an ongoing dialog with fans. 
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Next, a content strategy can be determined. This means deciding whether photos, videos, posts, updates, 
events, and links should be used and in what mix. Connections to íavorite blogs can be supplied together 
with custom developed material. 

Smiths íòurth step is to promote the new Facebook page both inside of Facebook, across the web and 
in the real world. Facebook promotion can be done using a variety of methods (many covered in the 
previous chapter). Widgets can be added to Websites, Facebook ads can be placed, blog entries can be 
written and links back to the page incorporated. Twitter and print media can be used to drive traíhc to 
the page. The list of possibilities is large. 

Following promotion, engagement and retention are necessary. Organizational resources will be required 
to enable the page to be monitored and moderated. Additional page administrators may be required 
depending on how much traíhc is generated. Again, depending on the page objectives, it may be important 
to have immediate responses to customer posts or questions. Other forms of engagement might include 
regular posts, polls, personalized messages to fans and the addition of a discussion board. 

Finally, the sixth step is to begin converting fans into long-term, loyal customers. Smith (2010) 
recommends waiting until the fan base is approximately 500-1,000 strong. This will enable efforts to 
achieve measureable results. Conversion can be tricky but it generally involves providing coupons, 
discounts, special events, or other incentives to give fans a call to action. 

8.1.3 Using More of Facebook's Capabilities 

Facebook can be used very easily with relatively little understanding of its capabilities. It can also be 
used in sophisticated ways. Its numerous options and various settings can be reconhgured to customize 
its use. For instance, one little known feature on Facebook is its list’ settings. 

Facebook allows users to set up lists for their prohle page. The lists dehne what a particular group of 
people can and cannot see by permitting privacy settings to be adjusted. It is possible to create custom 
lists for common groups of íriends. For example, a teacher might have family, personal, student, and 
colleague lists. By assigning íriends to a specihc list, privacy settings can be manipulated to only allow 
certain material to be accessible by individuals on a particular list. For a teacher, he or she might not 
want students to be able to access photos and posts related to his or her family. Likewise, those on his 
or her family list might not need to have access to a student study guide. 

The prohle owner can visit his or her group of Facebook friends to create a new list or add someone to an 
existing list. To do this, mouse over the name of the friend to be added to a specihc list. When the dialog 
box appears, click on the c Friends’ button and a box with all available lists will appear (see Figure 8.5). 
The prohle owner may have to click on an item that says show all lists’. It is also possible to create a new 
list from this dialog box. Click on the list or lists for this particular friend. Once a íriend is added to a 
list, then content added to a Facebook prohle can be screened from their view more easily (if desired). 
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Figure 8.5 Creating Friend Lists in Facebook 


In order to post iníormation restricted to a specihc list of people, first create a post, load a video or add 
a photo as normal. Then, use the dropdown box associated with the content to select the list of íriends 
as an audience. Figure 8.6 shows how a post about a power outage will be made visible only to íamily 
members. 
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Figure 8.6 Screening Content from All but Family in Facebook 
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Aíter posting the content, the settings can be modihed to include more viewers. Figures 8.7 and 8.8 show 
how this can be done by using a dropdown menu and then by adding lists or giving specibc íriends the 
ability to see the post. This is a very powerful capability in Facebook that makes it possible to use one 
account for multiple purposes (Stelzner, 2010). 
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Fỉgure 8.7 Changes to Make Content Visible to Selected Facebook Lists and Friends 
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8 . 1.4 Setting a Business Policy for Facebook 

Using Facebook for business, even a small business, requires íunctional organization and a consistent 
approach. For this reason, it becomes important to assign the responsibility for Facebook or any social 
media updates to the correct entity within a company. Initially, many businesses assigned social media 
and website responsibility to an IT department or a technology person. While it is necessary to have 
technology support for social media, eíĩective use requires content development and expertise from 
functional business areas that communicate with targeted stakeholders. This oíten means that social 
media used to communicate with those outside an organization is best served by a media specialist or 
someone from a marketing or customer Service background. Internal use of social media may come 
from human resources or various departmental managers. While IT people are important members 
of a social media team, they are seldom the correct people to develop and post content and respond 
to comments. 

A good approach is to set up a social media team and use that entity to manage content, updates, 
approaches, and provide a general philosophy. A team might comprise íunctional managers, media 
specialists, marketing specialists, copy writers, and technology people. Ultimately, a particular person 
should be in charge of the effort. In small companies, this will not be a full time eíĩort but rather will be 
a component of someonếs job. 

Social media posts or content should be subject to an editorial process and perhaps comply with a set of 
editorial guidelines. It might be important to have guidelines dehning comments as spam if they include 
links to non-related content or if the posted comment is self-promoting. A policy might be to ensure 
every comment receives a thoughtful reply. Another policy might be to ensure at least one new post 
appears each day and that post contains original content from within the organization. Perhaps a second 
post with a link to a related content from outside the company should be added each day Another policy 
might be to include a poll once a week. It might become a corporate practice to ask thought provoking 
questions to get customer input or feedback. Perhaps new product development ideas can use Facebook 
communication to determine customer needs. The potential depends on organizational goals and the 
resources available. The possibilities are endless. 

It is important to remember that social media implementation requires resources, a thoughtful and 
consistent approach, and a team that is dedicated to long-term results. Building an audience of fans will 
not occur overnight. 
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8.2 Linkedln for Business 

Without a doubt, Linkedln has become the social media venue of choice for businesses and individuals 
seeking to network with a career focus. It was íounded in December 2002 and publically launched in May 
2003. By mid-2012, Linkedln had more than 175 million registered users from over 200 countries. While 
Facebook focuses on connections between friends, relatives, and other casual acquaintances, Linkedln 
has specihcally courted the business world and attempted to create an Online venue where job histories, 
resumes, recommendations, and career-related networking can take place. Many businesses recruit new 
employees using Linkedln and for many individuals, Linkedln has become the primary location where all 
business contacts, skill inventories, training records, and experience histories are maintained. Linkedln 
also is useful in maintaining communication and contact with business associates. For instance, if a 
member changes jobs, locations, or receives a promotion, she easily can send the updated iníòrmation 
to her business associates. 

8.2.1 Prohles on Linkedln 

Much like Facebook, Linkedln relies on prohles for individual users. The primary diíĩerence relates to 
the type of material that is important to Linkedln users. Table 8.3 provides a general description of the 
primary prohle components for Linkedln. Figure 8.9 provide an example of prohle iníòrmation. 
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Component 

Descriptỉon 1 

Picture 

This is a unique photo of the protìle ovvner. Most users preter pictures showing that 
individual vvearing business attire. 

Positions 

This is a list of current and past job positions including dates, titles, job duties, 
responsibilities, and other pertinent intormation. 

Achievements 

A protìle holder can provide a summary of his or her primary achievements. 

Education Historỵ 

This is a list of all education and trainỉng attended. Generally it tocuses on university 
experience and degrees but can include other training venues as well. 

Links 

A list of links can be added. Most users include links to their blogs, company vvebsite, or 
other important locations relevant to work life. 


Table 8.3 Linkedln Profile Components 
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Figure 8.9 Linkedln Profile Example 

In general, Linkedln includes a basic resume, a personal summary, contact details, and links to pertinent 
websites. All are íocused on proíessional networking. Linkedln oíĩers different levels of access. Free access 
subjects users to sponsors and advertising, but Linkedln has been careful to keep the ads less intrusive. 
By upgrading to a paid account, additional capabilities are added. Among these are faster searches of 
Linkedlrís membership database, direct messaging without needing introductions, and more prohle 
organization tools and options. 
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Once a prohle has been created, a Linkedln User can publish it and begin creating connections. 
Connections are current and íòrmer colleagues, teachers and classmates, business associates, and other 
professional contacts. In general, the idea is to create direct connections by adding people relevant to 
the User s professional circle. These connections can provide introductions to additional professionals 
which help build a network in particular specialty areas. 

Linkedlrìs connections can provide ways to hnd íreelance and Consulting work. It is possible to include 
iníòrmation to aid others seeking consultants. It also is possible to use connections to build business 
customer bases, seek new sales leads, or to hnd new career opportunities. Among the íeatured uses of 
Linkedln are: 

• Obtain, store and distribute Online recommendations that can be used to attest to 
proíessional abilities or character. 

• Obtain introductions to key individuals in relevant Industries. 

• Obtain introductions to potential employers. 

• Search job listings placed on Linkedln. 

• Create an Online resume that continues to grow with experiences and career changes. 

Linkedln also provides interest groups that allowmembers to engage in threaded discussions. Individuals 
participating in groups may be invited to join professional networks by others in the conversations. 
Discussions can be used to post job listings. Linkedln also permits resumes to be searched by professionals 
seeking to recruit top talent into their hrms. 

8 .2.2 Linkedln for Job Searches 

Linkedln is well known for its capability as a job search tool. In many ways it has become the new Standard 
for posting resumes, recommendation letters, and providing career histories. Potential employers can 
see prospective hires networks of contacts which can add to the applicants credibility and relevance. 

In addition to traditional job postings, Linkedln oíten is used to hnd jobs from employers seeking 
telecommuters. Many employers use Linkedln exclusively for job postings. This, of course, emphasizes 
the importance of having a Linkedln account and a complete prohle. 

Using Linkedln to hnd a job means ensuring a prohle is set up to emphasize the applicants strengths. 
While most jobs still require a separate resume and cover letter, Linkedln prohles may be used for 
screening to provide a bigger picture. This means the entire “resume” portion of the prohle should be 
complete, error-free, updated, and relevant to the type of work being sought. 
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Linkedln can be used to discover and join groups related to the work field desired. This provides more 
opportunities and demonstrates to potential employers the relevance of the job. Once a group member, 
it becomes possible for a job seeker to invite potential employers to join their network or to participate 
in direct discussions. 


Finding jobs on Linkedln starts with the ‘Ịobs’ tab (See Figure 8.10). 
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Post a Job 
Manage Your Jobs 
Find Talent 

Hiring Solutions 


Jobs you may be interested in Beta EmaiiAierts I seeMore. 

Senior Instructional Designer X 

Boston University Offìce of Distance Education - Greater Boston Area 


NJ|iil c Adjunct Faculty (New Community College) 

Wrjrk City University of New York - New York City, Midtown Manhattan 


X 


Fỉgure 8.10 JobTab in Linkedln 
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Linkedln will generate a list of relevant jobs based on a User s resume and job history by trying to match 
up key words in job listings. By deíault, this provides views of jobs that may match potential search 
criteria. The System also provides advanced search features to allow a User to broaden their search or 
narrow in on a specihc job category. 

As mentioned earlier, Linkedln oíĩers discussion groups. These groups can provide additional methods 
for íìnding (or listing) jobs. Group members may post direct emails or web links to pages specihc to 
particular jobs. Some groups require contacting a moderator to join but others are open to all. 

Oíten, the best way to find job openings on Linkedln is by using its power as a social network. Word 
of mouth and being linked to colleagues and friends of friends can oíten lead to opportunities that will 
result in job oíĩers or at least iníòrmation about potential openings. Credibility can be gained by having 
recommendations regularly added by signihcant colleagues as a career history is built over time. 

8.2.3 Linkedln Maps 

Linkedln Labs provides a tool that aids in visualizing social networking connections developed through 
use of Linkedln. The InMap is an interactive visual representation of a User s proíessional universe, based 
on the relationships between social networking connections (LinkedlnLabs, 2012). InMap retrieves 
information from a User s Linkedln account to determine how people are connected to both the User 
and each other. This iníòrmation creates a color-coded, personalized map. By analyzing and grouping, 
interconnected groups of related colleagues emerge. Each group is separated into a cluster sharing a 
common color and area on the overall map. InMap can be accessed on the website inmaps.linkedinlabs. 
com as shown on Figure 8.11. 




Linkediỉ^ 

Your professional world. Visua1ized. 

Map your proíessional network to understand the relationships 
t)HtwHH(i you hik! ycmr UHUiHdiniis 

Get yours now! m Log in with Unkedln 

SI Share that you're using InMaps 


o 


To get the most out of this vvebsite, we recommend using Google Chrome or Mozilla Firefox. 


oa Share 1,962 Duke 2.1K ỵr TVựeet 8./81 


Figure 8.11 InMap Website for Linkedln 
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Users with Linkedln accounts can provide permission for the software to retrieve their connections and 
construct a personalized map. Figure 8.12 shows the permission process. 


Linked j3© 


Oont have an account? 


Join Now 


Grant InMaps access ỉo your Linkedln Account 

Onỉy allow access if you trust this application with your Linkedln network ỉntormation 


Email: mchaney@ksu edu 

PaSSWOrd: tttMttt Fongot passwond? 

Access Duration: Until Revoked change 


Ok, ni A!low Ít 


Cancel 


You can always nevoke lnMaps's access thnough your seữỉngs page. By granting 
access you agree to the Linkedln User Agneement and Privacy Policy 


Figure 8.12 InMap Permission to Retrieve Linkedln Account Intormation 

The initial map will be created by the software and a set of color codes will be presented. Each color 
represents a cluster of similar colleagues. The software prompts the User to hll out the map legend to 
provide meaningful labels which will appear if the map is shared. See Figure 8.13. 
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■ :+Add Labeí 

■ Control Engineering 

■ :+ Ấdd Labei 


K-State DCE 


:+ Add Label 
:+ Add Labei 
:+ Ầdd Labeĩ 
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Áces yồiẠỴ cetree* Veìl ỴỚU? 

1 • 

Label how you know people in your ' 

protessional network. Then share your Map 

with tríends and colleagues. # 






Figure 8.13 Adding Legend to InMap 
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The resulting map can be shared with friends and colleagues by using the ‘Share’ button. Linkedln, 
Twitter and Facebook buttons or the page URL can be used to distribute the map. Although the cluster 
labels can be shared, individual names are not shown to preserve privacy of the User s connections or 
their interconnections. Figure 8.14 provides a view of an InMap. 
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Figure 8.14 Sample InMap without Legend Labels 
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8.2.4 Linkedln Company Pages 

Company pages are a relatively new íeature for Linkedln. The idea is to allow businesses to post additional 
details that will be of interest to current or potential employees, stakeholders, and the general public (see 
Figure 8.15). A company page can provide news feed type íeatures where changes, updates, and news can 
be posted (Jackson, 2011). Many organizations have begun to use company pages to create special offers 
for visitors and those that recommend or endorse the page. Similar to company pages found on Facebook, 
these pages are open to the general public and can be found with Google and other search engines. It is 
important for a company to include their contact details, email addresses, and other details on these pages. 


Linked @0 AccountType: Basic 

Home Protile Contacts Groups Jobs Inbox Q Companies News More 


I Companies ▼ Search... 


▼ Roger McHaney Add Connections 

□ 


PhD Education Leadership - Online PhD prepares vou to lead in educational settinas. Learn more now 
Companies > Kansas State University 


Overview Careers Products & Services Insights 


See admln list 


Kansas State 


Kansas State University. otten reterred to as K-State, is an institution of higher 
learning located in Manhattan, Kansas, in the United States. A branch 
campus, including the College of Technology and Aviation. is located in Salina, 
Kansas. A third campus, K-State Olathe, ofỉĩcially opened on April 

... more 


Company Updates 

Kansas State University has a new Graduate research assistant 

Marc Pierre Bianchi is now Graduate research assistant. was Product development 
intern at Kellogg Company 

Like • 1 day ago 


✓ Following ▼ 

5,259 Followers 

Add a Follow Company button to your web síte 
22 Foiiow ♦ Getitnovv 

Michael. Diane, and 661 others connect you 
to Kansas State University. 



Fỉgure 8.15 Kansas State University Company Page in Linkedln 


8.3 Conclusions 

Big social media has become a signihcant component of many organizations public faces. Customers, 
employees, and stakeholders expect to find high quality, useful iníòrmation on Facebook, Linkedln, 
and similar sites. These venues have increased in importance and have even replaced traditional web 
pages for many small businesses. The ease of construction and familiar interíace and ability to contact 
important customers contribute to this movement. 


More than just a website, social media facilitates social networking and the creation of communication 
links between organizations and individuals important to its existence. Emerging communities 
of individuals sharing common interests and experiences related to the organization are becoming 
commonplace and, although somewhat outside a company s control, can provide valuable insight and 
connections. 
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9 SocialBuzzandViralPhenomenon 


Web 2.0 has enabled crowd behavior to suddenly become independent of time and geographic location. 
This means that while crowd behaviors still exist, their manifestation has the ability to become vastly 
different. This does not mean physical crowds no longer form. Recent media is hlled with examples of 
social media enabling this to occur. Examples include: Egypts 2011 Tahrir Square revolution against 
íòrmer president Hosni Mubarak which relied heavily on a Facebook page maintained by a rotating staff 
of twenty during the uprising (BBC News, 2011); the 2011 London Riots where four days of looting and 
rioting moved across the UK in a way made possible by rioters use of social media, such as Facebook, 
Instagram, and Twitter (Rutledge, 2011); and less insidious, flash mobs such as Londorís 2006 silent 
disco where thousands of people assembled suddenly at various Underground Stations to dance to music 
audible only in their earphones for a short time beíòre dispersing. 


While these are clearly examples of crowds that use social media to organize events at particular locations 
and certain times, no longer are crowds limited in this way. People can be separated in time and space, 
or belong to multiple crowds simultaneously through use of social media such as Twitter, Facebook, 
StumbleUpon and Reddit. It is also important to recognize that social media provides multiple functions. 
For instance, a person may belong to communities that have been organized with social media tools but 
those same tools can result in crowd-inspired “waves” to move through these communities at incredible 
rates. These waves lack leadership and a common purpose and are oíten referred to as viral. 
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Ideas, concepts and rumors can rapidly move through Online channels but are limited by the technology 
that exists to facilitate this movement. For instance, Online crowds use comments, votes, thumbs up or 
down, blog entries, tweets, and so forth to send something of interest to their connections. This changes 
the nature of the crowd and reduces the richness of the communication. Chapter 9 is going to look at ways 
various social media tools such as Instagram, StumbleUpon, Reddit, Tumblr, Pinterest, and Foursquare 
work and create an inírastructure resulting in social buzz. Several other tools including Social Mention, 
Mention, WhosTalkin, and Klout will be explored to help understand how social buzz can be tracked 
by businesses and individuals. 

9.1 New Kid on the Block: Instagram 

Instagram is an extremely popular social media application featuring Online photo and video sharing. 
The Service was launched in October, 2010 by creators Kevin Systrom and Mike Krieger. In April, 
2012 Facebook acquired Instagram for one billion dollars and suggested: “Instagram will remain an 
independently branded standalone app that s separate from Facebook, but the Services will increase their 
ties to each other (Constine and Cutler, 2012)” By August of 2013, over 130 million active users were 
uploading over 45 million photos a day The Service also reported over one billion photo and video views 
per day (Instagram, 2013). To supplement its video and photo Services, Instagram provides a series of 
digital hlters and enables users to share media on a variety of sites such as Facebook, Flickr, Twitter and 
Tumblr. Instagrairìs primary platíòrms íocus on mobile devices such as the iPhone, iPad, and Android- 
based camera phones. See Figure 9.1. 





Instagram is a fast beautitul and tun way to share your 
life with triends and tamily. 

Take a picture or video, choose a tilter to transtorm its look 
and íeel, then post to Instagram — it's that easy. You can 
even share to Facebook ; Tvvitter, Tumblr and more. It's a 
new way to see the world. 

Oh yeah, did we mention it’s íree? 


Moments 


Capture and Share 
the World's 


Download on the 

w AppStore 
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Googleplay 


ABOUTUS SUPPORT BLOG PRESS API JOBS PRIVACY TERMS 


Figure9.1 Instagram 
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9.1.1 Instagram Basics 

As mentioned beíòre, the basic premise behind Instagram is to enable users to upload and hlter 
photographs and videos and to then share these items either within Instagram or on other social media 
venues. Each Instagram account holder has a prohle which provides basic social media íunctionality 
within the site. The prohle includes a biography, a selection of recently added photos, and a personal 
photo (See Figure 9.2). 



Fỉgure 9.2 Instagram Profile 

Aíter obtaining an account on a mobile a device, a User also has access to a scaled-down Web version of 
the site. Instagram truly capitalizes on high quality cameras and Internet connectivity found on mobile 
devices (See Figures 9.3). 
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Figure 9.3 Instagram Camera and Photo Editor 
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Primary features of Instagram include photo and video sharing, photo manipulation and bltering, and 
social interaction (Lux, 2011). Table 9.1 illustrates. 


Feature 

Comments 

Photo Sharing 

Instagram allovvs users to take pictures vvithin the app or upload existing photos from the 
mobile device. Photos are public by detault (but can be set to private) and can be labeled 
with a title. Once loaded into an account, the photos can be turther shared through various 
social media venues. 

Video Sharỉng 

A movie camera icon is located vvithin the camera menus on Instagram. By tapping it, a 
user enters the video mode. Up to fifteen seconds of video can be captured through the 
Instagram camera.The result can be shared using the same teatures as photo sharing. 

Photo Manipulation 
and Filtering 

Photos can be moditìed using a variety of tilters with styles ranging from monochromatic to retro 
to tuturistic. Other teatures include adding a frame, modiíying brightness and adjusting the tilt. 

Video Manipulation 
and Filtering 

Thirteen filters are available to permit Creative changes to captured video. Additionally. When 
a video is posted, the User can select a scene from the recording to serve as a cover image. 

Socỉal Interaction 

Instagram provides teatures for tollovving triends and acquiring followers. After following 
someone, that person's photos and videos will appear in the current user's stream. Likes and 
comments can also be added to photos and videos. Instagram also looks at Facebookfriends 
using Instagram and makes it easy to follow or invite them to follow. 


Table 9.1 Primary Features of Instagram 

9.1.2 Business Uses of Instagram 

Instagram was not developed specibcally for business. It has, however, been quickly adopted by many 
businesses and with good reason - it provides a place to connect with new customers and raise product 
or Service awareness. Not only does this resonate within traditional business models, but Instagram and 
its community-oriented focus has been used extensively by non-profit organizations (see Figure 9.4). 



Figure 9.4 Non-Profit Use of Instagram 
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Businesses are bnding ways to add Instagram to their social media campaigns. In todays nonstop, on- 
the-go world, the platíòrm provides an ideal venue. For instance, it works well for people seeking to hll 
small gaps of time that might otherwise be wasted. With Instagram, people can view iníòrmation during 
delays in travel, while waiting in line, or prior to meetings. It caters well to browsing and interruptions 
and does not require a large investment of time in order to use it effectively. Among its many business 
uses are (See Figure 9.5): 

1) Showcasing Products - A business can develop a portíolio of new and existing Products that 
can be viewed by existing and potential customers. 

2) Providing Mini Demos - Video clips or photos can be used to illustrate the way Products or 
Services work. 

3) Introducing Staff Members - Iníòrmal photos of staff members can be posted to provide a 
sense of connection and personality for a brm. 

4) Event Spotlights - Special events can be documented with photo or video streams. 

5) New Releases - New release photos for Products, Services, or facilities can be posted. 


Iioítoiỵtam 




Follow 


BROWN s FASHION 904 photos '42666 foMowers 

Bringing you backstage at one of LondorTs most iconic íashion destinations... 


Designer. maker. owner bí The New Domestic shop. 


Nerissa Goco 


Fỉgure 9.5 Instagram Used by Businesses 
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Kelly Lux (2011) from Syracuse University summarizes why so many people are becoming Instagram 
fans. She says that “Education is our shared humanity. This is my favorite part of Instagram. Getting a 
glimpse into the everyday lives of people who ni never meet, who live in completely different cultures 
than I do. What IVe found is not so much how different we are, but how alike we all are.” The same holds 
true for businesses. By giving a glimpse into the work lives of employees and the benehts of Products or 
Services, a sense of connection and commonality can be created. 

9.2 Social Buzz with StumbleUpon and Reddit 

Websites such as StumbleUpon and Reddit have become giants on the Web. Both provide venues for 
hnding and sharing interesting material. For a business, this can mean publicity (hopefully in a good 
way), new customers and free exposure. 

9.2.1 StumbleUpon 

StumbleUpon is designed to help a User “discover new and interesting stuff on the Web” (StumbleUpon, 
2012). The website asks a User to provide basic iníòrmation about likes (already a marketer s dream come 
true) and in return they provide a journey to websites, videos, blogs, photos and other material. The 
more other users like the page, the higher they become rated and hence more likely to be viewed by 
even more ‘Stumblers’. As a User views more pages and rates them, their prohle become more specihc 
and can be better tailored to them. Figure 9.6 illustrates. 
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Fỉgure 9.6 Using StumbleUpon 


StumbleUpon can be an addicting website that becomes time consuming from a User s perspective. From 
a business perspective, it can become an excellent way to receive publicity. The Hatcher Group (working 
to connect nonprohts and foundations to policymakers and the media) suggest several ideas to help 
develop and maintain a presence on StumbleUpon. Table 9.2 illustrates. 


Idea 

Comments 

Create a Memorable 

Avatar 

A StumbleUpon avatar needs to be something recognizable that brands User 
contributions. The following VVebsite has examples of memorable avatars: 
http://www.qetelastic.com/best-avatars/ 

Learn from Top Stumblers 

Top Stumblers have determined how to use the System to maximum potential. Review 
their protiles, their likes, and their submissions. 

Maximỉze Fan Base 

Bỵ adding people as triends, a business can build a bigger tan base. Try to add people 
with similar interests that already have many tans. StumbleUpon only allows 200 
trỉends so if your business reaches that limit, be sure to delete the inactive ones and 
continually add new active users that have also added you. 

Indude the Stumblellpon 
Button on Site 

Prominently displaying a StumbleUpon button on a blog, wiki or website will increase 
its chances of getting votes and even of being submitted in the tirst place. 
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Idea 

Comments 

Regularly Submit Quality 
Posts 

Comments Adding quality posts will attract fans and give your submissions more 
credibility. Stumblers are very good at detecting self-promotion and generally despise 
it. Success comes with long term interaction with the community. It is important to 
submit from sites that are not alvvays your own. 

Send Messages to 

Followers 

Sending messages with links to your tavorite submissions is a good way to generate 
votes. Be caretul to use this sparingly because you do not want to gain a reputation as 
a spammer. 

Vote Often 

Voting trequently will get your avatar, screen name, and link to your protile posted. 

This makes it easier for others to find you and your submissions. 

Choose Submissỉon Titles 
and Revỉews Careíully 

People will either view or discount sites rapidly based on a descriptive title. It may help 
to include a quote from the site or a briet, interesting summary. 

Tag Careíully 

StumbleUpon limits tags to fìve so be sure to include five relevant and descriptive tags. 

Choose Approprỉate 

Topỉcs for Submissions 

Be sure to choose the correct topic in order to get vievvers for your submission. 

Get Listed on 

StumbleUpon Buzz 

The ultimate accomplishment on StumbleUpon is getting your submission listed on 
the StumbleUpon Buzz page.That will ensure thousands of vievvers per day. Getting 
rave revievvs and votes helps get a submission listed on the buzz page. You may have 
to call in tavors and ask triends and tollovvers to provide revievvs and votes to help 
accomplish this. 


Table 9.2 Building a Presence in Stumblellpon (From: The Hatcher Group, 2008) 


In addition to gaining notoriety from submissions to StumbleUpon, a business can also use their 
advertising Services to target particular interest groups and topics. 

9.2.2 Reddit 

Reddit is a website known for its openness and diverse User community. The premise behind Reddit is 
that users will submit content (typically text-based posts, images, links or other items). Sometimes the 
posts are discussion topics, other times comments or controversial statements. Other users then vote 
the post up or down. The most popular posts move up until they reach the sites’ front page. Comments 
to the posts can also be voted up or down. The website is divided into subject areas called subreddits 
which can be subdivided even more. Reddit is truly a User driven website and has become a platíòrm 
used to raise public awareness regarding many issues. Reddit is oíten considered revolutionary and 
provides a platíorm for individuals to build a following. That being said, Reddit users are oíten turned 
off by self-promotion. 
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Reddit can be used by businesses provided they have a blog or other content they publish. An article or 
item can be submitted to Reddit then as others read the article or view the content, they can vote it up 
(hopefully) resulting in even more readers. Reddit works the best with well written iníòrmative content, 
particularly if it has a social conscience. On the negative side, Reddit communities have been criticized 
for having a hive mindset and for being subject to some negative aspects of group interaction, crowd 
psychology and collective consciousness (Alexa, 2012). 

Reddit is unique in many ways. Probably most interesting to businesses is that Reddit reaches engaged 
individuals. Reddit users typically are predisposed to leaving comments and participating in real dialog. 
Reddit provides a paid advertising Service that allows a company to reach those reading and posting in 
particular subreddit areas. Reddit ads also include comment threads where viewers can discuss the ad 
and the product being advertised. Figure 9.7 provides a view of Reddit s advertising program. 
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Idea 

Comments 

Regularly Submit Quality 
Lỉnks 

Be sure to submit links from ỵour blog entries as new, interesting material is created. 
Reddit is viral bỵ design and if something is submitted that interests others, the 
material may take on a life of its own. Likevvise, any whiff of spam or self-promotion 
will quickly doom a link. If you have a vvebsite or blog that regularly delivers fresh, 
quality content, don't hesitate to promote it on Reddit. 

Use Eye Catchỉng Titles 

Having an interesting title is the first step tovvard getting readers interested in your 
material. Do more than submit links, use catchy material to draw attention. Remember, 
Reddit thrives on the 'here and now' and most readers are looking for innovative and 
new material. The title needs to convey this. 

UseTags 

Relevant, interesting tags are just as important as an interesting title. Be sure to add 
tags for every new link.This means more people will find it. 

Share Customer 

Testimonials 

Creating a testimonials page can be an excellent approach for promoting a business, 
product or Service. Creating a list of customer revievvs, interesting stories, quotes, 
and successes can help build a great content page. A Reddit linkto that page might 
provide an alternative to other ways of getting the message out. 

Target Multỉple Categorỉes 

Successíul submission to Reddit requires placing links under relevant categories. 

Since Reddit is a viral System, a link in one category might not catch on vvhile another 
may. For instance, company news might fìnd an audience under: Business, News, 
or Announcements. Iníormation about a product might be best submitted under 
Gadgets, Technology, or another more speciíìc subreddit. 

Submit Pictures and Vỉdeos 

Reddit thrives on the visual appeal of photos and videos. Iníormation provided in this 
way will attract more interest than the content of a text-based blog. 

Participate by Doing More 
than Submittỉng Your 
Company Lỉnks 

Reddit does not work well for self-promotion. It is a community that provides a venue 
for iníormation sharing and engagement. Reddit revvards committed users with its 
karma ladder. By voting more and participating, a Redditor will gain more followers 
who will pay more attention to your submitted material 


Table 9.3 Building a Presence in Reddit 
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Many of the same hints suggested for StumbleUpon apply to submitting material to Reddit. Chris 
Campbell (2011) of Lakeshore Branding makes the following suggestions for submitting items (See 
Table 9.3): 


9.3 Tumblr 

Tumblr blls the gap between Twitter’s microblogging features and Facebook’s overarching social media 
capabilities. A relatively new Service (brst launched in April, 2007), Tumblr has grown to nearly 50 
million blogs with over 18 billion posts. It has an 85% User retention rate (Dannen, 2009) and over 13 
billion views per month. The idea behind Tumblr is to reíresh the medium of the blog and renew it 
with a better íòrmat, centralized management, and higher levels of interactivity. Tools have been added 
to Tumblr to enable users to post photos, videos, audio, text, bookmarks, tags, and embedded pages for 
sharing. Tumblr does not require posting media on other sites (for instance posting to YouTube and 
then embedding it in a blog entry). It allows material to be uploaded directly from a number of sources 
including mobile devices (See Figure 9.8). 



Figure 9.8 Example of TumblelogsTagged with Education 
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Company 

Tumblr Site Address 1 

The Standard Hotel 

http://contentstandardculture.com 

Ace Hotel 

http://bloq.acehotel.com 

Elle 

http://elle.tumblr.com 

Entertainment Weekly 

http://entertainmentweekly.tumblr.com 

Glamour 

http://qlamour.tumblr.com 

Rolling Stone 

http://rollinqstone.tumblr.com 

J Crew 

http:// icrew.tumblr.com 

Foursquare 

http://foursquare.tumblr.com 

Huffĩngton Post 

http://huffinqtonpost.tumblr.com 

Tvvitter 

http://status.twitter.com 


Table 9.4 Example Businesses Using Tumblr 

Tumblr is populated with tumblelogs. Tbese ‘blog entries’ may take the form of a stream of Tweets. In 
other instances, the entries might appear more like multimedia blog entries. Many people use a tumblelog 
to represent a personal view of their lives like an Online diary or journal. Tumblr users can follow each 
other s blogs and restrict viewers with privacy settings. 
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Improving Business. 
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cultural leamíng envìronment to gi ve you the best 
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BUSINESS SCHOOL 


_c_ EFMD 

EQUIS 


* MSc in Leadership and Organisational Psychology 
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9.3.1 Tumblr for Business 

Tumblr is not a venue traditionally envisioned for business use. For many Industries, it might be a poor 
choice. For instance, banking, hnancial Services and those seeking to develop a traditional business 
reputation might not find the ‘ílash and glitter’ of Tumblr compatible with their business objectives. 

Tumblr does excel in businesses seeking a fast paced, social network optimized for quick consumption 
content, particularly when multimedia is the focus. Tumblr is mainly concerned with photos, videos, 
quotes and questions. Its members are known for being edgy, artistic, and inspirational. This means 
businesses and brands with highly visual cultures are perfect for Tumblr. As an example, many 
organizations in Industries such as fashion, art, travel, hotel/restaurant management, and publishing are 
supplementing their primary websites with this venue. Posts are oíten completely visual and meant to be 
consumed on mobile devices where text can be diíhcult to read. Table 9.4 provides examples of businesses 
maintaining Tumblr sites. Figure 9.9 provides a further example of the visual nature of a Tumblr site. 



Figure 9.9 Visual Nature of Rolling Stone Magazine's Tumblr Site 
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9.3.2 Tumblr Business Characteristics 

Tumblr is not a full-featured blogging platíòrm like WordPress, nor is it a minimal social platíòrm like 
Twitter. Its strength lies in the simplicity to rapidly develop, customize and use its resources. And perhaps 
more importantly, it is easy for users to hnd and view material on mobile devices. Tumblr oíĩers only 
minimal customization options and does not permit self-hosting. These limitations mean most businesses 
view it as a supplement to primary websites. 

Tumblr is ideal for reaching a User demographic harder to contact via print media or in other ways. 
Tumblr oíĩers users more than a platíòrm. For them it is a community, where people share content, 
interact, answer questions, and follow tumblelogs that align with their interests. If an organization has 
Products or Services applicable to Tumblrs demographic (under 34 years old and mobile device users) 
and relevant visual content can be created and posted, then it is an ideal venue. Organizations have found 
that coupons, product iníòrmation, sales notices, and other material oíten are shared among users on 
Tumblr. The key is to keep it fresh, visual, and meaningful (Ehrlich, 2011). 

9.4 Pinterest 

Pinterest is a social media sharing website designed so users can organize and share images and videos 
that have caught their interest. Uploaded images are called Pins and are typically organized into Pin 
Boards. Pin Boards generally relate to a theme and can be followed by other Pinterest users. Content 
can be RePinned, Liked, and shared. Users can follow each other as well as specihc Pin Boards. Like 
Tumblr, Pinterest is visually-oriented and suited for use on mobile devices. Pinterest opened for beta 
use in 2010, making it a young and rapidly growing site. 

The premise behind Pinterest is that users can easily track interesting items they hnd on the Web (or 
that they create for themselves). The community aspect becomes important as individuals rely on others 
with similar interests to help hnd new relevant items. 

Due to its nature, Pinterest has become popular in areas where a visual component is important. For 
instance, Pinterest oíten is used for interior design, art, fashion, recipes, food, cake decorating, and 
shopping. Businesses beneht from interest in their Products because traíhc is driven to their websites. 
Users have the ability to communicate by reposting content, sharing pins on Facebook, tweeting pins, 
or embedding Pinterest material on blogs (Georgieva, 2012). 

Pinterest guards against self-promotion but welcomes the development of Pin Boards that contain 
iníòrmation about commercial Products and Services. A company can participate in Pinterest as a 
community member but would need to be careíul of the manner in which material is posted in order 
to avoid overtly commercial content. Figure 9.10 provides a view of the Chobani Yogurt Companys 
Pinterest site with example Pin Boards and posts. 
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9.5 Foursquare and Location-Based Services 

Location-based mobile platíorms enable users to“check in” via a smartphone app and share their location 
and other details with íriends and businesses. Location-based Services (LBS) are seen as the next big area 
for business expansion with more than six billion mobile users in the world. According to TNS Global 
( http://www.tnsglobal.com/mobile-life/map/global/feature/lbs/both ), almost 20% of these mobile device 
owners already use LBS, creating a huge untapped market. Popular LBSs include Foursquare, Yelp, and 
Living Social. This chapter will focus on Foursquare since it is the leader in this area. 

9.5.1 Foursquare for Users 

Foursquare creates competition between users by encouraging them to earn points and badges for leaving 
tips, iníormation, and photos of their current location. This iníormation can be used by others to create 
to-do/to-go-to lists. Merchants and brands can leverage their Foursquare presence by offering specials 
and VIP iníormation to Foursquare users (Elatewiki, 2011). So, in a sense, Foursquare is creating a 
worldview based on users’ opinions and experiences. Foursquare is a young company, íounded in 2009 
by Dennis Crowley and Naveen Selvadurai. It has grown to over 20 million users as of June 2012. Table 
9.5 provides a summary of Foursquares approach to collecting and sharing iníormation from a customer 
perspective (Dubois, 2011; Zimmett, 2012). 


Activity 

Description 

Check In 

The primary activity on Foursquare is for users to check in at their location and current venue. A 
mobile device is used to indicate current geography and this opens the door for publishing tips 
and hints. Venue tips are essentially hints on how to fully enjoy a particular venue to the tullest. 
Tips may be about tavorite dishes, places to sit, how to get a discount, or other little known 
facts. When a Foursquare member checks in to a venue with his or her mobile device, these 
hints become visible. Businesses can also leave hints for people visiting their venue. Check-in is 
manual so a User does not have to make their location public. 

Get Points and 
Badges 

Leaving hints and tips enables users to earn avvards, points and badges.The more check ins, 
the more points that are earned. Users compete with triends to top the leaderboard and gain 
recognition and status. At particular point levels or after achieving milestones, users are given 
badges. Badges are often sponsored by organizations and send users messages and give them 
bragging rights. Figure 9.11 provides example badges. 

Become Mayor 

If a user checks into a venue more times than any other User over a period of 60 days, he or 
she is tagged as its 'mayor.' He or she will be recognized on the venue's Foursquare page. Their 
comments and hints will get priority on the venue's site. 

Get Revvarded 

Often, businesses will revvard their mayors with discounts or treebies. Foursquare also can be 
used by businesses as a "digital loyalty card"to track visitors. Regular visitors might be offered 
a discount, free drink, or other incentives. Businesses may also offer broader discounts to any 
Foursquare visitor that checks in at a particular time. 


Table 9.5 Foursquare User Activity 
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Badge List mmmm 


ID 

lcon 

Name 

Badge Message 

Active? 

How to get thỉs 
badge 

Notes 

1 

© 

Nevvbie 

Congrats on your íirst check-in! 

Active 

How to qet the 

Nevvbie badqe? 


2 

i 

Adventurer 

You ve checked ỉnto 10 different venues! 

Active 

How to qet the 

Adventurer badqe? 


3 

© 

Explorer 

You ve checked ỉnto 25 different venues! 

Active 

How to qet the 

ExDlorer badqe? 


4 

13 

Superstar 

You ve checked into 50 ditterent venues! 

Active 

How to qet the 

Superstar badqe? 


5 

(lỀỊ 

Bender 

That’s 4+ nights in a row for you! 

Active 

How to qet the 

Bender badqe? 



Figure 9.11 Foursquare Badges from 4SquareBadges.com 

9.5.2 Foursquare for Business 

Unlike many social media applications, Foursquare is speciíically designed for use by business. The 
software allows businesses to find, interact with, interest, reward, and retain customers. Businesses 
control and personalize their venue (if they choose to) and then have access to User traffic, comments, 
and other statistics. Businesses can create specials to reward loyal customers using Foursquare Services 
and use free data Services to better understand customers. 

Foursquare does charge a nominal fee for creating badges. These fees vary based on business size and 
other factors. They seek to evaluate partnerships and form mutually benehcial agreements with particular 
interest in helping new and small businesses. Foursquare provides free data analytics including customer 
demographics (male to female ratio, regular customers); time-related statistics (check in times); and 
iníòrmation comparing customer check in to loyalty program memberships. Foursquare is working to 
create more powerful data analytics to provide more customer iníòrmation for businesses. Table 9.6 
offers a business User s perspective of Foursquare. 
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Activity 

Description 

Claim Venue 

A business can see if a customer has created a venue for their location. If so, the 
business owner can claim this venue by clicking a link that notiíìes Foursquare 
they manage it. Foursquare will ask questions and verify the claim. A verihcation 
code will be issued Via phone or email. The business will then have the ability to 
personalize venue iníormation. 

Get Stickers 

Foursquare provides a venue ovvner a Foursquare sticker that enables users to check 
in, unlock specials, meet íriends and explore other nearby venues. The sticker is 
essentially a Virtual doorvvay into the business site on Foursquare. 

Create a Special 

Businesses can create specials to entice users to enter the physical venue and make 
purchases. Specials may include discounts, free gifts, return visit specials, or other 
things. Foursquare offers a wide variety of pre-created, easy-to-use specials that can 
be customized. See Figure 9.12 for an example special. 

Track and Analyze 

The venue and its specials can be tracked with Foursquare analytics. Statistics such 
as number of check ins, most recent check in, most írequent visitor, percent of 
visitors using specials, and other iníormatlon is available. 


Table 9.6 Foursquare Business Activity 
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• • • • 


Join foursquare now! Sign up with Email or 


f Sign up with Facebook 


(well npvpr post tn yrair wal wittmi rt pprmÌRRinn) 


Fỉgure 9.12 Foursquare Special Offer 





Join foursquar* newl Sign up with Email or 
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Figure 9.12 Foursquare Special Offer 
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9.6 Tracking Social Interest 

The use of social media by an organization is an inexact Science at best. The act of creating content 
and posting it can be controlled but what happens afterward is far from predictable. At best, a sense of 
what may happen with postings or diíĩerent types of community interaction can be derived by tracking 
emerging social interest over time. A number of free tools have been created to help monitor social 
media activity and provide a sense of the attitude toward a brand, organization, or product. The tools in 
this area are competing for leadership and currently use a variety of approaches. Each tool may provide 
diíĩerent social mentions. Aíter locating a mention, it is possible to post it to a Service such as Scoop.lt 
( www.scoop.it ) to maintain a more permanent list (See Figure 9.13). 


Scoap.H 

DASHBOARD m CURATE FOLLOW ANALYTICS 

^■9 

EH Roger McHaney ▼ 

158 1 +0 

UlbllAL 

\ 

The New Digital Shoreline 

“Changes in Higher Education " 

1 Curated by Roger McHaney 



150 Views ▼ 

Share ▼ Filter ▼ New Post 


Curate 


lawlibrarybarrister.wordpress.com - May 19, 3:28 AM 

Incorporating Web 2.0 Tools in Careers 
& Classrooms 

“ Roger McHaney recently 
penned an essay/or Inside 
Higher Ed about incorporating 
web 2.0 tools into one’s career 
and classroom. McHaney 
suggests that professors 
ỉncorporate technology into...” 

■ Scooped by Roger McHaney 



www.youtube.com - April 23, 9:00 AM 

You Tube Book Report 


I Scooped by Roger McHaney 


I thinkingandresearching.blogspot.co.uk- May 19,2:51 AM 

Thinking and Researching 

I The New Digital shoreline: 

1 How Web2.0 and Millennials 
ị Are Revolutionừing Higher 
• Education Roger McHaney. 
ị This book is written in a very 
ị direct, conversational style that 
I is easy to read and explains why 
5 we need to rethink ho\v we 
ỉ approach teaching and learning 
in the light of technology and 

learner change andhowwe might do that. Rogersbasicpremise 

I is that the world has ehanged, our leamers have ehanged and we 
need to understand them better and hamess the technology to 
make the pedagogic changes we could only dream of previously. 
He points out that we have argued for years that aetive leaming 
is more important that simple memorisation and iníormation 
recall and that learning how to learn and being able to evaluate 
iníormation íound for accuracy and applicability have become 



Figure 9.13 Using Scoop.it to Maintain Records of Social Mentions 


Trying to track every social media mention related to an organization can be daunting and may not be 
completely possible. The combination of keywords, abbreviations, foreign language translations and so 
forth make it very hard to anticipate every way an organization, brand, product, employee and related 
entity might be mentioned by anyone, anywhere. To start, it is helpíul to hnd mentions related to primary 
keywords, company name, product name, or brand, and build from there. Many organizations seek 
every mention to help learn what customers and potential customers like and do not like. This makes 
it possible to enact changes that will motivate positive publicity. 
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An organization that uses particular social media software platíòrms should start by understanding their 
available analytics. For instance, if an organizational blog is being maintained, comments, likes, tweets and 
so forth from that blog page can be collected and reviewed. Likewise, if an organizational Facebook site 
exists, a comprehensive analytics suite called Insight will be available and will enable site owners to better 
understand fans and their use of the site. Facebook Insight provides basic User iníòrmation including 
likes, unlikes, active users, traffic counts, and referrers. It also provides interaction activity analysis that 
looks into specihc content updates and the reactions of users to those updates. This iníòrmation helps an 
organization acquire data regarding the reception of its posts and gives a better understanding of posts 
or updates with the most impact. Aíter monitoring likes, shares, comments, and unlikes, benchmarks 
can be established. This will provide an organization with a sense of what fans enjoy and enable a better 
sense of direction for future posts and updates. Like Facebook, Twitter oíĩers a range of analytics. 

Trackable links can also be used with Facebook and other social media. Link shortening websites such 
as goo.gl or bit.ly will provide statistics on the number of users that visit your site recommendations 
through these recommended short links. (See Figure 9.14). 
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Figure 9.14 Link Shortening Web sites Provide Analytics 


Budgetary constraints are a reality for all businesses. ĩhis may mean social media tracking has to take 
a back Seat to more pressing projects. To help ensure important viral activity is not missed, many 
organizations rely on low-cost tracking tools that attempt to summarize all the activity taking place in the 
social media world including blog entries, video posts, tweets, mentions, posts, comments, and so forth. 
The next sections will look at leading social mention tracking tools and discuss their use and limitations. 
It is important to try a variety of tools to discover the ones that work for a particular organization. Then 
the results can be measured and recorded to better understand how social media activity is helping 
achieve organizational goals. 

9.6.1 Social Mention 

Social Mention is a website-based social media search and analysis platíòrm that aggregates User 
generated content from across the universe into a single stream of iníòrmation (Social Mention, 2012), 
See Figure 9.15. 
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socialmention* 


Real-time Sữcial media search and analysis: 


in AU 



or seỊect social media sources 


Trends: AỊrỊỊne Baby Ban , dharun ravi , Vitamin D study . corỵ booker , Blood Suqar , the master . J;-K Turtles 


Social Media Alerts 

Like Google Alerts but for social media. 


Realtỉme Buzz Widget 

Re< 



Receỉve free daily email alerts ữf your brand. 
company, CEO, marketing campaign, ữr on a 
developing new& story, a competitor, orthe 
latest on a ceiebrity. 


Display realtime buzz on your sĩte or blữg. 




Figure 9.15 Social Mention Real-time Social Media Search 


Social Mention works in real time and provides users with a summary of the current buzz related to a 
particular business, person, product or set of keywords. It monitors more than 100 social media websites 
including Twitter, Facebook, Digg, WordPress, Google, and YouTube. Its sources come from blogs, 
microblogs, bookmarks, comments, events, images, news, video, audio, Q&A, and networks. In addition, 
Social Mention provides options for receiving email alerts each time new social media is posted. 

Social Mention provides an excellent, comprehensive view of social media presence. In order to acquire 
this view, it is essential to discover key words or phrases that are being used to describe a company, 
person, product or brand. It may be necessary to períòrm multiple, ongoing searches to cover the range 
of possibilities. Figure 9.16 provides a look at Social Mentions related to the keywords: New Digital 
Shoreline McHaneỵ. 
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socialmention* 


Bloas MicroblQQS Bookmarks Comments Events Imaoes News Video Audio Q&A Networks All 
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Advanced s&arch 
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15% 8% 

passion reach 

18 days avg. per mention 
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£1 Digital Shoreline Book Review I New Digital Shoreline 

About ProíRogerMc. University Distingulshed Teaching Scholar at Kansas State 
University with ínterests in Computer simulation and educational technology use by 
tech- 

www.mchaney.com/2012/04/23/digital-shoreline-book-review/ 

29 days ago - by ProtRogerMc on OQOQle bloo 


11 unique authors 
0 retweets 


Sentiment 

positive 

neutral 

negative 

1 

1 

■ 22 

0 

Top Keyvvords 

■ 29 

shoreline 


1 25 

book 


11 

roger 


10 

millennials 

■ 

8 

higher 

■ 

7 

education 

■ 

7 

interview 

■ 

5 

author 

■ 

4 

review 

■ 

4 


CE The New Digital Shoreline 



youtube.com/watch?v=eclZ3BMyv8A&feature=youtube_gdata 


Figure 9.16 Social Mention Example 


As shown in the hgure, Social Mention provides measures of passion, of whether the mentions are 
positive or negative, and which keywords are most related to the mentions. By changing keywords, new 
searches might provide a diíĩerent set of results. In order to ensure a comprehensive view of the social 
buzz, it is necessary to períòrm a range of searches. 

9.6.2 Mention.net 

Mention.net is another platíòrm for measuring social media buzz in real time. Unlike Social Mention, 
it downloads to a PC or Mac rather than running from within a browser (although it has an app for 
Google Chrome). Mention provides a variety of free and paid Services with a dehnite aíhnity for business 
applications. Not only does mention monitor social and traditional media, it also provides smart, anti- 
noise technology that permits users to ‘teach’ the System to ignore particular types of mentions that are 
not of interest. Mention provides the ability to send out live alerts and to automate particular action 
(e.g. retweets or reposting material). Figure 9.17 provides a view of the Mention.net website. Figure 9.1 
provides a look at Mention running from Windows 7. 
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The ultimate monitoring tool 

Create alerts for your brand your industry your company 
your name or your competitors and be iníormed in real-time 
about any mentions on the web and social web 


Download mention for Windows 


or get the Chrome Ap p 


Free for Windows . Mac . Linux , and Web 



O Media and Social Monitoring 

Monitor millions of sources and don't miss anything 
published on social netvvorks, news sites. íorums, blog or 
any web page. 



Live Alerts 

Get alerted in real-time vía email and push notiíications of 
new mentions. Don't waste any time. React quickly and 
ediciently. 



Anti-Noise Technology 

Remove the noise Corning from homonyms and spam by 
using our in-house technology that leams from your 
behavior. Don't be disrupted any more when mentions don't 
match your alert. 



All Devices 

Access mention from anyvvhere. Use the web version or the 
chrome app. dovvnload the desktop version for PC, Mac or 
Linux. Never miss a mention with iPhone app (coming 
soon). 



Team Work 

Share your alerts with any User for free and assign tasks. 
Ask your community manager to reply to a tweet. comment 
on a blog article. or share a mention with your partner 



Smart Actlons 

You can react to any mention the smart way. Retweet a 
mention, share positive mentions directly on your Facebook 
page .... 


Figure9.17 Mention.net VVebsite 



qaiteye 

Challenge the way we run 


EXPERIENCE THE POWER 0F 
ULL ENGAGEMENT... 


RUN FASTER. 

RUN LONGER.. 
RUN EASIER... 


D MORE & PRE-ORDER TODAY 

WWW.GAITEYE.COM C\_ 
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Fỉgure 9.18 Mention.net Running in Windows 7 


9.6.3 WhosTalkin 

WhosTalkin.com is another relatively new social media buzz search tool. WhosTalkin permits users to 
track a set of topics and these can be tailored to match business interests. WhosTalkin uses blog entries, 
Twitter mentions, news stories, images, audio clips, videos, tags, social bookmarking Services and other 
social media to develop an understanding of what is being said about particular people or topics. Who’s 
Talking can also be interpreted as Who Stalkin and provides a sense of who is interested in topics relevant 
to an organization. 

As shown in Figure 9.19 Whostalkirís User interface is simple and eíĩective. A search term can be typed 
in and the results will be listed below, categorized by type. The results can be used for drill-down so 
more specibc information can be obtained. Whostalkin is a very fast search tool but lacks features found 
in other tools. It may be the best social media buzz search tool for doing exploratory quick searches in 
attempt to identify meaningful search terms. It provides a glimpse of what’s happening at that very moment 
and is an excellent brst step in social media searching (WhosTalkin, 2012; Dean, 2009; Turoczy, 2009). 
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9.6.4 Klout 

Klout takes a diíĩerent approach to understanding social buzz by developing a measure of Online iníluence. 
It provides insight on the following (Klout, 2012): 

• Do others trust your opinions Online? 

• What topics are you the most iníluential on? 

• How do you compare with your íriends? 


Klout uses metrics from interaction within Twitter and Facebook and looks at reach (e.g. audience size) 
and amplihcation (e.g. how others reuse and interact with posted material and tweets) and network 
(measure of connected communitys overall iníluence). See Figure 9.20. 


SCORE ANALYSIS 


TOPICS 


Score Analysis 

You need to engage more with others or be more active to gain iníluence 


INFLUENCERS 

USTS 

KLOUT STYLE 
PERKS 

ACHIEVEMENTS 


13 


12 


11 



Your Klout 
Score: 

12.38 

Tweet 


The Klout Score 
measures inAuence on a 
scale of 1 to 100. Learn 
more 


Fỉgure 9.20 Example of Klout Score 
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Klout provides data regarding connections and allows an individual or business to better understand 
who they iníluence or who their competitors iníluence. This makes it possible to understand more about 
how Online iníòrmation flows and which sources provide the most iníluence. This can become excellent 
business intelligence that will help guide the direction of future social interactions on the Web. 

Klout is easy to use. It starts with a Twitter account. Facebook, Linkedln, YouTube and other accounts 
can be added as well. Klout provides information including an iníluence matrix and a summary of User 
characteristics (e.g. listener, creator, et cetera). A business can use these as benchmarks and attempt to 
move to a position consistent with social media goals. Klout can be used to measure, monitor, compare, 
and improve social interaction by an organization (See Figure 9.21). 



9.6.5 Other Measures 

Competition in social media iníluence and buzz measurement areas is currently herce. Dozens of 
companies are íòrming and hghting to contend in this area which has business intelligence at its heart 
(Robinson, 2011). Table 9.7 contains other example Services. 
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lcon 

Website 

Description 1 

4 Peer Index 

www.peerindex.com/ 

Similar to Klout, this Service provides a measure of 
iníluence based on Twitter activity and other 
actions. 

trend louzz 

INSTITUT 

www.trendybuzz.com 

This French companỵ blends real-time intormation 
tracking and the creation of dynamic dashboards 
dedicated to measuring and analỵzing 
pertormance for web marketing and digital 
communication purposes. It is speciíically aimed at 
businesses. 

YoullHÌĨI 

www.youtube.com/analytics 

YouTube analytics and YouTube Insight provỉde 
demographic iníormation related to people 
viewing an organization's posted video. 

Geographỉc intormation and other data are 
provided in reportand summaryíorm. 

boardreader 

boardreader.com 

Thỉs site provides analỵtics that offer a view of 
social chatter in Online íorums. It is very easy to use 
and provides a great starting point for tinding 
where relevant activity is occurring. 

'? ;suite 

hootsuite.com/ 

Hootsuite is receiving a great deal of recent 
attention from larger corporations. It provides a 
social media dashboard and analytics tools to make 
social media buzz easier to understand, track, and 
manage. 

Google Alerts 

http://www.google.com/alerts 

Google Alerts is a free Service that allows a User or 
business to monitor anything appearing on the 
web related to a particular set of keywords. The 
results are either emailed to the User or displaỵed 
asateed. 


Table 9.7 Other Measures of Social InAuence 


9.7 Conclusions 

Television networks, radio stations, and newspapers have traditionally competed to iníluence their 
constituencies. Web 2.0 has enabled individuals and organizations to acquire similar capabilities and 
use content creation and social interaction to develop Online iníluence. Tools such as Instagram provide 
a mechanism to disseminate photos and other interesting Online material. Viral activity can result in 
a ripple eíĩect where an image is passed in ever-widening circles. Social media such as StumbleUpon 
and Reddit can enable even broader exposure to posted content (Gobry, 2010). New visual and mobile 
device íòcused content can be posted on social media websites such as Tumblr, Pinterest, and Foursquare. 
Coupled with Twitter, Facebook, Reddit or StumbleUpon, new material can quickly gain notoriety. 
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Businesses are interested in understanding viral phenomena and how particular content is received, 
discussed, and used by its stakeholders. Social media buzz measurement tools can provide metrics and 
benchmarks for determining the types of posts, comments, videos, and content which exert the most 
iníluence. Tools such as Social Mention, WhosTalkin, Mention, and Klout decipher the complexities of 
social media activity and provide a framework to enable businesses to better target their social media 
Communications and improve their eíĩectiveness (Benkoil, 2012). 
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We do not reinvent 
the wheel we reinvent 
light. 


Fascinating lighting otters an intinite spectrum of 
possibilities: Innovative technologies and new 
markets provide both opportunities and challenges. 
An environment in vvhich your expertise is in high 
demand. Enjoy the supportive vvorking atmosphere 
within our global group and benetit trom international 
career paths. Implement sustainable ideas in close 
cooperation with other specialists and contribute to 
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